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B^ore  America  got  his  call. 


Alexander  Graham  Bell,  1876. 

“Mr.  Watson,  come  here.  I  want  you’.’  Those  were  the  first 
words  transmitted  over  a  telephone  wire.  And  even  though  they 
only  went  from  room  to  room  in  a  small  Boston  attic, 
eventually  they’d  have  the  whole  world  talking — country  to  coun¬ 
try,  continent  to  continent. 

But  long  before  people  got  hung-up  on  the  telephone,The 
Boston  Globe  was  on  call  24  hours  a  day  connecting  people  with 
the  world  around  them. 

From  the  first  transatlantic  wireless  transmissions  to  the 
first  needleless  compact  disc.  From  fireside  chats  to  electronic 
mail.  If  it  was  bringing  the  world  closer  together  through  com¬ 
munications,  it  was  communicated  in  the  Globe. 

Which  is  why  years  before  people  picked  up  the  telephone, 
they  picked  up  The  Boston  Globe. 

@lie  2^oj6itoti  (§lobe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


Newspaper  readers  are  trained,  not  bom. 

That  classroom  tour  of  the  newspaper  is  a  beginning. 

In  San  Diego,  The  Tribune  also  works  with  school 
teachers  to  use  The  Tribune  as  a  learning  tool. 

Pupils  write  and  edit  our  monthly  section.  Students’  Express, 
which  goes  to  all  our  readers.  It’s  a  task  that  overwhelms,  inspires  and  educates. 

Many  pupils  become  Tribune  readers. 

That’s  our  survival  training  program. 

And  theirs  too. 

THE  ^  TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  afternoon  daily 


How  to  make  TV  work  for  you! 


TV  DATA 


TV  UPDATE 


The  most  complete,  accurate  TV 
listings  available 

□  Experience:  20  years  in  the 
industry 

□  Technology:  Virtually  unlimited 
formats 

□  Service:  Professionals  responsive 
to  your  needs 

□  Leadership:  Consistently  first  in 
innovation 


The  TV  magazine  that’s  a  proven 
performer  year  after  year 

□  Revenue:  Guaranteed  improved 
performance 

□  Graphic  Excellence:  1985  Society 
of  Newspaper  Design  award 

□  Editorial:  Exclusive  magazine 
features 

□  Customized:  Totally  tailored  for 
your  market 


The  bold  face  promotions  that  bring 
you  extra  revenue 

□  Revenue:  National  and  local 
clients  pay  to  be  highlighted  in  your 
TV  listings 

□  Convenience:  Automatically 
embedded 

□  Advertisers:  Networks,  program 
suppliers  and  local  stations 


Find  out  more.  Call  Hal  Bauer  at 
212-692-3973. 


200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 


UNITED  MEDIA 
E!1  tv  SERVICES 


AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 
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APRIL 

2>5 — College  Newspaper  Business  and  Advertising  Managers,  Conven¬ 
tion,  Sheraton  Hotel,  New  Orleans. 

2- 6 — New  Jersey  Press  Association,  Annual  Spring  Conference  and 

Trade  Show,  Hyatt,  Cherry  Hill, 

3- 5— New  Jersey  Press  Association,  Spring  Conference  and  Trade  Show, 

Hyatt  Cherry  Hill,  Cherry  Hill,  N.J. 

4- 5— Louisiana  Press  Association,  Annual  Convention,  Peachtree  Pla¬ 

za,  New  Orleans. 

8- 11 — American  Society  of  Newspaper  Editors,  Marriott  Hotel,  Downtown- 

Washington,  D.C. 

10- 12— National  Press  Photographers  Association,  Northern  Short  Course, 

Baltimore  Plaza  Hotel,  Baltimore,  Md. 

11- 12— Kansas  Press  Association,  Holiday  Inn  Holidome,  Great  Bend. 

12- 15— Inter-State  Circulation  Managers  Association,  Adams's  Mark  Hotel, 

Philadelphia. 

13- 16— Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 

Scott^ale,  Ariz. 

14- 15— International  Newspaper  Promotion  Association,  Pacific  Division 

Conference,  Chevron  Paradise,  Queensland,  Australia. 

15 — Overseas  Press  Club  of  Ame'ica,  Inc.,  Annual  Awards  Dinner, 
Grand  Hyatt  Hotel,  New  York  City. 

15- 17— Washington  Journalism  Center,  Conferences  for  Journalists,  Chil¬ 

dren  in  America:  Issues,  Abuses  and  Problems,  Watergate  Hotel, 
Washington,  D.C. 

16- 18 — Pennsylvania  Newspaper  Publishers’  Association,  Display  Ad  Con¬ 

ference,  Marriott,  Harrisburg. 

16- 20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  1 1 , 

Sheraton  Princes  Kaiulani,  Hawaii. 

21-23— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco. 

21-23— Flexographic  Technical  Association  Inc.,  MGM  Grand  Hotel,  Los 
Vegas. 

MAY 

9- 11 — Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 

burgh  Press. 

12- 14 — Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  R^  Lion  Inn,  Omaha,  Neb. 

17- 20— Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

18- 21— International  Newspaper  Promotion  Association,  Marriott  Harbor 

Beach  Resort,  Ft.  Lauderdale. 

18-23 — International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

23-24— Mississippi  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Convention,  Biloxi. 

Seminars/Workshops/Clinics 

MARCH 

23-26— SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Pensacola  (Fla.)  News-Journal. 

23-27- ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Houston. 
23-26— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
26-27— NENA,  Display  Advertising  Seminar,  Sheraton  North  County  Inn, 
West  Lebanon,  New  Hampshire. 

APRIL 

6-6— SNPA,  Workshop,  Effective  Management,  Peachtree  Plaza,  Atlanta. 
6-11— American  Press  Institute,  Newspaper  Production  and  New  Technol¬ 
ogy,  Reston,  Va. 

6-11— Penny-Missouri  Awards  Program,  Newspaper  Workshop,  Holiday 
Inn  West,  Columbia,  Mo. 

13- 16— SNPA  Foundation,  Seminar,  Improving  Newspaper  Writing,  Okla¬ 

homa  State  University,  Stillwater. 

13-19— The  Poynter  Institute  for  Media  Studies,  Television  Graphics,  St. 
Peterburg. 

26-30— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  the  Knicker¬ 
bocker  Hotel,  Chicago. 
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By  Doug  Borgstedt 


VnTNOUT  THE  THAHSTUSION  WED  HAVE  LOST  HIM- 


About  Awards 


Helen  Thomas  honored.  United  Press  International’s 
veteran  White  House  correspondent,  Helen  Thomas, 
received  the  1986  William  Allen  White  Foundation  Award 
for  journalistic  merit. 

Seven  firsts.  Park  Communications  newspapers  won 
seven  first  place  awards  in  the  North  Carolina  Press  Asso¬ 
ciation’s  annual  journalism  awards  contest.  Five  of  the 
first  place  awards  went  to  the  Morgantown  News  Herald, 
a  contestant  in  the  under  15,000  circulation  category, 
including  an  award  to  the  staff  for  its  coverage  of  the  death 
of  Sen.  Sam  Ervin. 

FIEJ  honors  Heard.  Anthony  Heard,  the  Cape  Times 
editor  awaiting  trial  in  South  Africa  on  charges  resulting 
from  his  publishing  an  interview  with  African  National 
Congress  leader  Oliver  Tambo,  has  been  awarded  the  1986 
FIEJ  Golden  Pen  of  Freedom  by  the  International  Federa¬ 
tion  of  Newspaper  Publishers.  Heard  was  charged  by  the 
white  government  with  violating  its  Internal  Security  Act 
by  quoting  a  “banned”  person  with  official  permission. 

UPI  photographer  wins.  United  Press  International 
photographer  Joe  Polimeni  was  the  first  place  winner  in 
the  black  and  white  features  category  in  the  second  annual 
Baseball  Hall  of  Fame  Photo  Contest. 

Anti-Defamation  League  award.  The  Los  Angeles 
Herald  Examiner,  won  the  Anti-Defamation  League’s 
Freedom  of  the  Press  Award.  Political  cartoonist  Bill 
Schorr  represented  the  newspaper  at  the  Feb.  9  award 
ceremony. 

NEPA  contest  winners.  The  Danbury  (Conn.)  News- 
Times,  Dover  (N.H.)  Daily  Democrat  and  weekly  Old 
Colony  Memorial,  Plymouth,  Mass. ,  have  won  the  George 
A.  Speers  All-New  England  General  Excellence  Award  in 
the  New  England  Press  Association’s  annual  newspaper 
contest. 
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Champion 
oftheundetdc^ 
takes  tophonois. 


Seattle  Times  columiust  Rick 
Anderson  is  a  sucker  for  underdogs 
and  underdog  causes.  His  is  the  kind 
of  tragic,  funny,  gritty  street  jour¬ 


nalism  that  would  have  appealed  to 
legendary  New  York  columnist 
Heywood  Broun. 

And  it’s  the  kind  of  journalism 
that  has  made  Anderson  the  winner 
of  the  1985  Heywood  Broun  Award, 
the  distinguished  writing  award  of  The 
Newspaper  Guild.  Anderson  received 
the  award  January  20  at  the  National 
Press  Club  in  Washington,  D.C. 

Times  Senior  Vice  FYesident 
and  Executive  Editor  Jim  King  said, 
“He  is  very  much  a  street  reporter 
who  understands  that  readers  have 
to  have  an  awareness  of  the  weak,  the 
poor,  the  forgotten,  the  struggling, 
the  misunderstood,  the  sick  and  the 
hopeless!’ 

Rick  Anderson  is  another 
example  of  The  Seattle  Times  com¬ 
mitment  to  giving  its  readers  news 
they  can’t  get  anywhere  else. 


0>e  Seattle  Omes 


Reach 

them 

with 

Editor  &  Publisher’s 
Annual  Linage  Issue 

Smart  graphics?  Stimulating  editorial? 
Top  demographics?  Massive  market  stats? 

Reach  the  nation ’s  top  advertisers  and  agencies 
...  with  E&P’s  special  linage  issue.  Saved  and 
referred  to  throughout  the  year,  it  is  a  unique 
marketing  tool.  Whatever  your  ad  message,  tell  it 
in  this  issue  that  has  bonus  life. 

Billions  of  lines  of  newspaper  advertising,  in  cat¬ 
egories  of  retail,  general,  automotive,  financial, 
and  classified,  with  totals,  are  published  in  the 
E&P  Annual  Linage  Issue,  which  becomes  a  ref¬ 
erence  for  advertisers,  and  an  especially  valuable 
vehicle  in  which  to  promote  the  fine  points  of 
your  paper  and  market. 

Published  May  31 

Space  close:  May  21 

Copy  close:  May  23 

Let  E&P  help  you  reach  your  ad  goals,  whatever 
they  may  be.  Call  your  E&P  representative  or 
Donald  Parvin,  Ad  Manager,  at  212  675-4380. 


B  Editor  &  Publisher 

11  West  19th  Street  •  New  York.  N  Y  10011 


Editorial  workshop 


By  Roy  H.  Copperud 


From  Here  to  Maturity  No.  621 

Mature  and  maturity  have  joined  the  procession  of 
euphemisms  by  which  people  soften  the  idea  of  aging.  The 
first  such  euphemism  seems  to  have  been  senior  citizen, 
which  emerged  at  about  the  time  when  the  elderly  were 
becoming  a  large  part  of  the  population.  Senior  citizen, 
which  sounds  like  a  counterfeit  coinage  from  Madison 
Avenue,  evidently  was  intended  as  a  kind  of  accolade, 
something  to  dignify  old  age. 

Many  of  those  to  whom  it  was  applied  probably 
accepted  it  as  such.  Still,  there  were  also  plenty  of  dissent¬ 
ers,  who  saw  a  patronizing  touch,  or  perhaps  something 
false,  in  the  term  and  scornfully  rejected  it.  But  senior 
citizen  has  so  imbedded  itself  in  the  language  that  objec¬ 
tions  are  seldom  heard  any  more.  There  are  senior  citi¬ 
zens’  centers,  senior  citizens’  programs,  senior  citizens’ 
admission  rates,  seniors’  this  and  seniors’  that,  so  that  no 
matter  how  one  may  feel  about  the  expression  its  use  is 
almost  impossible  to  avoid. 

Senior  citizen  found  a  place  in  the  American  Heritage 
Dictionary  (“a  person  of  or  over  the  age  of  retirement”). 
The  original  edition  appended  to  the  entry  one  of  its  usage 
notes  (“  .  .  .  objected  to  by  some  as  a  euphemism  asso¬ 
ciated  with  the  worlds  of  politics  and  advertising”).  A  little 
less  than  half  the  dictionary’s  Usage  Panel  found  it  accept¬ 
able. 

What  about  mature?  To  most  of  us,  mature  means 
“having  reached  full  natural  growth  or  development,”  and 
in  connection  with  people  we  ordinarily  apply  it  to  the 
young,  to  indicate  a  state  of  having  grown  up,  of  having  left 
adolescence  and  all  that  behind.  As  applied  to  the  elderly, 
it  is  even  more  obviously  a  euphemism  than  senior  citizen, 
because  understanding  mature  in  this  sense  requires  a 
certain  context.  Senior  citizen  at  least  gives  an  indication 
of  its  meaning,  standing  alone. 

The  American  Association  of  Retired  Persons  calls  its 
magazine  Modern  Maturity,  which  seems  to  suggest, 
when  you  stop  to  think  about  it,  that  a  state  of  maturity  is 
reached  very  late  in  this  day  and  age,  because  the  organi¬ 
zation  is  composed  of  people  55  and  over.  But  I  doubt  that 
this  consideration  occurred  to  the  AARP.  More  likely  one 
of  its  concerns  in  selecting  the  name  was  to  avoid  senior 
citizen  and  the  onus  it  has  acquired. 

Are  euphemisms  going  to  make  any  of  us  feel  younger,  I 
wonder?  They  may  even  make  those  who  object  to  them 
feel  older,  or  at  least  uncomfortable.  Generally,  I  do  not 
think  it  is  the  elderly  who  desire  euphemisms  concerning 
age,  although  there  may  be  a  difference  in  attitude  here  as 
between  men  and  women.  Probably  euphemisms  for 
elderly  are  the  work  of  people  at  other  stages  of  life  who 
are  afraid  of  offending.  The  bald  word  old  perhaps  needs 
some  softening,  with  its  rude  connotation  of  over  the  hill. 
But  the  euphemisms  probably  draw  more  attention  than 
the  words  they  are  used  to  avoid. 

I  always  thought  it  was  Time  magazine,  in  its  feisty, 
inventive  days,  that  came  up  with  oldster.  But  the  Oxford 
English  Dictionary  traces  it  back  to  1848  in  the  sense  at 
hand.  Still,  since  Time  calmed  down,  the  term  reposes  in 
the  pages  of  dictionaries.  Too  bad;  oldster  is  award  whose 
meaning  is  plain  and  which  probably  would  not  be  pro¬ 
tested  by  those  who  detest  senior  citizen. 
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There’ll! 

a  new  attraction  in 
^tertown.  N.Y. 


It’s  the  new  Uniman  4/2  double  width  offset  press 
at  the  Watertown  Daily  Times  and  it’s  providing 
metro  press  capabilities  at  midsize  press  cost. 

The  Uniman  4/2  will  help  the  Daily  Times 
expand  its  revenue  base 


arch,  continuous  running  at  50,000  pph,  and  accurate 
plate  mounting  without  tools  are  just  the  beginning 
of  the  capabilities  that  will  boost  productivity  in  the 
press  room. 

Uniman  4/2  also  offers  maximum  flexibility 
in  press  arrangement.  Units  can  be  stacked  or  lined 
up  on  either  side  of  the  folder,  and  can  accommodate 
both  left  hand  and  right  hand  color  decks.  Reels, 
tensions,  and  pasters  can  be  substructure  or  floor 
mounted. 

All  in  all,  the  Daily  Times  is  getting  the  most 
for  its  money  in  versatility  and  productivity.  If  you’d 
like  to  find  out  more  particulars,  please  call  or  write  to 
M.A.N.  -Roland  USA,  Newspaper  Press  Division,  CN 
1112,  Middlesex,  NJ  08846-0604;  (201)  469-6600. 


by  printing  a  wide  variety  of  products  :  inserts, 
supplements,  comics,  catalogs,  and  more.  Optional 
Uniman  folder  capability  permits  running  the  daily 
paper  and  commercial  work  at  the  same  time. 

Certainly  the  high  quality  of  the  products  will 
appeal  to  advertisers  and  readers  alike.  Quality 
in  black,  spot,  and  full  process  color  is  achieved  by 
features  like  non-contact  spiral  brush  direct 
dampening  which  reduces  contamination  in  the 
damp)ening  system,  variable-speed  ink  fountain 
roller,  and  infinite  color  positioning. 

And  the  production  crew  will  love  Uniman! 
Easy  access  from  a  unique  step-down  feature  in  the 
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Deductibility  of  ad  expenses 

In  the  quest  for  greater  tax  revenues,  someone  in  Washington  has 
come  up  with  a  proposal  to  limit  the  tax  deductibility  of  advertising 
expenditures.  By  increasing  the  cost  of  advertising,  it  would  auto¬ 
matically  reduce  the  volume  thereby  removing  part  of  the  merchan¬ 
dising  motor  power  behind  our  burgeoning  economy.  It  threatens  to 
produce  a  disaster. 

The  first  proposal  to  surface  was  a  flat  20%  disallowance  for  adver¬ 
tising  expenditures.  The  chairman  of  the  Senate  Finance  Committee, 
Bob  Packwood,  is  reported  now  to  favor  allowing  businesses  to 
deduct  only  80%  of  their  advertising  expenditures  the  year  they  are 
incurred  and  to  amortize  the  remaining  20%  over  five  years.  Of 
course,  an  advertiser  would  never  “catch  up”  and  the  tendency  would 
be  for  advertisers  to  reduce  expenditures.  That  would  have  an  im¬ 
pact  on  all  advertising  media  as  well  as  reducing  the  total  sales  effort. 

One  of  the  arguments  for  the  five-year  program  is  that  some  of  the 
benefits  of  advertising  —  recognition  and  good  will  —  are  felt  over  a 
long  period  after  the  money  has  been  spent.  It  makes  one  wonder 
why  so  many  large  companies  spend  so  much  money  keeping  their 
names  before  the  public.  The  answer,  of  course,  is  that  the  history  of 
advertising  is  littered  with  the  names  of  companies  that  failed  to  do 
just  that. 

In  the  forefront  of  the  effort  to  sidetrack  this  proposal  is  the 
Association  of  National  Advertisers  which  has  issued  a  “Red  Alert” 
to  its  members,  the  American  Advertising  Federation  which  has 
issued  a  “Legislative  Alert,”  and  the  American  Association  of  Adver¬ 
tising  Agencies  which  has  made  a  special  mailing  to  its  members. 
Newspaper  groups,  as  well  as  other  media  organizations,  have  a  big 
stake  in  the  outcome  and  should  be  making  their  voices  heard. 

Tightening  the  tax  strings  on  deductible  items  is  one  thing.  Re¬ 
moving  the  deductibility  of  a  large  percentage  of  a  company’s  sales 
effort  is  quite  another  thing.  It  is  a  negation  of  the  role  advertising 
has  played  in  developing  and  maintaining  our  high  standard  of  living. 
A  proposal  to  remove  the  deductibility  of  one  out  of  every  five  sales 
persons  would  make  just  as  much  sense. 

Right  in  line  with  this  thinking  is  a  bill  now  before  the  House  and 
Senate  (S.1950  and  H.R.3950)  which  would  eliminate  business  tax 
deductions  for  all  tobacco  product  advertising.  This  is  not  a  “revenue 
bill”  but  an  unconstitutional  attempt  to  restrict  truthful  advertising 
of  a  product  legally  manufactured  and  sold. 

Cameras  in  courts 

The  governor  of  Maine  has  signed  a  bill  that  has  been  on  his  desk  for 
nine  months  requiring  the  state  Supreme  Court  to  establish  rules  for 
the  use  of  cameras  and  other  electronic  media  equipment  in  district 
and  superior  courts.  The  bill  will  not  take  effect  until  90  days  after  the 
legislative  session  ends  in  mid-July  when  the  court  will  begin  work¬ 
ing  on  the  new  rules.  There  is  no  deadline  for  putting  them  into  effect 
but  the  law  prescribes  an  experimental  period  which  will  end  in 
November  of  1987.  With  a  timetable  like  that  one  wonders  how 
serious  the  governor  is  about  permitting  cameras  in  courtrooms. 
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EDITOR  &  PUBLISHER  for  March  15,  1986 


Letters  to  the  Editor 


He  responds  to  a  response 


In  response  to  the  letter  written  by 
Elliot  Brack  (E&P,  March  1)  con¬ 
cerning  the  article  I  wrote  which  Edi¬ 
tor  &  Publisher  published  in  the  Janu¬ 
ary  18  issue,  I  would  like  to  make  two 
short  comments. 

First,  only  a  small  percent  of  the 
total  number  of  university  newspa¬ 
pers  are  independent  like  The  Red 
and  Black  at  the  University  of  Geor¬ 
gia.  Almost  without  exception,  those 
university  newspapers  which  are 
independent  are  at  large  universities 


in  or  near  large  cities.  Small  com¬ 
munities  simply  could  not  support  an 
independent  university  newspaper. 

Second,  the  small,  unaccredited 
journalism  school  is  usually  the  one 
with  the  weak  adviser  without  a  news- 
editorial  background.  As  stated  in  my 
article,  the  small,  unaccredited  jour¬ 
nalism  schools  produce  as  many  jour¬ 
nalism  majors  nationwide  as  the  large 
universities  with  accredited  pro¬ 
grams. 

I  agree  with  Mr.  Brack  that  the 


Says  there  are  rotten  apples  in  both  barrels 


Doug  Borgstedt’s  cartoon  on  chain 
ownership/local  editorial  indepen¬ 
dence,  {E&P,  Feb  15)  was  quite  a  sur¬ 
prise. 

I  know  that  bias  against  multiple 
newspaper  ownership  remains  ram¬ 
pant,  but  why  is  such  a  respected 
journal  as  Editor  &  Publisher  promul¬ 
gating  such  a  myth? 

Surely  the  answer  is  that  both 
Borgstedt  and  Editor  &  Publisher  are 
distinguishing  between  “chain”  own¬ 
ership  and  “group”  ownership. 
Chains  are  like  huge  discount  stores: 

Correction 

In  its  January  4,  1986,  issue,  E&P 
failed  to  take  into  account  two  stock 
splits  in  giving  the  year  to  year  growth 
for  1985  and  1984  for  Quebecor’s 
stock.  As  a  result  of  a  3-for-l  stock 
split  in  1985,  Quebecor’s  year-end 
price  of  9'/4  represented  a  50%  gain  for 
the  year.  A  2-for-l  split  in  1984 
resulted  in  Quebecor’s  closing  price 
of  1 8 '/2,  representing  a  54%  gain  in 
price  for  that  year. 

Clarification 

In  a  March  1  story  on  candidates  for 
the  board  of  directors  of  the  American 
Society  of  Newspaper  Editors,  the 
wrong  title  was  given  for  Harry  M. 
Rosenfeld.  He  is  editor  of  the  Albany 
Times  Union  and  Knickerbocker 
News. 

For  some  months,  however, 
Rosenfeld  was  simultaneously  editor 
of  the  Los  Angeles  Herald  Examiner, 
residing  in  Los  Angeles.  That  connec¬ 
tion  has  come  to  an  end.  However, 
when  the  Herald  Examiner  was  con¬ 
tacted  prior  to  the  running  of  the  arti¬ 
cle.  E&P  was  told  that  Rosenfeld  still 
held  the  editor’s  title  at  that  newspa¬ 
per. 


When  you  walk  into  one,  you  can’t 
tell  if  you’re  in  Missouri  or  Florida. 

Group-owned  newspapers  (I’m  the 
editor  and  publisher  of  one)  aren’t 
chains.  I’m  proud  of  the  fact  that  I  can 
exercise  complete  editorial  autonomy 
without  worrying  if  someone  in  the 
corporate  office  is  going  to  call  me 
into  account.  That’s  the  way  it  should 
be.  And,  I  might  add,  I  believe  that’s 
the  way  it  is. 

To  suggest  that  multiple  ownership 
of  newspapers  somehow  destroys  the 
integrity  of  local  operations  is  just  as 
absurd  as  the  idea  that  independently 
owned  newspapers  are  somehow  edi- 


totally  independent  student  newspa¬ 
per  is  an  excellent  choice  for  those 
papers  that  can  make  a  go  of  it.  How¬ 
ever,  it  is  not  realistic  to  expect  most 
of  the  small  college  and  university 
newspapers  would  ever  be  financially 
able  to  do  so. 

Ivan  Holmes 

(Holmes  is  associate  professor  of 
journalism  at  South  Dakota  State  Uni¬ 
versity.) 


torially  superior.  Obviously,  there  are 
rotten  apples  in  both  barrels. 

R.  Joe  Sullivan 

(Sullivan  is  editor  and  publisher  of 
the  Daily  Forum  in  Maryville,  Mis¬ 
souri.) 

(Editor’s  note:  The  cartoon  fea¬ 
ture,  The  Fourth  Estate,  does  not 
express  the  opinions  of  Editor  & 
Publisher.  It  expresses  the  opinions 
of  the  cartoonist,  Doug  Borgstedt. 
E&P  does  not  necessarily  agree  or 
disagree  with  the  views  expressd  in 
the  cartoons.  The  cartoons  are  pub¬ 
lished  to  stimulate  industry  dialogue.) 


Says  Taiwan  report  was  ‘disinformation’ 


If  I  were  to  assert  that  Editor  & 
Publisher  was  born  of  Pravda  you 
would  no  doubt  get  hacked  off  and 
wonder  how  such  nonsense  is  ever 
thought  of. 

I  had  a  similar  feeling  when  I  caught 
sight  of  a  small  country  “report” 
regarding  Taiwan  in  your  magazine. 
Your  report  was  based  on  assertions 
made  by  the  Taiwan  Communique  in 
Amsterdam.  It  said,  among  other 


things,  that  “since  the  beginning  of 
the  year  the  government  seized  about 
90%  of  all  opposition  publications.” 

That  information  is  disinformation, 
pure  and  simple.  It’s  bad  enough  that 
some  chic  leftist  with  an  ax  to  grind 
makes  it  up.  It’s  worse  when  a  very 
respectable  publication  such  as  yours 
uses  his  material. 

I’ll  give  Taiwan  Communique  some 
(Continued  on  page  36) 
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Will  it  be  a  smooth  exchange? 

U.S.  editors  planning  this  summer’s  exchange  between  American  and  Soviet 
journalists  hope  it  will  be  spared  the  Cold  War  disputes  of  the  past 


By  Andrew  Radolf 

U.S.  editors  planning  the  exchange 
this  summer  between  the  American 
Society  of  Newspaper  Editors  and  the 
Union  of  Soviet  Journalists  are  hop¬ 
ing  the  visits  will  be  spared  the  Cold 
War  disputes  that  marred  the  last 
such  exchange  in  1984. 

The  1984  ASNE-Soviet  exchange 
was  the  first  in  about  20  years, 
according  to  society  officials,  who 
said  the  upcoming  visits  are  part  of  an 
effort  to  reestablish  the  exchanges  on 
a  regular  basis. 


Adding  insult  to  injury, 
the  Soviets  did  not 
reciprocate  on  the 
parties  the  American 
media  held  for  their 
Soviet  guests. 


ASNE  expects  the  1986  delegation 
to  include  15  people,  with  board  mem¬ 
bers  having  the  first  opportunity  to 
sign  up,  followed  by  committee  chair¬ 
men  and  members  of  the  international 
communication  committee. 

The  1984  exchange  ran  into  trouble 
right  from  the  start.  On  the  day  in  July 
that  the  Soviet  editors  left  for  the 
U.S.,  Secretary  of  State  George 
Shultz  charged  publicly  that  the 
Soviet  Union  directly  supported 
international  terrorism. 

As  a  result,  the  Soviet  embassy 
ordered  the  journalists  to  boycott  a 
planned  interview  with  Shultz. 

The  U.S.  government  retaliated, 
calling  off  a  meeting  with  a  National 
Security  Council  Official.  The 
Republican  National  Committee  also 
canceled  its  meeting  with  the  Soviets, 
and  several  Republican  members  of 
Congress  also  declined  interviews. 

(During  ASNE’s  preparations  for 


the  Soviet  journalists’  1984  visit.  Sec¬ 
retary  of  Defense  Caspar  Weinberger 
wouldn’t  even  agree  to  schedule  a 
meeting;  neither  did  former  National 
Security  Adviser  Robert  McFarland, 
nor  presidential  candidate  Walter 
Mondale,  according  to  Watson  Sims, 
chairman  of  the  international  commit¬ 
tee.) 

Matters  only  got  worse. 

The  ASNE  delegation  left  for  the 
Soviet  Union  at  the  end  of  August  just 
as  the  story  broke  of  President  Rea¬ 
gan’s  quip  about  the  Soviet  Union: 
“We  begin  bombing  in  five  minutes.’’ 

The  U.S.  editors  found  on  arrival 
that  a  whole  slew  of  Soviet  officials, 
including  then  Foreign  Minister 
Andre  Gromyko,  were  suddenly 
unavailable  to  meet  them.  The  Soviet 
government  said  many  officials  were 
away  on  vacation. 

Adding  insult  to  injury,  the  Soviets 
did  not  reciprocate  on  the  parties  the 
American  media  held  for  their  Soviet 
guests,  which  included  a  dinner 
hosted  by  Katharine  Graham,  chair¬ 
man  of  the  Washington  Post  Co.,  a 
lunch  at  the  posh  restaurant  “21” 
given  by  Time,  and  a  party  on  Mal¬ 
colm  Forbes’  yacht. 

“The  way  you’re  treated  in  the 
Soviet  Union  depends  on  the  political 
climate  between  the  two  countries,” 
said  Judith  Clabes,  editor  of  the  Ken¬ 
tucky  Post  who  went  on  the  1984  trip. 
“We  were  disappointed  we  did  not 
get  to  see  high  level  officials  in  their 
government.  As  Americans,  we 
expect  freer  access.” 

Clabes  added  that  the  ASNE  dele¬ 
gation  wanted  to  meet  with  political 
dissident  Andre  Sakharov. 

“We  asked  for  some  pretty  impos¬ 
sible  things,”  she  said,  explaining 
that  the  Soviets  could  not  understand 
why  the  American  editors  wanted  to 
meet  with  someone  they  regarded  as 
“a  criminal.” 

Clabes,  who  is  an  ASNE  board 
member,  also  noted  that  in  the  Soviet 


Union  the  press  is  an  arm  of  the  gov¬ 
ernment.  She  said  that  the  Soviets, 
despite  repeated  explanations  by  the 
ASNE  delegation  on  the  role  of  the 
American  press,  “found  it  difficult  to 
understand  that  we  were  not  part  of 
the  government.” 

The  Soviet  view  of  the  media 
resulted  in  the  ASNE  delegation 
being  subjected  to  “constant  and 
ridiculous  attacks”  over  U.S.  govern¬ 
ment  policies,  said  Katherine  W.  Fan¬ 
ning,  editor  of  the  Christian  Science 
Monitor. 

“We  found  ourselves  being  con¬ 
stantly  placed  in  a  position  uncom¬ 
fortable  for  news  people.  We  were 
almost  forced  to  defend  our  own  gov¬ 
ernment.” 

She  added  that  the  ASNE  delega¬ 
tion  “ranged  across  the  political  spec¬ 
trum.” 


“We  were 

disappointed  we  did  not 
get  to  see  high  level 
officials  in  their 
government.  As 
Americans,  we  expect 
freer  access.” 


Fanning  will  not  be  going  on  this 
summer’s  trip,  but  she  is  involved  in 
planning  for  it.  One  change  being  con¬ 
sidered  for  the  1986  exchange,  she 
said,  is  to  have  the  ASNE  delegation 
visit  the  Soviet  Union  first. 

“It  seemed  in  the  last  exchange, 
ASNE  rolled  out  the  carpet  for  the 
Soviet  delegates,”  she  said,  remark¬ 
ing  there  was  “no  remotely  similar 
treatment”  from  the  Soviets. 

“If  ASNE  goes  first,”  Fanning 
said,  “it’s  a  good  way”  to  give  the 
Soviet  delegation  “tit-for-tat.” 

The  ASNE  planners  also  intend  to 
(Continued  on  page  10) 
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ASNE  exchange 

(Continued  from  page  9) 


press  for  more  access  to  high  level 
Soviet  officials  this  time  around.  Fan¬ 
ning  said. 

“What  the  delegation  has  in  mind  is 
a  lot  more  specificity  on  itinerary  and 
who  the  group  is  going  to  see.” 

“1  think  most  of  us  have  high 
hopes”  for  the  summer  exchange,  she 
continued.  “The  climate  is  extremely 
different.  We  hope  the  exchange  will 
reflect  that.” 

Loren  Ghiglione,  who  publishes 
the  Bristol  (Conn.)  Press  and  the 
Southbridge  (Mass.)  News,  com¬ 
mented  it’s  hard  for  editors  involved 
in  Soviet  exchanges  not  be  drawn  into 
the  diplomatic  wrangling  between  the 
two  governments. 

Ghiglione  was  a  member  of 
ASNE’s  1984  delegation  and  also  par¬ 
ticipated  in  an  exchange  organized  by 
the  New  England  Society  of  News¬ 
paper  Editors. 

“It’s  not  that  you  want  to  be  a 
diplomat,”  he  said.  “It’s  just  the  way 
these  discussions  go.” 

He  remarked  that  in  discussing 
such  issues  as  human  rights  and  free¬ 
dom  of  the  press,  the  Soviets  “believe 
the  best  defense  is  a  good  offense.” 

As  an  example,  Ghiglione  said  that 
when  the  ASNE  delegation  ques¬ 
tioned  the  Soviets  about  the  inability 
of  western  reporters  to  move  freely 
about  their  country,  “they  asked 
about  restrictions  on  Soviet  journal¬ 
ists  in  the  U.S.  The  Soviets  see  things 
as  a  quid  pro  quo.” 

How  the  exchange  is  paid  for  is  also 
a  matter  of  some  controversy,  but 
ASNE  officials  said  the  society  had 
no  choice  but  to  accept  the  Soviets’ 
terms. 

Each  delegation  will  pay  its  own 
airfare,  but  the  ASNE  expenses 


inside  the  Soviet  Union  will  be  paid 
for  by  the  Soviet  government.  In  the 
U.S.,  the  Soviet  delegation’s 
expenses  will  be  shared  equally  by  the 
ASNE  members  who  participated  in 
the  exchange. 

The  reason  for  that  arrangement, 
said  Watson  Sims,  who  is  also  editor 
of  the  New  Brunswick  (N.J.)  Home 
News,  is  because  of  “currency  diffi¬ 
culties.” 

Sims  explained  the  ruble  “is  not 
convertible”  on  monetary  exchanges 
and  the  Soviet  government,  wanting 
to  “hang  on”  to  its  hard  currency, 
will  not  provide  its  traveling  journal¬ 
ists  with  dollars. 


“We  found  ourselves 
being  constantly  placed 
in  a  position 
uncomfortable  for  news 
people.  We  were  almost 
forced  to  defend  our 
own  government.” 


“Everybody  prefers  to  pay  their 
own  costs,”  Sims  said,  “but  it 
doesn’t  work  out  that  way  when 
you’re  dealing  with  state  revenues 
and  employees.  It’s  the  only  way  to 
do  the  exchange.” 

ASNE  has  estimated  that  the  cost 
to  each  American  participant  in  the 
exchange  will  be  $5,000. 

“It  seems  to  us  to  be  fair,”  ASNE 
president  Robert  P.  Clark,  said  of  the 
financial  arrangements.  “It  evens 
out.” 

“I  didn’t  feel  there  was  an  ethical 
problem,”  said  Clabes.  “Our  checks 
went  to  ASNE.” 

“I  guess  if  you  want  to  visit  that 
country  you  have  to  play  by  their 
rules,  but  that  doesn’t  keep  me,  as  a 


newspaperman,  from  arguing  with  the 
rules,”  said  William  Burleigh, 
Scripps  Howard  vice  president  for 
editorial  and  incoming  chairman  of 
ASNE’s  freedom  of  information  com¬ 
mittee. 

Burleigh,  who  did  not  participate  in 
the  1984  exchange,  said  returning  edi¬ 
tors  told  him  they  were  “resentful”  of 
the  way  they  were  treated  by  the 
Soviets. 

“It  confirmed  their  fears  about  the 
closed  nature  of  Soviet  society,”  he 
said. 

Burleigh  said  ASNE  members  fall 
into  two  camps  over  the  usefulness  of 
such  exchanges.  One  side,  he  said, 
believes  “editors  need  to  travel  and 
familiarize  themselves  with  the 
world”  no  matter  how  they  are 
received  by  foreign  governments. 
The  other  side,  he  said,  feels  editors 
are  “not  part  of  the  world’s  country 
club.”  Burleigh  placed  himself  in  the 
latter  camp. 

However,  Sims  said  he  would  be 
against  ending  the  ASNE-Soviet 
exchanges  even  if  the  1986  one  was 
disappointing. 

“To  say  you  will  only  do  it  under 
certain  conditions  is  to  close  what¬ 
ever  opening  there  is  to  begin  with. 
I’m  not  going  to  start  pouting  if  I  don’t 
get  to  see  (Soviet  president  Mikhail) 
Gorbachev.” 

Sims  said  there  is  “some  educa¬ 
tional  value”  just  in  participating  in 
the  exchange. 

Dallas  daily 
ran  5  million 
classified  ads 

The  Dallas  (Tex.)  Morning  News 
carried  five  milion  full-run  classified 
ads  last  year. 

In  1985,  the  Morning  News  reached 
5,090,675  full-run  classified  ads. 


ASNE  planning  August  trip  to  South  Africa 

Editors  send  Botha  government  a  list  of  those  they  want  to  interview 


By  Andrew  Radolf 

The  American  Society  of  Newspa¬ 
per  Editors  has  sent  the  South  African 
government  a  list  of  people  that  U.S. 
editors  planning  to  visit  there  in 
August  want  to  meet,  including  jailed 
African  National  Congress  founder 
Nelson  Mandela  and  his  wife,  Winnie 
Mandela. 

The  list  also  included  Nobel  Peace 
Prize  winner  Bishop  Desmond  Tutu, 
Dr.  Nphato  Motlana,  a  leader  in  the 
black  township  of  Soweto,  plus  sev¬ 
eral  white  officials,  such  as  Prime 


Minister  P.W.  Botha,  Foreign  Minis¬ 
ter  Roelof  Botha  and  the  leader  of  the 
white  Progressive  Party  opposition. 

The  ASNE  delegation  also  plans  to 
meet  with  several  South  African  jour¬ 
nalists,  including  Anthony  Heard, 
editor  of  the  Cape  Times,  who  was 
charged  with  violating  the  country’s 
security  laws  for  publishing  an  inter¬ 
view  with  Oliver  Tambo,  another 
ANC  leader. 

The  only  response  so  far  from  the 
government  has  been  to  send  ASNE 
visa  applications,  said  Earl  W.  Foell, 
editor  in  chief  of  the  Christian  Sci¬ 


ence  Monitor,  who  is  planning  the 
trip. 

Foell  said  he  expects  processing 
the  visas  to  take  about  four  months.  A 
source  in  the  South  African  consulate 
told  Foell  that  there  is  only  one  per¬ 
son  processing  visa  applications  from 
the  press. 

Editors  interested  in  going  also 
must  provide  capsule  biographies, 
which  the  South  African  government 
requires  to  be  submitted  with  the  visa 
applications,  Foell  said. 

The  ASNE  trip  to  South  Africa  is 
(Continued  on  page  22) 
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UPl  seeks  delay; 

United  Press  International  is  seek¬ 
ing  to  have  the  U.S.  Bankruptcy 
Court  in  Washington,  D.C.,  extend 
until  June  30,  the  period  when  it  may 
exclusively  propose  a  plan  of  reorga¬ 
nization  that  involves  the  sale  of  the 
company  to  Mexican  publisher  Mario 
Vazquez  Rana  and  Houston  devel¬ 
oper  Joe  E.  Russo. 

A  hearing  on  the  request  is  sched¬ 
uled  for  March  21. 

“With  all  of  the  various  suits  filed 
by  FNN,  and  lawyers  have  to  go  in 
and  out  of  court,  the  time  frame  has 
been  delayed,”  said  UPI  spokesman 
David  Wickenden  of  the  reason  for 
seeking  the  extension. 

The  Financial  News  Network  led  a 
7-member  consortium  which  also 
sought  to  acquire  UPI. 

Wickenden  said  that  once  the  reor¬ 
ganization  plan  is  filed  with  the  court, 
it  will  take  creditors  about  six  weeks 
to  two  months  to  consider  and  vote  on 
the  proposal. 

During  the  exclusivity  period,  the 
bankruptcy  court  gave  a  tripartite 
committee  consisting  of  representa¬ 
tives  of  UPI  management,  the  Wire 
Service  Guild  and  the  creditors  com¬ 
mittee  the  sole  right  to  propose  a  reor¬ 
ganization  plan  for  the  company, 
which  has  been  in  Chapter  11  pro¬ 
ceedings  since  April  28,  1985. 

In  related  developments,  presiding 
Judge  George  F.  Bason  Jr.  issued  an 
injunction  barring  the  FNN  group 
from  suing  the  creditors  committee 
for  its  vote  to  support  a  sale  to  Vaz 
quez  and  Russo  for  about  $41  million. 

bankruptcy  judge 

Bason  also  said  it  was  his  prelimin¬ 
ary  opinion  that  the  $975  million  dam¬ 
age  complaint  the  FNN  group  has 
filed  against  several  UPI  and  Wire 
Service  Guild  officials  and  the  credi¬ 
tors  committee  “has  all  the  earmarks 
of  a  spite  suit.” 

Bason  also  said  it  was 
his  preliminary  opinion 
that  the  $975  million 
damage  complaint  the 

FNN  group  has 
filed . . .  “has  all  the 
earmarks  of  a  spite  suit.” 

The  FNN  group  charged  that  the 
creditors  committee  reneged  on  a 
promise  to  extend  a  November  12 
deadline  for  final  offers  to  acquire 
UPI  and  had  told  the  consortium  their 
bid  would  be  acceptable  if  two  key 
conditions  were  lifted.  The  creditors 
committee  contended  it  never  made 
such  a  promise  and  voted  on  Nov.  12 
to  accept  the  Vaquez-Russo  offer. 

Bason  said  the  lawsuit  had  the  char¬ 
acter  of  a  “spoiled  child”  taking  the 
attitude,  “If  I  can’t  have  it.  I’m  not 
going  to  let  anybody  else  have  it  and 
I’m  going  to  do  everything  I  can  to 
destroy  it  first.” 

The  FNN  group  filed  its  lawsuit  in 
U.S.  District  Court  and  is  seeking 
$100  million  in  compensatory  and 
$100  million  in  punitive  damages  from 

reprimands  FNN 

the  creditors  committee  alone.  Other 
defendants  included  UPI  chairman 
Luis  Nogales,  managing  editor  Ron 
Cohen,  Wire  Guild  president  William 
Morrissey,  and  Vazquez  and  Russo. 

Bason  issued  his  ruling  “before  it 
even  came  up  in  the  district  court,” 
said  Wickenden. 

The  U.S.  District  Court,  in  other 
decisions  regarding  the  FNN  group’s 
legal  maneuvers  to  bid  for  UPI,  has 
denied  their  petitions  and  said  that  the 
bankruptcy  court  has  jurisdiction  in 
the  matter. 

In  issuing  his  injunction.  Bason 
said  he  was  “not  aware  of  any  other 
case  in  which  a  party  has  had  the 
audacity  to  sue  a  creditors  committee 
without  first  seeking  approval  of  the 
court  which  has  jurisdiction.” 

Bason  said  allowing  the  FNN 
group’s  suit  to  proceed  would  have  a 
“chilling  effect”  in  persuading  credi¬ 
tors  to  serve  on  such  a  panel  in  the 
future. 

Bason  also  said  the  lawsuit  also 
sought  extremely  high  damages  from 
defendants  with  limited  assets. 

“I  would  imagine  that  Mr.  Nogales 
has  nowhere  near  $100  million,  much 
less  $950  million,”  Bason  said. 

Vazquez  is  also  suing  the  FNN 
group  in  U.S.  District  Court  for  $50 
million,  alleging  that  the  consortium 
illegally  interfered  with  the  bank¬ 
ruptcy  proceedings  by  writing  to  indi¬ 
vidual  creditors  to  win  their  support 
for  its  competing  bid. 

— Andrew  Radolf 
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IN  BRIEF 

Newspaper  ad 
revenues  up 

7%  In  1985 

Expenditures  for  newspaper  adver¬ 
tising  in  1985  totaled  $25.17  billion,  a 
increase  of  1%  over  1984,  according 
to  preliminary  estimates  by  the  News¬ 
paper  Advertising  Bureau. 

Spending  for  classified  advertised 
showed  the  greatest  gain  last  year, 
rising  9.4%  to  $8,376  billion. 

National  advertising  expenditures 
in  1985  grew  by  8.8%  to  $3,352  billion, 
while  retail  expenditures  rose  by 
5.2%  to  $13,443  billion. 

The  Ad  Bureau  said  that  after  weak 

second  and  third  quarters  last  year, 
retail  expenditures  showed  strength 
in  the  fourth  quarter,  especially  in 
December. 

For  1986,  the  Ad  Bureau  is  project¬ 
ing  increases  of  10%  in  national  ad 
expenditures,  9%  in  retail  and  1 1%  in 
classified  for  an  overall  gain  of  10%. 

Audit  Bureau 
ends  membership 
of  Toronto  daily 

The  board  of  directors  of  the  Audit 
Bureau  of  Circulations  voted  to  termi¬ 
nate  the  membership  of  the  Toronto 
Globe  and  Mail  because  it  declined  to 
submit  to  a  final  audit. 

The  Globe  and  Mail  had  submitted 
its  resignation  to  ABC  last  October. 

ABC  president  David  Kiel  said 
under  ABC  rules,  when  a  newspaper 
resigns  it  must  agree  to  a  final  audit  of 
its  most  recent  Publisher’s  State¬ 
ment. 

“They  told  us  they  did  not  want  a 
final  audit,”  Kiel  said.  “The  board 
voted  to  terminate  the  membership  of 
the  Globe  and  Mail.” 

Kiel  said  the  most  recently  audited 
circulations  figure  for  the  Globe  and 
Mail  are  for  the  six  month  period 
ended  on  Sept.  30,  1984,  which 
showed  daily  sales  of  328,201. 

The  Globe  and  Mail  Publisher’s 
Statement  for  the  period  ended  Sept. 
30,  1985,  showed  daily  circulation  of 
313,647. 
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Risking  their  lives  for  a  story 

California  flooding  resulted  in  massive  newspaper  coverage  during 
which  several  reporters  and  photographers  risked  their  lives 


By  M.  L.  Stein 

One  of  the  worst  storms  in  Califor¬ 
nia  history  produced  massive  news¬ 
paper  coverage  during  which  several 
reporters  and  photographers  risked 
their  lives  for  the  story. 

The  disaster,  which  struck  the 
northern  part  of  the  state  in  late 
February,  caused  floods,  landslides, 
and  power  outages  that  affected  more 
than  175,000  people. 

Some  24,000  people  fled  their 
homes  in  Sacramento  area  alone, 
when  an  earthen  broke  open  on  the 
Yuba  River  near  the  town  of  Linda. 
Storm  damage  was  estimated  at  $500 
million  as  12  counties  were  declared 
disaster  areas. 

To  complicate  matters  for  editors, 
the  storm  hit  at  the  time  of  the  turmoil 
in  the  Philippines. 

Four  newsmen  nearly  lost  their 
lives  when  they  were  spilled  out  of  a 
27-foot  National  Guard  boat  that 
turned  over  after  hitting  a  light  pole  on 
a  flooded  Linda  Street. 

They  were  Sacramento  Bee 
photographers  Michael  Williamson, 
28,  and  Morgan  Ong,  35,  and  two  San 
Jose  Mercury  News  staffers,  reporter 
Brad  Kava,  30,  and  cameraman 
Michael  J.  Bryant,  31.  All  were 
rescued. 

Ong,  who  hit  his  head,  was  rushed 
to  a  hospital,  where  he  was  treated  for 
exposure  and  a  neck  injury. 

Kava  nearly  drowned  before  he 
was  able  to  cling  to  a  traffic  sign. 
Bryant  let  go  of  $5,000  worth  of  cam¬ 
era  equipment  that  was  dragging  him 
under  water.  He  said  he  lost  some  of 
the  best  flood  shots  he  had  taken. 

A  week  earlier,  Williamson  was  in 
the  Philippines  when  he  came  under 
machine  gun  fire,  forcing  him  to  drop 
his  camera  and  flee.  The  flood  was  his 
first  assignment  since  returning 
home. 

In  a  first-person  story  of  the  inci¬ 
dent  in  the  Mercury  News’  Feb.  22 
issue,  Kava  wrote: 

“We  were  out  there  to  get  what 
editors  call  color  ....  We  wanted  to 
get  the  story  behind  the  story,  find  out 
how  it  felt  to  be  in  a  flood.  We 
did  .  .  .  to  the  slippery  edge,  but  as 
the  boat  side  loomed,  I  was  afraid  it 


Brad  Kava,  San  Jose  Mercury  News 
reporter,  clings  to  sign  after  National 
Guard  boat  overturned  during  massive 
northern  California  storm.  (Photo  by 
Craig  Lee,  San  Francisco  Examiner. 

would  fall  back  on  my  head. 

“Ong  hit  his  head  on  a  signpost  and 
fell  in.  I  jumped,  thinking  1  could 
swim  clear.  Then  I  felt  the  pull  of  the 
numbingly  cold  water  and  heard  the 
roar  of  the  river  that  ran  15  feet  deep 
through  what  the  day  before  had  been 
downtown  Linda.  The  only  sound  I 
could  hear  above  the  roar  was  the 
beating  of  my  heart  in  each  breath  in 
my  throat  .  .  .  Floating  feet-forward, 
I  looked  for  light  poles  I  could  grab 
onto.  Finally,  I  hit  a  pole  and  tried  to 
grab  it,  but  the  torrent  pushed  me 
downstream. 


Four  newsmen  nearly 
lost  their  lives  when  they 
were  spilled  out  of  a  27- 
foot  National  Guard  boat 
that  turned  over  after 
hitting  a  light  pole. 


“I  saw  Flaherty  (a  National 
Guardsman)  clinging  to  a  pole  with 
both  hands.  Neither  of  us  could 
speak,  but  he  kicked  out  his  legs  so 


that  I  could  try  to  grab  on.  1  couldn’t 
and  was  swept  away,  watching  Ong 
on  my  left,  also  bobbing  frantically.” 

Kava,  who  was  rescued  by  crew¬ 
men  in  another  boat,  recalled,  “I 
didn’t  have  the  proverbial  flash  of  life 
before  my  eyes.  I  was  thinking  of  how 
stupid  I  felt,  of  what  a  dumb  way  it 
was  to  die.” 

In  another  close  call  in  the  region, 
San  Francisco  Examiner  reporter 
Joan  Smith  parked  her  car  on  what 
she  thought  was  high  enough  ground 
while  she  interviewed  people  in  a 
house.  Rising  waters  submerged  the 
auto  and  trapped  her  at  the  location. 

“We  didn’t  hear  from  her  for  about 
40  hours,  but  when  she  did  call  she 
had  great  information,”  metro  editor 
John  A.  Kirkpatrick  told  E&P. 

Kirkpatrick  stated  that  about  50 
people  from  the  editorial  side  were 
involved  in  coverage,  adding,  “I’m 
very  proud  of  our  staff.”  Kirkpatrick 
said  some  reporters  and  photog¬ 
raphers  worked  over  36  hours  straight 
and  some  editors  “almost  lived”  at 
the  paper. 

Like  other  northern  California 
papers,  the  Examiner  ran  an  average 
of  three  to  four  pages  during  the 
week-long  storm.  Off-duty  reporters 
and  photographers  were  called  in  and 
overtime  was  the  norm. 

The  Sacramento  Bee  put  50  people 
on  the  story  and,  like  other  newspa¬ 
pers,  hired  helicopters  for  photogra¬ 
phers. 

“It  was  a  major  event,”  said  metro 
editor  George  Baker.  “When  the 
levee  broke  we  had  to  move  real 
quickly.” 

In  cooperation  with  the  Sac¬ 
ramento  Regional  Foundation  and  the 
Red  Cross,  the  Bee  established  a 
Flood  Victims’  Relief  Fund,  running 
extensive  ads  on  the  project,  which  it 
seeded  with  $25,000.  By  Feb.  28,  total 
contributions  had  climbed  to 
$176,400. 

Relief  efforts  also  were  mounted  by 
the  Marysville  Appeal-Democrat, 
with  publisher  Robert  Hardie  contrib¬ 
uting  $50,000  to  a  fund  for  flood  vic¬ 
tims. 

On  March  3,  the  Bee  published  a 
24-page  tabloid  section,  recapping  the 
storm  and  its  aftermath. 
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and  rushed  them  to  Petaluma,” 
Tenny  reported.  “Even  so,  we  had  to 
distribute  Monday’s  paper  on  Tues¬ 
day  because  they  could  not  get  here 
on  time.” 

To  get  out  Tuesday’s  paper,  the 
staff  came  to  work  with  flashlights 
and  manual  typwriters. 

At  the  San  Francisco  Chronicle, 
“Everybody  was  involved  in  the 
story  and  there  were  a  lot  of  heroes,” 
claimed  city  editor  Alan  Mutter. 

He  noted  that  when  the  Yuba  River 
levee  broke,  reporter  Robert  Gunni¬ 
son,  who  normally  covers  the  state 
capitol,  “drove  there  into  the  night 
when  road  conditions  were  very 
bad.” 

A  Chronicle  cameraman,  Cris 
Stewart,  ran  across  a  flood  victim 
with  a  broken  leg  and  helped  fashion  a 
litter  so  he  could  be  moved  out.  Mut¬ 
ter  added. 

The  editor  said  at  least  55  editorial 
staffers  took  part  in  storm  coverage. 

San  Jose  Mercury  News  managing 
editor  Jerry  Ceppos  said  the  paper 
had  to  cover  storm  damage  in  its  own 
Santa  Clara  Valley  region  as  well  as 
the  Sacramento  area  to  the  north.  The 
paper  opened  up  three  to  four  pages  a 
day  for  the  story,  which  brought  a  big 
circulation  hike,  he  disclosed. 

The  Oakland  Tribune  dispatched 
three  reporters  and  a  photographer  to 
the  Sacramento  region,  but  also  cov¬ 
ered  flooding  in  its  East  Bay  circula¬ 
tion  Zone. 

“We  gave  the  story  four  to  five 
pages  and  that’s  a  considerable  com¬ 
mitment  for  us,”  said  city  editor  Eric 
Newton.  “We’re  very  pleased  with 
our  coverage.” 

Newton  said  that  one  of  his  report¬ 
ers,  Amanda  Covarrubis,  tried  for  an 
entire  day  to  hire  a  boat  in  the  flooded 
town  of  Marysville,  but  was  turned 
down  because  authorities  had  banned 
all  private  craft  on  the  waters. 

“But  she  got  a  good  story,  any¬ 
way,”  he  remarked. 

Covarrubis  told  E&P  that  she 
finally  persuaded  police  to  let  her  car 
past  road  blocks  into  Linda. 


Its  smaller  rival,  the  Sacramento 
Union,  “mustered  everybody  we 
could,”  according  to  editor  Bruce 
Winters.  “Everybody  was  working 
overtime.  We  had  10  to  12  people  on 
the  story  and  rearranged  the  ads  to 
maximize  the  impact.” 

The  9,840-circulation  Petaluma 
Argus-Courier  also  mustered  its  full 
staff  —  four  reporters  and  two 
photographers  —  but  news  editor 
Martin  Brody  wasn’t  sure  they  could 
make  it  to  the  office. 

“They  all  live  out  of  the  city  on 
roads  that  were  flooded,  but  they 
somehow  drove  in,”  Brody  said. 

On  Feb.  17,  the  Argus-Courier 
printed  the  entire  issue  of  its  Scripps 
League  sister  paper,  the  Napa  Regis¬ 
ter,  whose  presses  were  shut  down  by 
a  power  outage. 


The  Register  was  not  the  only 
newspaper  crippled  by  the  storm.  The 
weekly  Guerneville  Paper  couldn’t 
publish  at  all  Feb.  20  due  to  flooding 
in  the  building  from  the  rampaging 
Russian  River.  Publisher  Elizabeth 
Poole  said  most  of  the  equipment  was 
saved  by  moving  it  to  the  second 
floor. 

A  power  outage  kept  the  Lassen 
County  Times  from  being  printed, 
according  to  Mike  Taborski,  general 
manager  for  six  weeklies  serving  Las¬ 
sen  and  Plumas  Counties. 

The  weeklies  were  all  printed  in 
Quincy,  including  the  Times,  which 
was  delivered  to  its  base  in  Susan- 
ville.  The  Times  staff  continued  to 
paste-up  and  put  together  a  paper 
without  typesetting  equipment. 


Bryant  let  go  of  $5,000 
worth  of  camera 
equipment  that  was 
dragging  him  under 
water. 


“I  was  thinking  of  how 
stupid  I  felt,  of  what  a 
dumb  way  it  was  to  die.” 


Napa  and  Petaluma  are  in  the 
northern  California  wine  county, 
which  was  one  of  the  hardest  hit 
storm  areas.  Twenty  percent  of  Napa 
was  flooded. 

Register  assistant  editor  Lynn 
Tenny  said  the  blackout  struck  10 
minutes  before  presstime. 

“We  pulled  the  plates  off  the  press 


Taborski  said  the  papers  also  pro¬ 
duced  a  six-page  special,  which  ran 
with  all  six  flags  and  the  head:  “Disas¬ 
ter  Strikes  Plumas  anu  Lassen  Coun¬ 
ties.”  The  edition  contained  damage 
information  and  phone  numbers  for 
shelters  and  emergency  calls  and  the 
(Continued  on  page  37) 
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Another  family  sells  its  newspapers 

Natts,  McClellands  sell  three  Washington  state  newspapers  to  Twigg-Smith 
family  of  Honolulu;  Ted  Natt  gets  total  ownership  of  Longview  Daily  News 


The  Longview  Publishing  Co.  in 
Washington  state  has  sold  three  of  its 
newspapers  and  a  cable  firm  to  the 
Thurston  Twigg-Smith  family  in  Hon¬ 
olulu. 

However,  another  of  its  properties, 
the  Daily  News  in  Longview,  is  now 
fully-owned  by  the  Ted  M.  Natt  fam¬ 
ily  as  a  result  of  the  deal. 

Natt  is  editor  and  publisher  of  the 
Daily  News,  which  was  founded  by 
his  grandfather  in  1923. 

The  properties  sold  to  the  Twigg- 
Smith  family  include  the  Journal- 
American  in  Bellevue;  the  Daily 
News  in  Port  Angeles;  the  weekly 
Mercer  Island  Reporter,  and  Cowlitz 
Cable  Co.  in  Longview. 

Longview  Publishing’s  commercial 
printing  company  was  sold  to  its  man¬ 
ager,  Allen  Erickson,  according  to 
Natt. 

The  Natts  and  Ted  Natt’s  uncle, 
John  McClelland,  were  the  principal 
owners  of  the  Longview  Publishing 
Cc.  McClelland  will  retain  the  firm’s 
Washington  magazine,  it  was 
reported. 

The  four  properties  acquired  by  the 
Twigg-Smith  family  will  be  operated 
as  Longview  Publishing  Co.,  a 
wholly-owned  subsidiary  of  Persis 
Corporation,  parent  company  of  the 


Honolulu  Advertiser  and  owner  of 
real  estate  properties  in  various  parts 
of  the  country. 

Thurston  Twigg-Smith  is  president 
of  Persis  and  publisher  of  the  Hono¬ 
lulu  Advertiser. 

Persis  revenues  before  the  acquisi¬ 
tion  were  about  $50  million.  The 
acquisition  adds  another  $26  million. 


The  family  was 
fortunate,  Ted  Natt 
commented,  to  workout 
the  division  of  assets 
without  a  major  fight. 


Robert  Weil  was  named  vice  presi¬ 
dent  and  general  manager  of  Long¬ 
view  Publishing  Co. 

Publishers  of  the  newly  acquired 
Persis  newspapers  will  report  to  Weil. 
Weil  has  been  president  and  publisher 
of  the  Marin  (Calif.)  Independent 
Journal  for  the  past  four  years.  A 
Gannett  newspaper,  the  Independent 
Journal  has  a  circulation  of  40,000. 

Natt  told  E&P  that  all  the  owners  of 
Longview  Publishing  Co.  sold  their 
interests  to  Persis  except  his  family, 
which  traded  its  shares  for  the  Daily 


News. 

Of  the  company’s  total  shares,  36% 
were  owned  by  employees,  who 
received  a  stock  ownership  trust  in 
the  new  Twigg-Smith  company,  Natt 
said. 

The  sale  price  was  not  announced, 
but  a  story  by  Paula  LaBeck  Stepan- 
kowsky  in  the  Daily  News  of  Long¬ 
view  reported  that  the  total  shares  of 
Longview  Publishing  Co.  were  val¬ 
ued  at  $63.3  million. 

Natt’s  new  publishing  company  is 
Westmedia  Corp. 

Natt,  44,  said  he  wanted  to  keep  the 
Daily  News  because,  “I  enjoy  what  I 
am  doing  and  I’m  not  ready  to  retire.  I 
really  have  an  enormous  amount  of 
affection  for  this  paper  as  an  institu¬ 
tion  and  the  people  who  work  here.” 

He  added  that  he  has  children  who 
are  interested  in  joining  the  paper. 

Natt  said  he  was  grateful  to  his 
mother.  Sue  McClelland  Natt,  and  his 
brother,  John,  who  supported  his 
efforts  to  buy  the  Daily  News. 

The  family  was  fortunate,  Ted  Natt 
commented,  to  workout  the  division 
of  assets  without  a  major  fight. 

“That’s  no  small  accomplishment 
considering  other  places  where  fami¬ 
lies  have  had  knockdown,  drag-out 
fights,”  Natt  observed. 


Rewarding  the  community  (and  his  employees) 

Small  newspaper  publisher  says  he  has  more  money  than  he  knows  what  to 
do  with,  so  he  awards  some  to  teachers;  some  earmarked  for  employees  too 


By  Debra  Gersh 

Bob  Meyers,  owner  of  the  County 
Press,  Lapeer,  Michigan,  had  more 
money  than  he  “knew  what  to  do 
with,”  but  he  didn’t  want  to  build  an 
empire. 

So,  Meyers  began  the  Great  Teach¬ 
ers  Foundation,  which  rewards 
excellent  teachers  within  the  county 
school  system.  This  year’s  ten  win¬ 
ners  will  each  receive  $5,000. 

But  beyond  rewarding  teachers, 
Meyers’  35  employees  at  the  paper 
can  expect  financial  gain  if  the  paper 
is  sold,  as  Meyers  has  promised  that  if 
the  County  Press  is  sold  before  his 


death  or  after  (his  will  stipulates  that  it 
be  sold  within  a  year  after  his  death), 
employees  will  get  one  month’s 
wages  for  each  six  months  or  fraction 
of  service. 

“I  had  more  money  than  I  knew 
what  to  do  with  —  which  isn’t  hard 
for  a  country  boy  out  here  in  the 
boondocks  —  and  I  didn’t  want  to 
build  an  empire,”  Meyers  said. 

The  Great  Teachers  Foundation  is 
the  offshoot  of  the  Great  Teachers 
Award  presented  last  year.  The 
award  was  such  a  success  that  Mey¬ 
ers  gave  an  initial  $100,000  to  charter 
the  foundation  —  which  is  now  about 
$110,000  —  and  has  pledged  future 


profits  of  the  County  Press  to  bring 
the  foundation’s  base  up  to  $1  million. 

“Most  of  us  remember  one  or  more 
teachers  in  our  lives  that  made  a  dif¬ 
ference,”  Meyers  said,  adding  that 
most  teachers  do  not  get  the  recogni¬ 
tion  they  deserve.  “Hiring  and  pro¬ 
motion  in  the  education  field  is  based 
on  the  paper  trail  (of  degrees)  you’ve 
left  behind,”  he  continued.  “We’re 
trying  to  introduce  a  new  element,  not 
to  replace  the  old  methods  and  stan¬ 
dards,  but  to  inject  a  new  element  — 
the  community.” 

The  people  of  Lapeer  County  vote 
on  nine  of  the  ten  awards  —  one  from 
six  school  districts,  two  from  a  larger 


EDITOR  &  PUBLISHER  for  March  15,  1986 


14 


district  and  one  from  a  private  school. 
The  four  trustees  who  administer  the 
foundation  choose  the  recipient  of  the 
tenth  award,  which  can  include,  but  is 
not  limited  to,  teachers  (coaches,  for 
example  can  be  named).  This  year, 
the  winners  will  divide  the  $50,000 
income  from  the  foundation. 

While  the  rules  dictate  that  a 
teacher  cannot  win  more  than  once 
every  five  years,  Meyers  said, 
“There  are  lots  of  teachers  here.  I 
don’t  think  we’ll  ever  run  out  of  good 
teachers.’’ 

The  charter  of  the  foundation  is 
wide  open,  according  to  Meyers,  who 
said  it  is  “to  the  benefit  of  education 
in  Lapeer  County.’’  For  the  moment, 
however,  “we’re  confining  ourselves 
to  this,’’  he  added. 

Meyers’  father  bought  the  newspa¬ 
per  in  1920,  and  Meyers  bought  it 


By  James  E.  Roper 

The  National  Newspaper  Associa¬ 
tion  is  asking  the  federal  courts  to 
cancel  a  postage  rate  increase  that 
went  into  effect  March  9  for  some 
subsidized  mailers,  including  small- 
circulation  newspapers. 

NNA  and  its  fellow  petitioners 
argue  that  the  increase  was  illegal 
because  it  was  ordered  unilaterally  by 
the  Postal  Service  board  of  directors 
without  prior  approval  by  the  Postal 
Rate  Commission. 

The  plaintiffs  first  asked  U.S.  Dis¬ 
trict  Court  in  Washington,  D.C.,  to 
enjoin  the  Postal  Service  from  intro¬ 
ducing  the  higher  rates,  but  when  they 
could  not  get  help  before  the  rates 
went  into  effect,  they  took  their  case 
to  the  U.S.  Court  of  Appeals  for  the 
District  of  Columbia,  asking  that  it 
order  the  rate  rises  canceled. 

They  said  in  their  petition  that 
members  of  the  Postal  Service  board 
of  governors  in  setting  rates  without 
involvement  of  the  Postal  Rate  com¬ 
mission  “have  circumvented  the  stat¬ 
utory  scheme  and  exceeded  their 
authority. 

“The  members  of  NNA  will  be 
faced  with  dramatic  increases  in  their 
costs,  with  presorted  rates  rising 
20%-25%,’’  the  appeal  said.  “Most 
members  rely  heavily  on  the  in¬ 
county  subclasses  to  distribute  their 
daily  and  weekly  issues  in  small  com¬ 
munities  throughout  the  county. 

“As  their  costs  rise,  any  increases 
that  might  be  passed  on  to  recipients 
in  the  form  of  higher  prices  can  be 


from  him  in  1954.  His  children  have 
no  interest  in  taking  it  over  to  the  next 
generation,  so  Meyers  provided  in  his 
will  that  it  be  sold  after  his  death,  and 
stipulated  that  his  35  employees  be 
taken  care  of. 


“I  had  more  money 
than  I  knew  what  to  do 
with . . .  and  I  didn’t  want 
to  buiid  an  empire,” 
Meyers  said. 


“The  reason  for  it  is  this:  here’s  a 
small  business  with  single  ownership, 
so  your  employees  never  know  when 
or  if  it  will  be  sold.  This  gives  them 
some  protection  in  the  event  of  sale 
before  or  after  my  death,’’  Meyers 
said. 


expected  to  affect  distribution  and 
readership  adversely.  Other  plaintiffs 
will  face  similarly  dramatic  cost 
increases.” 

The  Postal  Service  billed  the 
increases  for  newspapers  as  applying 
most  significantly  to  small  weeklies, 
but  Robert  J.  Brinkman,  counsel  for 
NNA,  said  the  increases  would  be 
more  onerous  for  small  dailies. 

The  reason,  he  said,  is  that  news¬ 
papers  using  the  preferred  second- 
class  rates  pay  a  combination  amount 
based  on  both  weight  and  number  of 
pieces  mailed.  He  said  dailies, 
because  they  mail  more  pieces  in  a 
given  period  even  if  the  total  weight  is 
not  large,  would  suffer  a  higher  rate 
increase  than  weeklies. 

Increased  charges  also  apply  to 


To  get  closing  stock  tables  to  its 
members  10  to  15  minutes  earlier,  the 
Associated  Press  has  begun  transmit¬ 
ting  the  closing  tables  at  4  p.m.,  east¬ 
ern  time,  instead  of  waiting  the  15 
minutes  or  so  that  the  New  York  and 
American  exchanges  need  to  provide 
AP  with  the  final  trade  they  handle 
each  day. 

Waiting  for  the  final  trade  to  work 
its  way  through  the  exchanges’  com¬ 
puters  delays  the  start  of  those  lists  by 
about  15  minutes  on  an  average  day 
and  by  as  much  as  25  or  30  minutes 
when  trading  is  heavy.  By  moving  the 
New  York  closing  tables  promptly  at 
4  p.m.,  AP  can  even  out  fluctuations 
in  the  schedule  and  can  pick  up  sev- 


“Somewhere  down  the  road  it  (the 
County  Press)  will  have  to  be  sold.  I 
have  no  present  plans  to  sell.  This  is 
just  assuring  them  (the  employees) 
that  they  do  not  have  to  be  afraid,”  he 
continued. 

“I’ve  seen  it  happen  in  the  past  — 
employees  of  small  businesses  get 
hurt,”  Meyers  said.  “They’re  work¬ 
ing  there  all  their  lives,  and  then  the 
business  is  sold  and  they’re  out.  It’s 
not  like  a  big  firm  that  has  formal 
benefits.  I  always  thought  that 
worked  unfairly. 

“It  goes  back  to  having  more 
money  than  I  know  what  to  do  with,” 
Meyers  added.  “I’m  not  boasting, 
that’s  just  the  way  it  is.  If  I’m  going  to 
be  giving  some  money  away,  I  might 
as  well  give  it  to  my  employees 
(whom  he  describes  as  his  ‘best 
friends’).” 


postal  rate  hikes 


some  other  categories  of  third-  and 
fourth-class  mail  for  nonprofit  pur¬ 
poses.  Some  users  joined  NNA  and 
newspapers  in  appealing  to  the  fed¬ 
eral  courts. 

Signers  of  the  petition  in  addition  to 
NNA  were:  the  York  Town  Crier,  a 
community  weekly  in  York  County, 
Va.;  the  Press-Dispatch,  a  commun¬ 
ity  weekly  in  Pike  County,  Ind.;  the 
Green  River  Republican,  a  rural 
weekly  for  an  area  near  Morgantown, 
Ky.;  the  St.  Joseph’s  Indian  School 
and  Mission,  operators  of  a  school 
and  home  for  Dakota  Sioux  children 
in  Chamberlain,  S.Dak.;  the  Nonpro¬ 
fit  Mailers  Federation;  the  Blinded 
Veterans  Association;  and  the  Cul¬ 
peper  News,  a  small  weekly  in  Cul¬ 
peper  County,  Va. 


eral  minutes  in  delivery  of  the  lists. 

There  are  two  sets  of  closing  lists 
each  day  because  stocks  listed  on  the 
NYSE  and  Amex  can  continue  to 
trade  on  the  Pacific  Stock  Exchange 
in  California  for  30  minutes  after  the 
NYSE  and  Amex  close  at  4  p.m.. 
New  York  time.  The  final  set  of  lists 
will  continue  to  include  all  trades  of 
the  day. 

Stock  tables  have  been  moving 
later  and  later  for  two  reasons.  There 
are  more  tables  than  ever,  and  each  of 
the  tables  has  been  getting  longer  and 
longer  as  the  number  of  stocks, 
options,  futures  and  other  securities 
has  grown.  The  bigger  the  table,  the 
longer  it  takes  to  transmit. 


NNA,  small  newspapers  seek  to  block 


AP  moves  up  stock  deadline 
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Some  insight  into  newspaper  readers 

Return  to  ‘heavily  trafficked’  front  pages  is  one  of  the  trends  predicted 


By  Bill  Kirtz 

They’ll  never  make  a  movie  about  a 
copy  editor,  but  that  slot  will  be  a 
newspaper’s  most  important  in  the 
next  decade,  according  to  graphics 
expert  Mario  Garcia. 

Garcia,  associate  director  of  the 
Poynter  Institute  for  Media  Studies 
and  a  consultant  and  author  on  news¬ 
paper  design,  says  new  studies  show 
readers  are  “undisciplined  scanners’’ 
whose  attention  wanes  after  a  dozen 
column  inches. 

His  studies  indicate 
that  people  don’t  follow 
individual  jumps,  but 
read  an  entire  page  and 
find  the  jumps  while 
scanning  the  rest  of  the 
paper. 

So  tighter  editing  will  become  cru¬ 
cial  for  tomorrow’s  newspapers,  Gar¬ 
cia  told  the  New  England  Press  Asso¬ 
ciation’s  annual  convention  in  Bos¬ 
ton.  “It’s  up  to  the  editor  to  con¬ 
dense.” 

Garcia’s  talk  drew  the  largest  audi¬ 
ence  at  the  three  days  of  sessions, 
which  were  attended  by  more  than 
1,000  executives  and  staffers. 

He  said  Poynter  Institute  findings 
that  Monday-to-Friday  readers  spend 
an  average  23.2  minutes  a  day  with 
their  newspaper  tally  closely  with  the 
ANPA  figure  of  24  minutes. 

And  his  research  shows  that  people 
stop  reading  12  inches  into  a  national 
wire  story,  25  inches  into  a  local  story 
—  with  sports  and  features  holding 
readers  for  30  inches. 

His  studies  indicate  that  people 
don’t  follow  individual  jumps,  but 
read  an  entire  page  and  find  the  jumps 
while  scanning  the  rest  of  the  paper. 
For  this  reason,  he  recommends  put¬ 
ting  all  jumps  on  the  same  back  page 
of  each  section. 

Garcia  predicts  a  return  to  the 
“heavy-trafficked”  front  page.  His 
testing  found  that  a  seven-story  for¬ 
mat  received  highest  reader  accep¬ 
tance  in  four  sample  markets. 

Similarly,  he  feels  that  inside  pages 
should  provide  as  many  “points  of 
entry”  as  possible.  So  instead  of  top¬ 


ping  these  pages  with  a  banner  story, 
he  recommends  two  or  three  stories 
to  increase  chances  of  interesting  the 
reader. 

To  break  up  long  stories,  Garcia 
suggests  12-point  subheads,  boxes, 
display  quotes  and  photos  with  well- 
written  cutlines.  But  he  stresses  that 
one  dominant  picture  is  better  than 
three  or  four  smaller  shots  “fighting 
with  each  other  for  attention  on  the 
same  page.” 

Garcia  opposes  rigid  “formulas” 
for  Page  One  makeup  —  one  of  his 
complaints  about  USA  Today  —  say¬ 
ing  the  front  page  of  the  future  will  be 
“40%  formula,  60%  surprise.” 

He  says  the  flag,  index  and  page¬ 
topping  promotions  of  inside  stories 
provide  familiar  references,  while  dif¬ 
ferent  photo  and  story  play  depending 
on  daily  events  provide  that  surprise 
element. 

Noting  Garcia’s  survey  results, 
lead  writing  panelist  Gordon  Mills, 
former  Burlington  (Vt.)  Free  Press 
editor,  said  journalists  are  in  a  “con¬ 
stant  battle  for  the  reader’s  time  and 
understanding.” 

Garcia  predicts  a 
return  to  the  “heavy- 
trafficked”  front  page. 

His  testing  found  that  a 
seven-story  format 
received  highest  reader 
acceptance . . . 

The  more  you  depart  from  the 
simple  declarative  sentence,  he  said, 
the  more  lead  trouble  you’re  likely  to 
get  into. 

Mills  sees  a  tendency  for  leads  to 
follow  “fads”  citing  delayed,  anec¬ 
dotal  beginnings  as  current  cliches. 

He  and  Candy  Frank  of  the  Con¬ 
cord,  (N.H.)  Monitor  agreed  on  the 
dangers  of  misleading  leads  —  Frank 
citing  an  elaborate  description  of  a 
candy  store  when  the  story’s  subject 
was  the  owner’s  Agent  Orange  dis¬ 
ease. 

Frank  told  reporters  to  try  three 
leads:  “The  first  may  be  cute,  the 
second  one  bizarre  and  the  third  one 
the  one  you  really  want  to  use.” 

If  lead-searching  produces  a  mental 
block,  Foxboro,  (Mass.)  Reporter 


managing  editor  Jack  Authelet  gets 
right  into  the  body  of  the  story  —  after 
which  he  finds  that  the  lead  problem 
usually  solves  itself. 

“Don’t  use  the  lead  to  demonstrate 
your  clever  way  with  words,”  he 
advised.  “Step  down  a  complex  story 
in  the  lead.  Read  it  to  yourself’  to 
ensure  brevity  and  clarity. 

Keynote  speaker  Jerry  Levin, 
Cable  News  Network  Washington 
correspondent  and  a  former  hostage 
in  Lebanon,  called  the  press  “flabbily 
indifferent”  to  the  captives  still  there. 

“Don’t  use  the  lead  to 
demonstrate  your  clever 
way  with  words,”  he 
advised.  “Step  down  a 
complex  story  in  the 
lead.” 


“The  press  has  a  high  stake”  in  this 
situation,  he  said,  because  journalists 
represent  the  highest  percentage  of 
those  held. 

“This  is  a  new  kind  of  crisis  for 
journalism,”  he  claimed.  “We  can’t 
expect  others  to  come  to  our  rescue.” 

So  he  urged  editors  to  “show  more 
unity”  and  “give  more  emphasis”  to 
the  captives’  plight. 

Levin  asserted  that  “publicity  is 
protection”  for  the  hostages  despite 
government  allegations  to  the  con¬ 
trary.  And  he  said  the  public  agrees, 
noting  that  53%  of  those  polled  in  the 
Times-Mirror  survey  on  media  credi¬ 
bility  believe  the  press  is  too  easily 
manipulated  by  government. 

Gannett  Foundation 
approves  grants 

The  Gannett  Foundation  of 
Rochester,  N.Y.  has  approved  88 
new  grants  totaling  $424,600  in  22 
areas  served  by  Gannett  newspapers, 
broadcast  stations,  outdoor  advertis¬ 
ing  and  other  interests. 

The  Foundation’s  grants  and  pro¬ 
gram-related  expenses  in  1985  totaled 
about  $19.4  million.  To  date  in  1986, 
the  Foundation  has  authorized 
$650,700  in  grants  to  community- 
based  and  national  programs. 
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Hoax  sheet  has  town  up  in  arms 

Mark  Twain-style  newspaper’s  editorial  policy  is  to  ‘bedevil,  bamboozle, 
bewilder  and  gently  blaspheme,’  but  the  townsfolk  are  not  happy  about  it 


By  M.  L.  Stein 

What  can  you  say  about  a  newspa¬ 
per  that  runs  a  Page  One  hoax  report¬ 
ing  that  a  mining  company  plans  to 
buy  half  the  town  and  dig  Nevada’s 
largest  open  pit  mine  on  main  street? 

Businessmen  and  others  in  Virginia 
City,  the  state’s  oldest  community, 
had  plenty  to  say  about  the  paper,  the 
The  Territorial  Enterprise,  and  none 
of  it  was  appreciative. 

There  were  strong  suggestions  that 
editor  and  staff  be  run  out  or  town  in 
the  same  manner  that  an  earlier  edi¬ 
tor,  Mark  Twain,  departed.  An  Enter¬ 
prise  editor  was  toughed  up  on  the 
street  by  an  irate  citizen  and  scalding 
hot  letters  poured  into  the  paper. 

One  reader  wrote: 

“You  are  an  embarrasment  (sic)  to 
our  town,  to  real  journalist  (sit)  the 
world  over,  and  to  yourselves  in  parti¬ 
cular.  And  we  don’t  like  it!  Either 
clean  up  your  act,  or  get  the  hell  out!” 


Grant  and  his  partners 
have  paid  a  price  for 
their  freewheeiing  brand 
of  journaiism.  “We’ve 
iost  about  just  every 
iocai  advertiser,”  Grant 
admits. 


Tom  Grant,  publisher  of  the  his¬ 
toric  tabloid,  cheerfully  printed  let¬ 
ters  on  “The  Mailbag”  page,  includ¬ 
ing  one  from  an  official  of  a  very  real 
mining  company,  whose  name  is  only 
slightly  different  than  the  one  used  in 
the  story.  He  said  that  “While 
we  .  .  .  can  certainly  appreciate 
satirical  journalism”  the  article  “is 
causing  problems  and  interference 
with  our  business  and  personal  rela¬ 
tionships.” 

The  executive  also  noted  that  the 
firm  has  a  $20  million  investment  in 
the  Virginia  City  area. 

All  this  was  familiar  stuff  to  Grant, 
who  goes  by  the  name  of  M.  Jidough 
in  the  masthead  and  uses  various 
pseudonyms  as  bylines. 

What  people  don’t  seem  to  under- 


MARK  TWAIN  LlfESU! 

b  Virgmio  City-Nevodo 


stand,  complain  tradespeople,  is  that 
the  life  blood  of  Virginia  City  is  tour¬ 
ism  and  the  Enterprise  is  endangering 
its  economic  health. 

Unfunny,  they  say,  was  an  “M. 
Jidough”  story  containing  a  letter  to 
the  “Russian  Military  High  Com¬ 
mand,”  asking  that ,  in  the  event  of  a 
nuclear  war,  Virginia  City  be  spared 
because  it  has  no  military  importance, 
being  only  a  “quiet  and  insignificant 
little  tourist  trap  ...” 

In  a  serious  vein,  the  Enterprise,  in 
a  story  comparing  Virginia  City  with 
the  “scrubbed”  and  “beautiful” 
Swiss  town  of  Grindelwald,  hit  the 
Nevada  community  for  its  “tacky, 
junky  back  streets  and  vacant 
lots  .  .  .  That  give  us  a  hick  town 
appearance.  This  living  with  our  own 
garbage  subtly  erodes  our  selfconfi¬ 
dence  and  makes  us  less  proud  to  be 
who  we  are.” 

Grant,  who  describes  himself  as  a 
cartoonist  and  travel  writer  who  has 
lived  in  Europe  for  several  years, 
defends  such  criticisms  on  two 
grounds: 

(1)  They  are  true.  (“The  back 
streets  are  junky  with  rusting  automo¬ 
biles  and  refrigerators”);  and  (2)  they 
are  in  the  grand  old  tradition  ot  Mark 
Twain  and  Lucius  Beebe  and  Charles 


Clegg,  the  elegant  and  flamboyant 
partners  who  owned  the  paper, 
reputed  to  be  the  oldest  in  Nevada,  in 
the  1850s. 

Samuel  Langhome  Clemens,  who 
edited  the  125-year-old  Territorial 
Enterprise  from  1862  to  1864  and  first 
adopted  the  name  of  Mark  Twain  in 
the  process,  also  aimed  a  few  jibes  at 
the  community  and  was  not  above 
making  up  stories  when  there  was  a 
dearth  of  real  ones. 

One  of  his  hoaxes  was  an  involved 
tale  about  the  discovery  of  a  petrified 
man,  a  “stone  mummy”  who  expired 
while  winking  slyly  and  thumbing  his 
nose. 

Twain  also  concocted  a  “bloody 
massacre”  near  Carson  City,  invent¬ 
ing  names  of  the  killer,  his  victims  and 
elaborate  motive  involving  a  stock 
fraud. 


“We’ve  had  threats  of 
bombings  and  our 
associate  editor,  Joei 
Jorgensen,  was  attacked 
on  the  street  by  a  man 
he  had  never  seen 
before.” 


He  left  town  to  avoid  prosecution, 
he  related  in  an  autobiography,  after 
jokingly  writing  that  the  proceeds 
from  a  local  ball  be  used  to  support  a 
“Miscegenation  Society  somewhere 
m  the  East”  instead  of  the  United 
Slates  Sanitary  Commission  for 
which  they  were  intended. 

Twain’s  departures  from  straight 
journalism  have  made  a  deep 
impression  on  Grant  and  his  four 
associates,  who  bought  the  Territorial 
Enterprise  two  years  ago  from 
Dolores  Shaffer. 

A  recent  story  told  of  a  “distin¬ 
guished  gathering  of  evolutionists, 
theologians  and  assorted  Christians” 
in  Scarsdale,  N.Y.,  who  concluded 
after  a  two-week  seminar  that  “man 
in  all  his  incredible  and  complicated 
glory  descended  from  the  dough  of  an 
anchovy  pizza.” 

(Continued  on  page  34) 
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Congress  begins  to  explore  libel  laws 

Subcommittee  hearings  begin  on  what  is  described  to  be  the  most 
extensive  congressionai  expioration  of  American  iibei  iaw 


By  James  E.  Roper 

A  House  Judiciary  subcommittee 
has  begun  a  series  of  soul-searching 
hearings  on  whether  the  libel  laws 
should  be  changed. 

Some  leading  subcommittee  mem¬ 
bers  are  dissatisfied  with  the  effect  of 
the  laws  as  now  applied,  but  are  not 
sure  what  to  do  about  it. 


Both  Edwards  and 
Schumer  complained 
that  libel  suits  lead  to 
“intrusive”  examination 
of  newspapers’  editorial 
processes,  sometimes 
discouraging 
investigative  reporting. 


Before  the  subcommittee  is  a  bill  by 
Rep.  Charles  E.  Schumer  (D.-N.Y.) 
to  allow  public  figures  to  sue  not  for 
money,  but  for  ajudgment  on  whether 
a  disputed  statement  is  correct. 

Even  Schumer,  however,  does  not 
expect  his  bill  to  pass. 

It’s  just  one  of  the  options,  he  says, 
that  will  be  discussed  during  the 
hearings  which  he  sees  as  the  most 
extensive  congressional  exploration 
to  date  of  American  libel  law. 

Schumer  and  subcommittee  chair¬ 
man  Don  Edwards  (D. -Calif.)  went 
into  the  hearings  with  separate  state¬ 
ments  that  robust  debate  on  public 
issues  must  be  preserved. 

Yet,  they  worried  that  debate  gone 
awry  can  unjustifiably  damage  indi¬ 
viduals’  rights  and  reputations,  and 
litigation  is  so  costly  that  some  indivi¬ 
duals  cannot  afford  to  sue,  and  small 
publications  that  might  be  sued  can¬ 
not  afford  to  defend  themselves  in 
court  even  if  they  could  win. 

Both  Edwards  and  Schumer  com¬ 
plained  that  libel  suits  lead  to  “intru¬ 
sive”  examination  of  newspapers’ 
editorial  processes,  sometimes  dis¬ 
couraging  investigative  reporting. 

Both  said,  however,  that  there 
would  be  fewer  suits  if  newspapers 
engaged  in  more  self-criticism. 

Schumer  wondered  what  kind  of 
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libel  laws  the  United  States  should 
have  ten  years  hence. 

“One  scenario  could  be  self-regula¬ 
tion  or  self-scrutiny  by  the  press,”  he 
said.  “Another  could  be  mandatory 
arbitration.  Others  include  authoriz¬ 
ing  public  funds  to  pay  for  equal  time 
or  space.  Finally,  we  could  embrace 
the  current  system  as  the  best  possi¬ 
ble.” 

The  subcommittee,  whose  jurisdic¬ 
tion  is  civil  and  constitutional  rights, 
wants  to  go  to  Columbia  University  in 
New  York  for  a  round-table  discus¬ 
sion  with  media  leaders  if  the  full  Judi¬ 
ciary  Committee  will  authorize  the 
expenses  despite  the  Gramm-Rud- 
man-Hollings  act  to  trim  the  federal 
deficit. 

In  any  case,  the  subcommittee 
plans  two  more  hearings  in  Washing¬ 
ton. 

At  an  opening  session  Feb.  26,  the 
subcommittee  called  in  witnesses  to 
tell  three  “horror  stories”  of  unin¬ 
tended  effects  of  the  libel  laws. 
Schumer  characterized  them  as  “eye- 
openers.” 

Publisher  going  broke 

Homer  Marcum,  editor,  publisher 
and  one-man  editorial  staff  of  the 
Martin  Countian  in  Inez,  Ky.,  said  he 
had  been  sued  for  libel  seven  times 
and  had  won  every  case,  but  was 
going  broke  from  the  cost  of  his  victo¬ 
ries. 


Both  said,  however, 
that  there  would  be 
fewer  suits  if 
newspapers  engaged  in 
more  self-criticism. 


He  blamed  a  network  of  political 
and  business  rivals  for  his  plight.  He 
said  he  had  won  a  counter-suit  for 
legal  expenses  in  one  case,  but  the 
decision  was  on  appeal  so  he’s  still 
cash-short. 

He  said  he  had  even  been  arrested 
three  times  for  “child  abuse,”  the 
evidence  being  that  he  used  young¬ 
sters  to  distribute  his  paper.  He  said  a 
competing  publisher  kept  calling  him 


an  SOB  in  print,  knowing  that  if  Mar¬ 
cum  sued,  the  expense  “would  put 
me  under.” 

Another  story  came  from  Andrew 
Maguire,  a  former  congressman  and 
member  of  the  Judiciary  Committee. 
He  related  that  a  book,  “Poisoning 
for  Profit:  Organized  Crime  and  Toxic 
Waste  in  America,”  relied  on  preju¬ 
dice  to  suggest  that  because  he  was 
from  New  Jersey  he  was  engaged  in  a 
cover-up  for  organized  crime  during 
his  tenure  on  the  committee. 


He  said  a  competing 
publisher  kept  calling 
him  an  SOB  in  print, 
knowing  that  if  Marcum 
sued,  the  expense 
“would  put  me  under.” 


A  committee  staff  member,  he  said, 
obtained  the  book  in  galley  form  and 
called  it  to  his  attention.  He  said  he 
immediately  demanded  that  the 
publisher,  William  Morrow  and  Co., 
withdraw  the  book. 

He  said  he  protested  that  the  book 
contained  “flagrant  falsehoods”  and 
that  he  had  not  been  interviewed  by 
the  authors,  Alan  Block  and  Frank 
Scarpitti. 

Maguire  said  N’  rrow  and  Com¬ 
pany  took  the  posiiiuii  that  the  book 
already  had  been  distributed  to  retail¬ 
ers  and  could  not  —  or  would  not  — 
be  withdrawn,  although  it  had  not  yet 
gone  on  sale  publicly. 

He  said  the  best  he  could  get  after  a 
year  of  tense  negotiations  with  Mor¬ 
row  and  the  authors  was  an  agree¬ 
ment  that  the  disputed  passages 
would  not  be  repeated  in  any  subse¬ 
quent  edition. 

The  offending  first  edition,  he  said, 
was  on  sale  today  for  the  simple  rea¬ 
son  that  he  could  not  afford  to  prose¬ 
cute  a  libel  suit  “and  they  knew  it.” 

A  story  about  another  side  of  the 
libel  situation  came  from  Walter  W. 
Stewart  and  Ned  Feder,  scientists  at 
the  National  Institute  of  Arthritis, 
Diabetes  and  Digestive  and  Kidney 
(Continued  on  page  42) 
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To  get  up  to  2000  fpm,  we 
started  from  zero. 

The  challenge;  Rethink  the  high¬ 
speed,  commercial  web  offset  press. 
Design  it  for  the  market  today-and  for 
tomorrow.  Go  tor  the  ultimate. 

The  achievement:  A  press  that  sets 
the  standard  at  2000  fpm/70,000  iph. 
The  C700. 

The  approach:  Take  a  dedicated 
team  of  Goss  Commercial  Products 
engineers.  Apply  their  skill  and  experi¬ 
ence  to  every  detail. 

IWo  are  better  than  one. 

On  a  high-speed  press,  two  folders 
deliver  better  than  one.  Fold  one  prod¬ 
uct.  Or  fold  two  simultaneously.  Either 
way,  an  even  stream  of  accurately  folded 
products  flows  from  2:5:4  jaw  folders 
with  patented  fan  fly. 

Seconds,  not  minutes. 

Another  design  goal  was  quick 
straight-to-collect  changeover.  On  the 


C700  one  cam  activates  folder  blades 
and  pins. 

The  laydown  showdown. 

50-50.  65-35. 60-20-20.  We  thor¬ 
oughly  evaluated  them  for  coverage. 
Results  indicated  that  the  100-0-0  inking 
system  with  three  form  rollers  could 
meet  our  standards  for  uniform  cover¬ 
age-even  in  heavy  coverage  areas. 
Going  the  extra  inch. 

Under  extensive  structural  analysis, 
three-inch  unit  side  frames  tested  out 
stable.  But  we  didn’t  stop  there.  We 
added  another  inch. 

Gearing  up  for  speed. 

To  meet  our  design  goals  for  run-out, 
profile,  lead  and  pitch  variation,  all 
primary  gears  had  to  be  AGMA  Class  12. 
Keeping  it  simple. 

Simultaneous  pin  and  lap  adjustment. 
Sequential  start-up  with  automatic 
proportional  tracking  of  inking  and 
dampening.  Single-direction  roller 


adjustment.  Swing-away  fountains  for 
easy  cleaning. 

The  ultimate  press. 

In  every  way.  Couple  silencing. 

%"  narrow  gap.  Unit-to-unit  registration. 
Cylinder  cocking.  This  kind  of  attention 
to  detail  is  what  establishes  the  Goss® 
C700  as  the  new  standard  for  commer¬ 
cial  web  presses. 

To  learn  more  about  the  C700,  contact 
Goss  Commercial  Products,  Graphic  Sys¬ 
tems  Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  (312)  656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Eiectronics  /  Automotive 
GenersI  industries /A-B  industriai  Automation 


Readjustments  in  Detroit 

Gannett  strips  vice  president  tities  from 
severai  executives  at  the  Detroit  News 


By  Andrew  Radolf 

Gannett’s  takeover  of  the  Evening 
News  Association  resulted  in  about 
two  dozen  ENA  corporate  executives 
losing  their  jobs,  while  several 
remaining  Detroit  News  executives 
were  stripped  of  their  vice  president 
titles. 

News  executives  said  the  decision 
to  take  away  the  vice  president  titles 
was  made  by  Allen  H.  Neuharth, 
chairman  of  Gannett  Co.  and  of  the 
newspaper.  Everyone  was  reluctant 
to  discuss  the  matter  in  any  detail. 


“it  was  a  tradition 
more  than  anything  else. 
I  guess  they  don’t  have 
that  tradition  at 
Gannett.” 


“You’re  putting  me  on  the  spot, 
and  I’d  rather  not  be  on  the  spot,’’ 
said  one  executive  who  lost  his  vice 
president  title. 

Neutharth  said, “Everybody  (at  the 
News)  was  a  vice  president  who 
needs  20.  .  .  that’s  not  our  style.” 

“There  were  some  readjustments 
of  titles,”  said  Madelyn  P.  Jennings, 
Gannett’s  senior  vice  president/per¬ 
sonnel.  “Those  were  not  titles  that 
conveyed  something  in  terms  of  the 
corporation  —  Gannett  or  ENA 
either.” 

Jennings  said  the  executives’  titles 
reflect  their  “change  in  responsibili¬ 
ties”  under  the  new  ownership. 
“You’re  looking  at  quite  a  different 
organizational  structure  from  what 
they  had.” 

Among  those  losing  their  vice 
president  titles  were  editor  Lionel 
Linder,  general  manager  Gene  Are- 
hart,  operations  director  Raymond 
Eby  and  marketing  director  Richard 
J.  McClennen. 

“Allen  Neuharth’s  the  fellow  who 
changed  them,”  said  Linder,  who  in 
addition  to  being  editor  was  named  to 
the  News’  five  member  office  of  the 
chief  executive. 

“He  said,  ‘We’re  going  to  change 
the  masthead,”’  Linder  continued. 


and  presented  the  editor  with  a  new 
masthead  that  had  the  vice  president 
titles  removed.  Linder  declined  to 
relate  Neuharth’s  explanation  for  the 
move. 

“These  were  titles  when  there  was 
a  president  and  publisher,  and  those 
who  reported  to  him  were  ENA  vice 
presidents,”  Linder  said.  “It  was  a 
tradition  more  than  anything  else.  I 
guess  they  don’t  have  that  tradition  at 
Gannett.” 

Under  ENA,  Robert  C.  Nelson  was 
president  and  publisher  of  the  News. 
He  now  holds  the  title  of  special  assis¬ 
tant  to  Neuharth  and  is  another  mem¬ 
ber  of  the  OCE,  although  no  depart¬ 
ments  report  to  him. 

Maurice  Hickey,  who  led  Gan¬ 
nett’s  transition  team  in  the  ENA 
acquisition,  was  named  publisher  of 
the  News.  Louis  A.  Weil  III,  former 
president  and  publisher  of  Gannett’s 
Westchester  Rockland  Newspapers, 
was  named  president  of  the  News. 
Both  men,  and  Linder,  report  directly 
to  Neuharth. 

“There  may  have  been  some  vice 
president  titles  taken  away,”  Hickey 
said.  “I  really  don’t  have  any  com¬ 
ment  on  that.” 

“I  just  came  in  with  the  title  of 
president.  I  had  nothing  to  do  with  the 
other  appointments,”  said  Weil.  “In 
terms  of  operation,  everybody’s 
operating  the  same  way.” 

ENA  corporate  executives  who 
lost  their  jobs  as  a  result  of  the  Gan¬ 
nett  takeover  included  Edwin  Fred- 
erickson,  vice  president  for  finance 
and  administration;  Robert  Benji, 
administrative  manager  of  ENA’s 
broadcast  division;  controller  G. 
Barry  Hubbard;  and  assistant  con¬ 
troller  David  Mitchell. 

Hubbard,  63,  agreed  to  remain  until 
April  15  as  part  of  a  special  financial 
team  to  assure  a  smooth  transition. 
After  that,  he  plans  to  retire.  Mitchell 
will  remain  until  April  30. 

Several  of  the  displaced  ENA 
employees  were  transferred  to  other 
positions  at  the  News,  according  to  an 
article  in  that  newspaper,  and  another 
is  negotiating  with  Gannett  for  a  posi¬ 
tion  at  another  location. 

Gannett  is  circulating  the  resumes 
of  several  of  the  ousted  ENA  employ¬ 


ees  among  its  other  properties.  How¬ 
ever,  the  company  said  it  will  be  up  to 
management  at  those  properties  to 
decide  whether  to  employ  the  dis¬ 
placed  ENA  people. 


“There  were  some 
readjustments  of  titles,” 
said  Madelyn  P. 
Jennings,  Gannett’s 
senior  vice  president/ 
personnel. 


Jennings  said  those  whose  jobs 
were  eliminated  received  “a  bonus 
for  staying  (with  ENA)  until  the  end, 
salary  continuation  and  outplacement 
counseling.  Several  were  up  or  near 
retirement  age,  and  arrangements 
were  made  in  that  regard. 

“What  we’re  trying  to  do  is  see 
what  we  can  do  to  fit  them  in,”  Jen¬ 
nings  said. 

Sherman  to  be 
named  president 
of  Southern  papers 

Paddy  Sherman,  publisher  of  the 
Ottawa  Citizen,  is  scheduled  to 
become  president  of  the  Southam 
Newspaper  Group  this  month,  when 
several  organizational  changes  to  the 
group  take  effect. 

John  Fisher,  president  of  Southam 
Inc.,  said  the  newspaper  group, 
which  publishes  15  daily  newspapers 
across  Canada,  will  have  its  own 
board  of  directors  with  Fisher  as 
chairman.  Membership  of  the  group’s 
board  will  be  announced  later. 

Sherman,  57,  also  becomes  senior 
vice  president  of  Southam  Inc.,  and 
will  relinquish  his  present  position 
with  the  Citizen. 

Fisher  also  said  William  Carradine, 
56,  has  been  appointed  to  a  new  post 
as  senior  vice  president  in  charge  of 
strategic  planning  for  Southam  Inc. 
Carradine  has  been  with  Southam 
since  1972  and  has  been  senior  vice 
president  of  the  newspaper  group. 


20 


EDITOR  &  PUBLISHER  for  March  15,  1986 


i 


Cooperation  is  the  AP  idea 


It’s  a  Texas  Gulf  Coast  paper  sharing  pic¬ 
tures  of  an  oil  spill  with  a  competitor  ahead  of  its 
own  cycle. 

It’s  the  AP  Atlanta  bureau  moving  into  the 
breach  with  system  help  when  a  Georgia 
paper’s  computer  goes  down. 

it’s  a  radio  news  director  in  Indiana  phoning 
AP  with  a  tip  about  the  capture  of  a  most- 
wanted  fugitive. 

It’s  an  AP  correspondent  reporting  from 
Beirut,  from  El  Salvador,  from  Iowa  City  or  from 
Sacramento. 

It’s  a  Florida  paper  filing  its  best  stories  by 


electronic  carbon  to  the  AP  Miami  bureau,  for 
the  benefit  of  other  papers  in  the  region  and  the 
nation. 

It’s  cooperation,  and  it  makes  The  Associ¬ 
ated  Press  what  it  is — a  unique  news  cooper¬ 
ative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  work¬ 
ing  together,  all  sharing  together  to  produce  the 
world’s  most  comprehensive  news  report. 


South  Africa 

(Continued  from  page  10) 


scheduled  for  August  and  will  last 
about  three  weeks.  Mozambique  and 
Zimbabwe  are  also  on  the  itinerary. 

Foell  said  that  ASNE,  in  sending  a 
letter  to  apply  for  visas,  pointed  out  to 
the  government  that,  although  Nelson 
Mandela  is  a  prisoner,  “we  are  aware 
two  people  have  seen  him  recently.” 
Foell  said  those  two  were  Samuel 
Dash,  a  former  Watergate  prosecu¬ 
tor,  and  Lord  Bethel  of  Britain. 

Mandela  has  been  in  South  African 
prisons  for  23  years.  His  wife,  Win¬ 
nie,  is  a  “banned”  person  in  South 
Africa  and  forbidden  by  law  to  be 
quoted  in  the  press.  Tambo,  who 
leads  the  ANC  from  exile  in  Lusaka, 
Zambia,  also  is  a  “banned”  person. 

Although  the  South  African  gov¬ 
ernment  recently  lifted  its  state  of 
emergency  decrees,  Foell  said  it  is  his 
understanding  that  the  new  security 
laws  will  be  “just  as  tough  on  the 
press”  as  the  restrictions  under  the 
emergency  measures. 

Those  restrictions,  enacted  last 
summer,  include  a  ban  on  foreign  tv 
coverage  of  racial  protests  and  a 
requirement  that  foreign  print  corre¬ 
spondents  obtain  police  permission. 


and  sometimes  police  escorts,  to 
enter  protest  areas. 

Foell  said  if  ASNE  delegation’s 
activities  are  too  strictly  regulated,  it 
could  backfire  on  the  South  African 
government. 

“We  tried  to  make  clear  we  are 
going  with  open  minds.  If  we  are  too 
restricted,  we’ll  consider  it  that  the 
government  is  trying  to  cover  some¬ 
thing  up,”  he  said. 

ASNE  board  members  and  mem¬ 
bers  of  its  minorities  committee  have 
priority  in  signing  up  for  the  South 
Africa  trip.  ASNE  said  the  cost  of  the 
trip  should  be  about  $4,500  a  person. 


Publisher’s  killer 
is  sentenced 

A  24-year-old  Chicago  man  was 
sentenced  to  50  years  in  prison  (Feb. 
24)  after  pleading  guilty  to  the  March 
1985  fatal  shooting  of  weekly  newspa¬ 
per  publisher  Charles  B.  Armstrong. 

Roscoe  Evans  was  sentenced  to  40 
years  for  the  murder  and  another  10 
years  for  the  wounding  of  the 
publisher’s  son. 

Both  Armstrongs  were  shot  by 
Evans  in  the  office  of  the  Metro 
News. 


MAILROOM  SYSTEMS,  INC. 


We  do  complete  systems 

MSI  has  designed  and  installed 
dozens  of  complete  systems  for 
America’s  most  dynamic  newspa- 
Despite  some  people 
to  of  MSI  only  as  a 
component  manufacturer.  MSI  is 
both!  It’s  true,  MSI  bottom  wraps, 
stackers,  belt,  wire  &  roller  con- 
veyors,  twisting  belt  vertical  con- 
veyors,  stream  aligners,  “squeez- 

ers”  and  allied  components  are  ^si  Bottom  wrap  —  one  of  the  outstanding 
exceptional  products  with  exclu-  products  designed  and  manufactured  by 
sive  features.  MSI  layouts  and  sys-  Systems, 

terns  are  also  exceptional  in  call  MSI  where  you  can  get  the 
achieving  maximum  mailroom  effi-  best  of  both  components  and  com- 
ciency.  So  if  it’s  for  the  mailroom,  plete  systems. 


MAILROOM  SYSTEMS.  INC. 

N114  W18850  Clinton  Drive.  RO.  Box  155 
Germantown,  Wl  53022  •  Phone:  414-255-0040 


Minn.  News  Council 
gets  Silha  donation 

The  Minnesota  News  Council  has 
received  a  $25,000  contribution  from 
Otto  A.  Silha,  former  publisher  of  the 
Minneapolis  Star  and  Tribune. 

According  to  John  E.  Simonett, 
associate  justice  of  the  Minnesota 
Supreme  Court  and  volunteer  chair¬ 
man  of  the  24-member  Council,  this  is 
the  largest  contribution  ever  made  to 
the  organization. 

Silha  has  been  a  supporter  of  the 
Council  since  its  inception  in  1971. 

In  a  letter  accompanying  his  gift,  he 
noted  the  News  Council’s  importance 
to  the  public,  the  media  and  the  pro¬ 
fession  of  journalism,  and  said  it  fills  a 
great  need  for  a  neutral  public  body  to 
which  a  citizen  who  feels  wronged  by 
the  media  can  appeal,  short  of  going 
to  court. 

Silha  also  noted  that  a  recent  study 
by  the  University  of  Iowa  showed  a 
growing  fear  among  some  members  of 
the  media  that  large  damage  awards 
and  expensive  litigation  costs  will 
have  a  chilling  effect  on  the  media’s 
willingness  to  report  controversial 
news  stories. 

The  Minnesota  News  Council  is  the 
only  statewide  program  of  its  kind  in 
the  country.  The  National  News 
Council,  patterned  after  Minnesota’s, 
began  in  1974  but  folded  ten  years 
later. 

Silha  retired  as  chairman  of  Cowles 
Media  Company  in  1984  and  is  now 
president  of  Silha  Associates,  a  media 
consulting  firm  in  Minneapolis. 

Conn.-based  news 
service  expands 

Cooperative  News  Service  of  New 
Haven,  Connecticut,  which  provides 
feature  stories  and  commentaries  on 
politics  and  culture  by  freelance  jour¬ 
nalists  to  alternative  weeklies, 
national  magazines  and  other  periodi¬ 
cals,  is  expanding  its  availability  to 
include  daily  newspapers. 

Founded  in  1983  by  a  network  of 
freelance  writers.  Cooperative  News 
Service  has  correspondents  based  in 
Washington,  D.C.;  St.  Louis,  Mo.; 
San  Francisco,  Calif.;  New  England; 
Charleston,  W.V.;  Flint,  Mich.,  and 
metropolitan  New  York  City. 

Recent  stories  and  commentaries 
have  covered  such  topics  as  the 
growing  use  of  the  controversial  con¬ 
traceptive  Depoprovera,  new  trends 
in  genetic  engineering  for  agriculture 
and  the  changing  image  of  the  male  in 
advertising. 
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$50,000,000 


COMMUNICATI  ONS,  INC. 


6%%  Convertible  Subordinated  Debentures  due  March  15,  2011 


The  Debentures  are  convertible  at  any  time  prior  to  maturity,  unless  previously 
redeemed,  into  shares  of  Common  Stock  of  the  Company  at  a  conversion  rate  of  34.7826 
shares  of  Common  Stock  for  each  $1,000  principal  amount  of  Debentures  (equivalent 
to  a  conversion  price  of  $28.75  per  share),  subject  to  adjustment  in  certain  events. 


Price  100% 

Pius  accrued  interest,  if  any,  from  March  11,  1986 


Upon  request,  a  copy  oi  the  Prospectus  describing  these  securities  and  the  business  of  the 
Company  may  be  obtained  within  any  State  from  the  Undersigned  where  they  may  tegaffy 
distribute  it  within  such  State.  The  securities  are  offered  only  by  means  of  the  Prospectus, 
and  this  announcement  is  neither  an  offer  to  self  nor  a  solicitation  of  any  offer  to  buy. 


Goldman,  Sachs  &  Co. 


March  5,  1986 


Roger  Simon 


Bradley  Graham 


John  Comp 


David  Finkel 


Jonathon  Freedman 


ASNE  announces  winners  of  Distinguished  Writing  Awards 


The  American  Society  of  Newspa¬ 
per  Editors  has  recognized  five  news¬ 
paper  writers  with  the  Distinguished 
Writing  Awards  for  1986. 

The  winners  were  seiected  from 
more  than  480  entries,  and  each  win¬ 
ner  wiii  receive  a  $1,000  cash  prize 
from  the  ASNE  Foundation  at  the 
annual  convention  in  April. 

The  winners  for  non-deadline  writ¬ 
ing  are  John  Camp,  31,  a  columnist 
and  reporter  for  the  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch,  for  his 
five-part,  year-long  series  on  the  aspi¬ 
rations  and  troubles  of  a  Minnesota 
farm  family;  and  David  Finkel,  30,  of 
the  St.  Petersburg  (Fla.)  Times,  for 
his  work  that  delved  into  the  lives  and 
personalities  of  individuals  both  in 
and  out  of  the  news,  such  as  a  carnival 
“fat  man,”  an  inmate  convicted  of 
murdering  her  husband,  and  schizo¬ 
phrenics  trying  to  live  normal  lives. 

Jonathan  Freedman,  35,  of  the  San 
Diego  (Calif.)  Tribune,  took  the  edito¬ 
rial  award  for  four  of  his  editorials. 


two  of  which  focused  on  the  problem 
of  illegal  Mexican  aliens,  and  one  on 
the  need  for  local  funding  for  prenatal 
care  and  a  fourth  on  how  gay  bath¬ 
houses  in  San  Diego  spread  AIDS. 

The  award  for  deadline  writing 
went  to  Bradley  Graham,  33,  South 
American  correspondent  based  in 
Buenos  Aires  for  the  Washington 
(D.C.)  Post.  The  ASNE  award  was 
based  on  Graham’s  coverage  of  the 
disaster  that  struck  a  Columbian  vil¬ 
lage  when  a  volcano  erupted,  focus¬ 
ing  on  the  physical  destruction  and 
suffering  of  the  people  and  the  diffi¬ 
culties  and  inadequacies  of  the  rescue 
operation. 

Roger  Simon,  38,  of  the  Baltimore 
(Md.)  Sun,  was  given  the  ASNE 
award  for  commentary  and  column 
writing.  The  columns  cited  focused 
on  the  human  side  of  national  and 
international  events,  such  as  the  vic¬ 
tims  of  Philadelphia’s  MOVE  bomb¬ 
ing,  apartheid  in  South  Africa  and  the 
novelty  of  a  suburban  fireplace  to  a 


Negotiations 


•  Sales  and  Acquisitions  ’ 

•  Labor  Relations 

•  Postal 

•  Telecommunications 

•  Distribution 


•  International  Opportunities 

•  Governmental  Relations 

•  Seminars 

•  Real  Estate 

•  Settlement  of  Complex  Disputes 


Faulk  International 
Gilbert  Faulk 

17  Years  of  Industry  Experience 
8  Years  of  Service  on  Dow  Jones 
Management  Committee 

2  Wall  Street  •  New  York,  N.Y.  10005  •  212  619-5666 


former  inner-city  dweller. 

A  nationally  syndicated  columnist, 
Simon  is  the  second  person  to  win  two 
Distinguished  Writing  Awards,  hav¬ 
ing  won  the  award  for  commentary  in 
1984. 

The  ASNE  awards  recognize 
superior  contributions  to  newspaper 
writing,  rather  than  the  substance  or 
material.  This  is  the  eighth  year  the 
awards  are  being  presented,  and  the 
first  in  which  two  awards  have  been 
made  in  one  category. 

In  three  of  the  categories,  ASNE 
announced  second-  and  third-place 
winners.  They  are:  deadline  writing, 
Larry  King  of  the  St.  Petersburg 
Times  and  Carl  Schoettler  of  the  Bal¬ 
timore  (Md.)  Evening  Sun;  commen¬ 
tary/column  writing,  Tom  Teepen  of 
the  Atlanta  (Ga.)  Constitution  and 
Les  Payne  of  Newsday  (N.Y.);  and 
editorial  writing,  Daniel  Paul  Hennin- 
ger  of  of  the  Wall  Street  Journal  and 
Kenneth  Ikenberry  of  the  Washing¬ 
ton  Post. 

Professors  to 
attend  Poynter 

To  help  journalism  educators 
develop  new  courses  or  improve 
existing  ones  in  media  management  at 
their  own  institutions,  12  journalism 
professors  will  go  back  to  the  class¬ 
room  as  students  when  the  Poynter 
Institute  for  Media  Studies  hosts  its 
first  “Journalism  Instructors  Fellow¬ 
ship  Program  in  Media  Management” 
in  July. 

The  program  is  an  effort  to  respond 
to  pleas  from  the  industry  that  jour¬ 
nalism  graduates  gain,  a  better  under¬ 
standing  of  the  nature  and  complexi¬ 
ties  of  media  management  during 
their  student  years. 

The  Institute  will  provide  a  grant  to 
cover  tuition,  materials  and  living 
costs  for  the  12  professors  while  they 
are  in  St.  Petersburg,  Florida  for  the 
10-day  program. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  inn»D  THE  DANGERS) 
OF  (ODNTERFErr  ADTO  FARTS 

INFERIOR  PARTS  COULD  THREATEN  YOUR  SAFETY 


Today,  a  counterfeiter  no 
longer  has  to  print  phony 
twenty-dollar  bills.  Selling  imi¬ 
tation  automotive  replacement 
parts— packaged  to  resemble 
products  from  legitimate  man¬ 
ufacturers— is  big  business. 

For  people  who  buy  and 
use  counterfeit  auto  parts, 
though,  the  consequences 
can  be  costly.  For  example, 
body  panels  may  require 
expensive  labor  to  bring  their 
finish  quality  up  to  the  rest 
of  the  car.  Bogus  oil  filters 
have  failed  after  200  miles, 
causing  unprotected  engines 
to  seize  up,  requiring  their 
complete  replacement. 

Inferior  transmission  fluid 
has  solidified  at  0°  Fahrenheit, 
ruining  transmissions.  And 
counterfeit  antifreeze  has  eaten 
right  through  aluminum  parts. 

The  feilure  can  be  safety- 
related.  A  fatal  1985  bus 
accident  in  Britain  was  attrib¬ 
uted  to  the  installation  of 
counterfeit  brake  parts.  Ill- 
fitting  counterfeit  gas  caps 
can  fall  off,  increasing  the  risk 
of  a  fire  in  a  roll-over  accident. 


Here’s  how  to  make 
sure  you  receive  parts  that 
are  made  to  work  best  in 
your  GM  car.  Your  most  reli¬ 
able  source  is  your  GM  dealer. 
He  can  supply  any  part  for 
your  GM  car  or  truck.  Buying 
popular  brand  parts  from  rep¬ 
utable  stores  or  garages  is 
another  way  to  improve  your 
chances  of  getting  the  right 
part.  But  wherever  you  buy, 
be  suspicious  of  discounts  that 
seem  too  good  to  be  true. 

Some  tip-offs  that  a 
part  might  be  counterfeit: 

Flimsy  packaging. 

Lack  of  name-brand  iden¬ 
tification  such  as  AC-Delco. 

“Look-alike”  graphics  or 
a  change  in  the  spelling  of  a 
recognized  trade  name.  In  this 
way  counterfeiters  can  avoid 
prosecution  under  the  1984 
Trademark  Counterfeiting 
Law.  So  examine  the  package 
carefully. 

If  a  replacement  part 
doesn’t  fit  easily,  you  should 
probably  return  it.  A  reputa¬ 
ble  distributor  will  almost 
certainly  give  you  a  refund 
or  credit. 

General  Motors  is  tak¬ 
ing  strong  measures  in  the 
U.S.  and  overseas  to  put  a 
stop  to  parts  counterfeiting. 

GM  is  trying  to  stop  the  prob¬ 
lem  at  its  source.  So  far  we’ve 


helped  U.S.  marshals  confis¬ 
cate  parts  in  raids  on  29  coun¬ 
terfeiting  operations.  Another 
eight  operations  have  been 
uncovered  and  prosecuted  in 
foreign  countries. 

GM  is  also  developing  a 
hologr^  identification  device, 
much  like  those  becoming  pop¬ 
ular  on  credit  cards,  to  im¬ 
prove  security  in  our  parts 
distribution. 

After  all.  General  Motors 
has  a  tremendous  investment 
in  GM  parts  that  work  together 
to  give  our  customers  safe, 
reliable  cars  and  trucks.  We 
want  our  customers  to  be  con¬ 
fident  they  can  maintain  their 
GM  vehicles  at  the  same  level 
of  high  quality  we  build  them. 

This  advertisement  is  part  of 
our  continuing  ejjbrt  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 


iwmiKint.... 
fyr  piMishers  ami 

printers... 


with  Imagination 


More  than  500  daily  newspapers  and  numerous  printers 
throughout  the  south,  midwest,  and  southwest  depend  on 
dependable  newsprint  made  by  Champion.  Our  two 
Texas  newsprint  mills  make  us  one  of  the  two  largest  U.S. 
producers.  We  also  make  paper  for  magazine  publishers, 
printers,  direct  marketers,  directory  publishers,  and  label, 
envelope,  and  business  forms  converters.  In  fact.  Champion 
makes  more  grades  of  paper  for  more  kinds  of  customers 
than  any  other  paper  company.  For  more  information,  call  or 
write  Jock  Bair,  vice  president-newsprint  sales.  Champion, 
12201  Merit  Drive,  Dallas, TX  75251.  (214)  233-8300. 


Champion 

Champion  International  Corporation 


NEWSPEOPLE  IN  THE  NEWS 


Michael  E.  Waller,  editor  of  the 
Kansas  City  Star  and  Kansas  City 
Times,  is  joining  the  Hartford  Cour- 
ant  as  vice  president  and  executive 
editor  on  March  3 1 .  Waller  will  super¬ 
vise  the  news  coverage  and  news 
staff. 

Also,  Marty  Petty,  the  Courant’s 
managing  editor  since  1983,  has  been 
promoted  to  vice  president  and 
deputy  executive  editor.  His  former 
m.e.  position  will  be  filled  after  Wall¬ 
er’s  arrival  in  Hartford,  according  to 
Michael  J.  Davies,  editor  and 
publisher  of  the  newspaper,  who 
announced  the  new  appointments. 

In  Kansas  City  since  1978,  Waller 
started  there  as  managing  editor  of  the 
Star  and  became  managing  editor  of 
the  Times  in  1982.  He  was  named 
editor  of  both  newspapers  and  a  vice 
president  of  the  Kansas  City  Star  Co. 
in  1983. 

Waller  had  a  ten-year  career  with 
the  Courier-Journal  and  the  Louis¬ 
ville  Times  beginning  in  1967,  during 
which  he  moved  from  copy  editor  to 
executive  sports  editor  to  assistant 
managing  editor  of  the  Courier-Jour¬ 
nal.  Earlier  he  had  been  a  copy  editor 
at  the  Cleveland  Plain  Dealer. 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 

Bill  Adams  (918)661-5224 

Dan  Harrison  (918)661-5204 

lere  Smith  (918)661-4982 

Susan  Stofflc  (918)661-4974 

Steve  Milburn  (918)661-4987 

Call  or  write:  Public 
Relations  Department, 

16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 


The  Performance  Company 


Michael  E.  Waller 


Reuters  North  America  has 
appointed  Rodney  Pinder  as  editor- 
in-charge,  national  security  and  fore¬ 
ign  policy;  and  Peter  Torday  as  edi¬ 
tor-in-charge,  financial,  in  the  Wash- 
gington  bureau. 

Pinder,  a  former  AP  reporter,  has 
been  with  Reuters  since  1973  when  he 
joined  the  London  bureau  and  then 
held  assignments  in  Africa,  Pakistan 
and  Iran  before  moving  to  Washing¬ 
ton  as  correspondent  in  1984. 

Torday,  who  joined  Reuters  Lon¬ 
don  in  1976,  held  reporting  assign¬ 
ments  in  Belgium  and  Ottawa  before 
taking  his  post  as  a  Washington 
bureau  correspondent  in  1983. 

♦  *  * 

Kevin  Lindgren  has  joined  the 
Allentown  (Pa.)  Morning  Call  as  man¬ 
ager  of  employee  relations.  He  had 
been  director  of  Local  Government 
Personnel,  a  personnel  consulting 
firm  in  Salem,  Ore.,  and  prior  to  that 
was  with  Western  Newspaper  Indust¬ 
rial  Bureau,  Los  Angeles. 

♦  *  * 

Robert  Frump,  a  writer  and  busi¬ 
ness  news  editor  for  the  Philadelphia 
Inquirer  the  past  six  years,  has  been 
appointed  editorial  director  of  PR 
Newswire,  which  is  headquartered  in 
New  York. 

He  began  his  career  at  the  Wilming¬ 
ton  News  Journal,  where  he  was  a 
government  reporter  and  then 
became  Delaware  bureau  chief  for  the 
Philadelphia  Evening  Bulletin,  next 
joining  the  Inquirer  as  a  City  Hall 
reporter  in  1976.  He  won  a  Loeb 
Award  for  Distinguished  Financial 
Journalism  in  1983  and  in  1984  shared 
a  George  Polk  Award  for  a  series  on 
deterioration  of  the  American  mer¬ 
chant  marine. 


Three  employees  of  The  Sun,  the 
Baltimore  Sun's  morning  newspaper, 
have  been  promoted.  They  are: 

W.  Stephens  Broening  Jr.,  to 
Washington  bureau  diplomatic  cor¬ 
respondent,  from  editor  of  the  Sun’s 
opposite  editorial  page.  Before  join¬ 
ing  the  newspaper  in  1976,  he  was  a 
foreign  correspondent  for  the  Asso¬ 
ciated  Press. 

Hal  Piper,  to  editor  of  the  opposite 
editorial  page  from  chief  of  the  Lon¬ 
don  bureau  since  1983.  He  previously 
headed  the  Bonn  and  Moscow 
bureaus. 

Gilbert  Lewthwaite,  to  London 
bureau  chief,  from  the  Washington 
bureau.  He  returns  to  London,  where 
he  previously  was  a  reporter  and  cor¬ 
respondent  in  Moscow  and  Rome  for 
the  London  Daily  Mail. 

♦  *  * 

James  M.  Moroney  Jr.,  chairman 
and  chief  executive  officer  of  the 
A.H.  Belo  Corporation,  publisher  of 
the  Dallas  Morning  News,  recently 
assumed  office  as  the  54th  president 
of  the  Texas  Daily  Newspaper  Asso¬ 
ciation.  He  previously  served  as  vice 
president  and  treasurer  of  the  associa¬ 
tion. 

Taking  office  with  Moroney  were 
Tucker  Sutherland,  president, 
newspaper  operations  of  Harte- 
Hanks  Communications,  as  vice 
president;  and  George  Irish, 
publisher  of  the  Beaumont  Enter¬ 
prise,  as  treasurer. 

*  *  ♦ 

Gerald  A.  Renner,  former  editor 
and  director  of  the  Religious  News 
Service,  joined  the  Hartford  Courant 
as  religion  reporter.  Before  his  eight 
years  with  RNS,  he  worked  in  several 
positions  with  the  National  Confer¬ 
ence  of  Christians  and  Jews  and  was 
associate  director  of  information  for 
the  U.S.  Conference  of  Catholic 
Bishops.  Earlier  he  had  been  a 
reporter  for  the  Reading  (Pa.)  Eagle 
and  United  Press  International  in 
Washington,  D.C. 

♦  ♦  ♦ 

David  Targe,  executive  vice  presi¬ 
dent-marketing  of  Newsday,  Long 
Island,  was  recently  elected  chairman 
of  the  executive  board  of  the  Long 
Island  Better  Business  Bureau,  Far- 
mingdale,  L.I. 

♦  *  ♦ 

Dale  Wetenkamp  has  returned  to 
the  Nevada  Appeal,  Carson  City,  as 
general  manager  after  a  two-year 
absence  during  which  he  was  general 
manager  of  the  Alamogordo  (N.M) 
Daily  News.  Both  newspapers  are  in 
the  Donrey  Media  Group. 
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BERNARD  BURANELLI,  deputy  man¬ 
aging  editor  of  The  Record,  Hacken¬ 
sack,  N.J.,  has  been  promoted  to  man¬ 
aging  editor.  He  joins  managing  edi¬ 
tor  JAMES  AHEARN  at  the  helm  of 
newsroom  operations. 

Buronelli,  who  has  been  with  The 
Record  for  27  years,  will  oversee  night 
news,  copy  desk,  sports.  Lifestyle,  art 
and  photo,  library  and  newsroom 
front-end  operations. 

Aheorn  is  responsible  for  the  overall 
direction  of  news  gathering  efforts 
throughout  the  main  newsroom,  Pos- 
soic/Morris  headquarters,  the 
Washington  and  Trenton  bureaus  and 
investigating  reporting  and  special 
projects. 


At  The  Asbury  Park  Press  Inc., 
Robert  E.  Murphy,  formerly  senior 
vice  president,  has  been  named 
executive  vice  president.  He  is  the 
chief  financial  officer  as  well  as  gen¬ 
eral  manager. 

Jules  L.  Plangere  III,  vice  presi¬ 
dent  of  operations,  has  been  named 
president  of  publishing  for  the  Asbury 
Park  Press  newspapers. 

Anthony  J.  Ordino,  formerly 
director  of  systems,  was  appointed 
vice  president  of  operations. 

Alfred  D.  Colantoni,  corporate 
controller,  was  named  to  the  addi¬ 
tional  position  of  vice  president  for 
corporate  services. 

S.  James  Ciavaglia,  formerly 
assistant  to  the  publisher,  was  named 
director  of  operational  analysis. 

Robert  McAllan,  formerly  direc¬ 
tor  of  broadcasting,  was  named  vice 
president  of  broadcasting,  overseeing 
the  radio  and  television  stations. 

*  *  ♦ 

John  E.  Cash  has  assumed  the 
newly  created  position  of  director  of 
advertising  sales  development  for  a 
group  of  family-owned  East  Tennes¬ 
see  newspapers  headed  by  John  M. 
Jones.  He  is  located  in  Greenville, 
where  the  Jones  family’s  largest 
paper,  the  Greeneville  Sun,  is  pub¬ 
lished. 

Cash  joined  the  Jones  group  after 
holding  a  similar  position  for  three 
years  with  Park  Communications, 
Ithaca,  N.Y. 

♦  *  ♦ 

Joel  Blumenthal  of  Nashua, 
N .  H . ,  has  left  the  Manchester  (N .  H . ) 
Union  Leader  and  the  New  Hamp¬ 
shire  Sunday  News,  where  he  was  a 
reporter  and  political  columnist  for 
the  past  six  years,  to  become  a  con¬ 
sultant. 

Earlier  Blumenthal  was  a  reporter 
for  North  Shore:  Sunday,  Danvers, 
Mass.,  The  Real  Paper,  Cambridge; 
and  the  Boston  Herald  American. 


James  Luther,  circulation  director 
of  the  Virginian-Pilot  and  the  Norfolk 
Ledger-Star,  was  recently  named 
director  of  services.  Jerry  Hall 
assumed  Luther’s  previous  post.  Hall 
most  recently  was  prepress  manager. 
John  Estes,  business  manager, 
assumed  expanded  responsibility  of 
overseeing  the  company’s  resources 
and  systems  related  to  service  needs. 

*  4c  4: 

Michael  W.R.  Davis  has  been 
appointed  to  the  new  position  of 
director  of  corporate  communica¬ 
tions  for  the  Detroit  News. 

He  joined  the  Evening  News  Asso¬ 
ciation  last  June  as  media  relations 
director  and  advanced  to  director  of 
corporate  communications.  ENA 
recently  merged  with  Gannett  Co., 
Inc.  Davis  previously  spent  25 
years  with  Ford  Motor  Company’s 
public  affairs  staff.  He  had  been  a 
reporter  for  the  Miami  News  and 
assistant  bureau  manager  in  Detroit 
for  Business  Week  magazine  before 
joining  Ford. 

*  ♦  * 

Dean  Church  joined  the  St. 
Petersburg  Times  and  Evening  Inde¬ 
pendent  as  promotion  manager.  He 
had  been  marketing  promotion  mana¬ 
ger  and  sections  editor  of  the  Reno 
Gazette-Journal,  and  prior  to  that 
was  with  Showtime  Magazine/RRG 
Distributing  in  Reno. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Natien>Wlde  Personal  Service 


Sidney  B.  McKeen  has  been 
appointed  associate  editor  of  the  Wor¬ 
cester  (Mass.)  Telegram  and  the 
Evening  Gazette.  The  appointment 
was  one  of  four  executive  promotions 
announced  by  Kenneth  J.  Botty, 
vice  president  and  editor. 

Botty  said  McKeen  will  assist  him 
in  day-to-day  management  of  the 
news  and  editorial  operations  of  both 
newspapers.  McKeen  has  been  editor 
of  the  editorial  pages  since  1979. 

John  P.  Widdison,  managing  edi¬ 
tor  of  the  Telegram  since  1979,  was 
named  editor  of  the  editorial  pages. 

Lincoln  R.  McKie  Jr.,  city  editor 
of  the  Telegram  for  seven  years,  was 
named  managing  editor  of  the  news¬ 
paper  and  Robert  Z.  Nemeth,  Sun¬ 
day  editor,  was  appointed  chief  edito¬ 
rial  writer. 

♦  ♦  * 

Carl  J.  Spatz  Jr.  was  appointed 
advertising  director  of  the  Times- 
Chronicle -Today  newspapers  in  Car¬ 
rollton,  Texas.  They  serve  the  heart 
of  the  North  Dallas  area  and  are  a 
division  of  Taylor  Communications, 
Inc. 

Spatz  joined  the  papers  last  Sep¬ 
tember  after  twenty-three  years  with 
dailies  and  weeklies  throughout  the 
United  States. 
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Betty  Berryman,  general  mana¬ 
ger  of  the  Winchester(Ky.)  Sun,  is  the 
new  president  of  the  Kentucky  Press 
Association — the  first  woman  to  hold 
the  office  in  the  association’s  117- 
year  history. 

Berryman  began  her  career  with 
the  Sun  32  years  ago.  She  served  as 
assistant  to  the  publisher  before  being 
named  general  manager  of  the  daily. 

Other  new  officers  of  the  associa¬ 
tion  are:  Max  Heath,  Landmark 
Community  Newspapers,  Shelby- 
ville,  president  elect;  Gloria 
Bushelman,  Recorder  Newspapers, 
Burlington,  vice  president;  Steve 
Austin,  Henderson  Gleaner,  trea¬ 
surer;  and  Floe  Bowles,  Elizabeth¬ 
town  News  Enterprise,  past  presi¬ 
dent. 

i|C 

John  Joly  was  named  director  of 
public  affairs  for  the  Seattle  Post- 
Intelligencer.  He  previously  was 
director  of  promotion  and  research 
for  the  newspaper  from  1976  to  1983 
and  president  of  John  Joly  Marketing 
Communications  Inc.,  Seattle,  since 
then.  Earlier  in  his  career,  Joly  was 
with  the  Miami  Herald  and  the 
Detroit  Free  Press. 


ONTARIO  PAPER  COMPANY 


Merlin  L.  Bundy 


Merlin  L.  Bundy  has  been  appointed 
to  the  position  of  Director,  Newsprint 
Sales,  for  The  Ontario  Paper  Com¬ 
pany  Limited  and  Q.N.S.  Paper 
Company  Limited.  He  will  be  respon¬ 
sible  for  all  North  American  news¬ 
print  sales,  and  will  report  to  W.E.R. 
Williams,  Vice  President,  Marketing. 

The  Company  has  newsprint  mills  at 
Thorold,  Ontario,  and  Baie  Comeau, 
Quebec,  with  a  combined  capacity  of 
nearly  700,000  tonnes  a  year.  Mr. 
Bundy  is  located  at  the  Company’s 
corporate  headquarters  in  St.  Cath¬ 
arines,  Ontario. 


Charles  Ryan  has  been  named 
production  manager  of  the  Los 
Angeles  plant  of  the  Los  Angeles 
Times,  with  responsibility  for  all  pro¬ 
duction  operations  at  the  facility. 

He  has  been  with  the  Times  since 
1%1,  when  he  began  as  an  apprentice 
in  the  composing  room.  He  subse¬ 
quently  was  production  superinten¬ 
dent  at  the  Los  Angeles  and  Orange 
County  facilities  and  later  Orange 
County  plant  manager. 

)|C  III  « 

Promotions  at  the  Worcester 
(Mass.)  Telegram  include: 

Anthony  J.  Simollardes,  to  Sun¬ 
day  editor  from  news/layout  editor. 

James  R.  Fox,  to  city  editor  from 
assignment  editor. 

Elizabeth  M.  Cooney,  to  assistant 
news  editor  from  a  copy  editor. 

Thomas  F.X.  Cole,  to  assignment 
editor  from  a  copy  editor. 


William  Randolph  Basham,  53, 
deputy  superintendent  of  the  Senate 
Press  Gallery  and  for  nearly  30  years 
an  editor  and  reporter  for  the 
Washington  Star,  died  of  cancer 
February  27  at  Georgetown  Univer¬ 
sity  Hospital,  Washington,  D.C. 

He  was  an  assistant  city  editor 
when  the  Star  closed  in  the  summer  of 
1981  and  took  up  duties  at  the  Senate 
Press  Gallery  in  January  1982. 

♦  ♦  ♦ 

Martha  Cole,  69,  retired  Wash- 
gington  reporter,  died  of  cancer  Janu¬ 
ary  11  in  Temple,  Texas. 

She  worked  as  an  editor  and  writer 
for  the  Temple  Telegram  before  join¬ 
ing  the  Associated  ^ess  in  Dallas  in 
1945.  She  transferred  to  Louisville  for 
a  year  and  then  moved  to  the 
Washington  bureau. 

*  ♦  ♦ 

Kevin  Garry,  49,  assistant  general 
manager  of  Reuters,  died  February  18 
in  London  after  a  short  illness. 

He  joined  Reuters  as  a  trainee  in 
1960  and  worked  as  a  correspondent 
in  Paris  and  Ankara  before  becoming 
chief  representative  in  Japan  in  1964. 
Garry  moved  to  France  in  the  same 
role  and  in  successive  years  became 
general  news  sales  manager  for  Eur¬ 
ope  and  then  Pacific  manager. 

♦  ♦  ♦ 

Odell  Hanson,  70,  an  Associated 
Press  correspondent  for  20  years  in 
Lincoln,  Neb.,  died  February  26  at 
his  home  in  Omaha  of  cancer. 


Larry  Hall,  who  joined  the  Las 
Vegas  Sun  last  February  as  general 
manager,  has  been  promoted  to  vice 
president  of  operations.  He  continues 
as  general  manager  and  also  deals 
with  short  and  long  term  planning. 

Hall  was  advertising  director  of  the 
Las  Vegas  Review-Journal  when  he 
moved  to  the  Sun  and  earlier  worked 
in  various  advertising  positions 
including  classified  director  for  the 
New  York  Post. 

^  * 

Richard  Grey  was  named  city  edi¬ 
tor  of  the  Gary  (Ind.)  Post-Tribune 
and  WiLLUM  Fritch  was  appointed 
to  the  newly  created  post  of  copy  desk 
chief. 

Grey,  a  12-year  veteran  with  the 
paper,  was  promoted  from  the  sports 
department,  and  Fritch,  also  at  the 
paper  12  years,  was  promoted  from  a 
county  bureau  chief. 


Hanson  joined  AP  in  Omaha  in  1941 
and  in  1942-43  served  in  the  U.S. 
Counter-Intelligence  Corps.  He 
returned  to  the  AP  in  Omaha  after 
World  War  II  and  was  named  Lincoln 
correspondent  in  1954,  where  he 
remained  until  his  retirement  in  1974. 
He  then  worked  in  public  relations  for 
the  National  Park  Service  until  1980. 

His  son,  Barry,  is  AP’s  assistant 
managing  editor,  based  in  New  York. 

9|«  *  4: 

John  P.  Martinco,  69,  a  former 
foreign  correspondent  and  news  edi¬ 
tor  for  United  Press  International, 
died  of  cancer  at  Beth  Israel  Hospital 
in  New  York  City.  He  joined  the 
United  Press  in  1939  and  worked  in 
Pittsburgh,  Paris  and  New  York, 
where  he  retired  in  1982  as  day  cables 
editor. 

♦  ♦  * 

M.  Leo  Tierney,  53,  a  photogra¬ 
pher  and  an  assistant  photo  editor  at 
the  Boston  Herald,  died  February  22 
at  his  home  in  Stoneham,  Mass.,  after 
a  long  illness. 

He  joined  the  Boston  American  as  a 
copy  boy  in  1952  and  remained  with 
the  newspaper  through  several  mer¬ 
gers.  He  was  appointed  assistant 
photography  editor  of  the  Boston 
Herald-American  in  1976  and  shared 
the  Publitzer  Prize  with  a  team  of 
photographers  for  coverage  of  the 
Boston  blizzard  of  1978. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Computers  and  Communicatle«i« 


LEW 
CHO 


^  $1,199*  ^ 

An  NEC  Portable  Computer  '-o  '' 

with  built-in  Word  Processing,  I 
Telecommunications,  Filing  I  ^ 
and  Spreadsheet  software,  /  Njy 
Printer  and  Printer  Cable,  AC  / 

.  Adapter,  and  Carrying  Case 


It’s  the  right  computer  for  people  who  write  on 
the  go.  Available  now  in  an  attractive  package 
deal— plus  excitement  that  includes  free  gifts 
and  a  chance  to  win  a  trip  for  two  to  Paris! 

Right  now,  you  can  get  a  powerful  NEC  battery- 
operated  portable  computer  with  a  large,  easy-to- 
read  LCD  screen.  With  an  AC  adapter  (for  when 
you  want  to  stay  put).  With  a  separate  printer 
(which  you  don’t  have  to  carry  evei^here).  And 
even  a  free  carrying  case  from  NEC  (which  you 
can  send  for). 

All  for  only  $1,199.  * 

It’s  The  Portable  Office  Writer’s  Package,  from 
NEC.  Switch  it  on  and  built-in  word  processing 
software  is  at  your  fingertips  instantly,  anywhere. 
Plug  it  into  a  phone  line  to  transmit  what  you’ve 
written  to  most  any  other  computer,  using  the  built- 
in  modem  and  telecommunications  software.  Use 
other  built-in  software  too — to  keep  track  of  dead¬ 
lines,  appointments,  facts,  budgets,  and  expenses. 

Whether  it’s  your  first  computer  or  your  second— 
for  your  desk  or  your  briefcase — it’s  the 


combination  of  quality,  reliability,  versatility  and 
price  that  spells  success. 

Hurry  for  free  gifts— and  a  chance  to  go  to  Paris! 

Just  for  seeing  the  system  demonstrated,  you’ll  get 
two  free  gifts,  valued  together  at  $50.  These  gifts 
are  available  only  at  participating  dealers,  and  the 
supply  is  limited.  So  hurry! 

Use  an  official  entry  form  from  a  participating 
dealer*  to  enter  our  sweepstakes,  and  you  could 
win  an  expenses  paid  trip  for  two  to  Paris.  Or  one 
of  six  NEC  videocassette  recorders.  Or  one  of  100 
Spell-To-Go  software  cartridges. 

No  purchase  is  necessary  to  win.  So  visit  one  of 
the  dealers  listed  today.  And  you  could  be  visiting 
Paris  soon! 

For  more  information  dial  1-800-447-4700 
For  technical  support  dial  1-800-NEC-SOFT 
NEC  HOME  ELECTRONICS  (U.S.A.)  Inc. 

Personal  Computer  Division 
1401  Estes  Avenue 
Elk  Grove  Village,  IL  60007 


NEC 


Available  now  at  these  dealers! 


Manhattan 

Washington  Computer  Services 
1 55  Avenue  of  the  Americas 
New\brk,  NY  10013 
(212)741-2320 
Executive  Computers,  Inc. 

56  Beaver  Street,  Suite  307 
NewVbrk,  NY  10004 
(212)635-9800 
Corporate  Micros,  Inc. 

333  W.  52ncl  Street,  Suite  1204 
New  York,  NY  10019 
(212)315-2853 


47th  Street  Photo 
(Two  Locations) 

48  Ann  Street 
NewVbrk,  NY  10038 
(212)608^934 
67  W.  47th  Street 
New'ibrk,  NY  10036 
(212)398-1410 
Wolff  Computers 
11 W.  60th  Street 
New'ibrk,  NY  10023 
(212)307-6545 


Computerland 
1  Seaport  Park 
New  York,  NY  10038 
(212)608-2250 
369  Third  Avenue 
New  York,  NY  10016 
(212)213-1000 
Macy's  Department  Store 
151 W.  34th  Street, 

5th  Floor 
Herald  Square 
New'ibrk,  NY  10001 
(212)695-9483 


Long  Island 


New  Jersey 


Long  Island  Computer  Products, 
175  Union  Boulevard 
Westlslip,  NY  11795 
(516)669«262 

Data^ 

265  Broadway 
Hicksville,  NY  11801 
(516)933-1895 
1050  Franklin  Avenue 
Garden  City,  NY  11530 
(516)  248-5075 


Bamberger’s 
(Three  Locations) 

Menlo  Park  Shopping  Center 
Menlo  Park,  NJ  08837 
(201)5490414 
Garden  State  Plaza 
Paramus,NJ  07652 
(201)8490713 

South  Orange  Ave.  at  Walnut  St. 
Livingston,  NJ  07039 
(201)9940312 


Inc. 


‘Manufacturer's  suggested  retail  price 

‘For  an  official  entry  form  write  to:  NEC  Writer's  Runaway  Sweepstakes,  P.O.  Box  7501,  Wheeling  IL  60090. 


Participating  dealers  as  of  2/12/86 


NEWS/TECH 


Using  personal  computers  to  put  out  a  newspaper 

West  Virginia  monthiy,  iike  a  number  of  smaii  papers  around  the  nation, 
is  saving  money  by  appiying  cheap  technoiogy  to  newspaper  pubiishing 


By  George  Garneau 

Robert  Payne  credits  cheap  per¬ 
sonal  computer  pagination  and  laser 
typesetting  for  the  tentative  success 
of  the  State  Journal,  his  year-old 
business  newspaper  in  Charleston, 
W.  Va. 

The  monthly  State  Journal,  a  40- 
page  tabloid  with  a  partially  paid  cir¬ 
culation  of  10,000,  is  turning  a  small 
profit  after  about  a  year,  thanks  to  the 
low  cost  of  buying  and  operating  com¬ 
puterized  composition  equipment, 
according  to  Payne,  the  publisher. 

Like  a  growing  number  of  small 
newspapers  around  the  nation,  the 
State  Journal  is  applying  cheap  new 
technology  —  personal  computers 
and  laser  typesetters  —  to  newspa¬ 
per  publishing. 


It  allows  one  editor  to 
design  and  compose  the 
entire  newspaper,  one 
page  at  a  time,  on  the 
screen  of  a  standard 
personal  computer. 


Payne,  who  also  has  a  computer 
business,  uses  three  kinds  of  personal 
computers  linked  in  a  network.  Ad 
composition  and  page  makeup  are 
done  on  Apple  Macintosh  personal 
computers,  and  tabloid-sized  news¬ 
paper  pages  are  printed  —  minus 
space  for  photographs  —  in  two 
pieces  on  an  Apple  LaserWriter 
printer.  The  system  also  handles  busi¬ 
ness  functions,  including  circulation, 
advertising  and  accounting. 

The  system  eliminates  the  need  for 
a  person  to  paste  columns  of  typeset 
copy  onto  page  mechanicals.  It  allows 
one  editor  to  design  and  compose  the 
entire  newspaper,  one  page  at  a  time, 
on  the  screen  of  a  standard  personal 
computer,  speeding  makeup  and  sav¬ 
ing  typesetting  costs.  Control  is 
increased  as  last-minute  changes  can 
be  made  immediately. 

“The  cost  of  conventional  typeset¬ 
ting  was  not  economical  from  a  news¬ 
paper  standpoint,”  Payne  said.  “The 
Macintosh  system  was  so  much  less 


expensive  (that)  it  allowed  us  to  get 
the  newspaper  started  and  to  get  us  to 
the  point  where  we  are  profiting  mar¬ 
ginally  after  a  year.” 

The  network  links  four  Xerox  820 
personal  computers,  one  IBM  PC  and 
two  Macintoshes.  The  computers 
communicate  via  a  network  linked 
together  by  a  Sunoll  data  storage 
device  containing  45  megabytes  of 
memory. 

Text  is  entered  on  any  of  the  com¬ 
puters  or  from  remote  computers. 
Display  ads  are  composed  on  the 
Macintoshes.  Ads  contain  boxes  and 
can  contain  digitized  images  that  were 
scanned  in  by  a  video  camera-based 
system.  Payne  said  that  the  State 
Journal  does  not  have  its  own  scan¬ 
ning  system,  but  it  sometimes  hires  a 
firm  to  digitize  photos  for  use  in  the 
newspaper. 

According  to  Payne,  PageMaker 
software  from  Aldus  Corp.  contains  a 
feature  for  reserving  advertising 
space  and  printing  a  thumbnail  sketch 
of  the  dummied  edition.  Composition 
of  full  pages  is  done  electronically  on 
the  Macintosh,  and  pages  are  dis¬ 
patched  directly  to  the  LaserWriter 
for  output  in  two  parts. 

The  State  Journal’s  1 1  X  IS'/i",  five- 
column  tabloid  format  is  too  big  to  be 
printed  on  the  standard  LaserWriter 
(though  a  bigger,  more  expensive  ver¬ 
sion  is  available  from  another  manu¬ 
facturer).  Instead  it  is  printed  on  two 
8'/2  X  14"  (legal  size)  sheets  of  plain 
paper;  a  hard-faced  paper  is  used  as 
more  suitable  for  waxing.  The  two 
halves  are  then  pasted  together  to 
create  a  full  page. 

Camera-ready  ads  and  halftone 
photos  are  pasted  into  blank  spaces 
that  were  reserved  during  the 
computer  makeup  process. 

Page  proofing  also  is  done  with  the 
LaserWriter. 

According  to  Payne,  the  quality  of 
type  printed  on  the  LaserWriter  at  200 
dots  per  inch  is  “very  good,”  and  the 
naked  eye  can’t  tell  the  difference 
from  phototypeset  copy.  Photos, 
however,  appear  “noticeably  digi¬ 
tized.” 

He  said  headlines  are  sharp,  and, 
with  the  exception  of  digitized 
photos,  the  LaserWriter  “performs 


adequately  for  any  type  of  newspaper 
printing.” 

The  cost  of  such  a  system  can  be 
justified  in  terms  of  the  cost  of  chemi¬ 
cals  and  paper  needed  in  conventional 
phototypesetting,  Payne  said.  The 
two  Macintoshes  and  LaserWriter 
cost  $12,500,  he  said.  PageMaker 
sells  for  about  $500. 


Payne,  who  also  has  a 
computer  business,  uses 
three  kinds  of  personal 
computers  linked  in  a 
network. 


Payne  said  the  Macintosh  system 
fits  into  his  philosophy  of  using  only 
industry  standard  equipment, 
because  it  is  easier  to  service  than 
specialized  equipment. 

For  the  past  six  months,  the  Macin¬ 
tosh  system  has  been  in  use  at  the 
State  Journal.  It  replaced  a  conven¬ 
tional  system  in  which  type  was  set 
elsewhere  and  returned  for  in-house 
composition. 

Videotex  group 
names  officers 

Colin  Reeve,  vice  president  of 
interactive  services  for  American 
Express,  has  been  elected  chairman 
of  the  Videotex  Industry  Association, 
the  four-year-old  trade  association 
representing  180  firms  doing  business 
in  electronic  information  and  transac¬ 
tions. 

Elected  vice  chairman  was  John 
Woolley,  senior  vice  president  of 
Viewdata  Corp.  of  America.  James 
Carruthers,  president  of  NORPAK 
Corp.  was  elected  secretary,  and 
Thomas  Maynes  Mika,  president  of 
DISC  International,  was  elected  trea¬ 
surer. 

Minn,  daily 
joins  Data  Times 

The  Minneapolis  Star  and  Tribune 
has  joined  the  DataTimes  computer¬ 
ized  library  network,  making  it  the 
13th  newspaper  to  go  online. 
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CBS  wants  to  sell  photos  made  from  its  tv  news  broadcasts 


By  George  Garneau 

CBS  wants  to  sell  to  newspapers 
and  magazines  pictures  made  from  its 
television  news  broadcasts,  a  CBS 
executive  said. 

The  network  is  planning  to  license 
the  rights  to  publish  news  pictures 
made  f^rom  network  and  local  affiliate 
news  broadcasts,  according  to  Albert 
Crane,  vice  president  of  information 
enterprises  for  CBS  Broadcast 
Group. 

“What  we  are  trying  to  do  is  be  a 
supplemental  service  to  the  AP  and 
UPI,”  Crane  said. 

Testing  of  such  an  arrangement  is 
underway  at  The  Record  in  Bergen 
County,  N.J. 

A  number  of  companies  are  mar¬ 
keting  equipment  for  making  still 
photographic  representations  in  sev¬ 
eral  forms  from  videotapes  of  televi¬ 
sion  broadcasts. 

Such  a  setup  could  make  a  vast 
number  of  photographs  available  to 
editors  at  minimal  cost. 

For  CBS  and  participating  affiliate 


stations,  it  would  bring  in  revenue 
flow  from  a  product  it  is  already  pro¬ 
ducing.  The  broadcaster  would  also 
get  its  name  published  in  the  form  of  a 
credit  line. 


“What  we  are  trying  to 
do  is  be  a  suppiementai 
service  to  the  AP  and 
UPI,”  Crane  said. 


Crane  said  the  service  was  envi¬ 
sioned  to  be  sold  for  a  weekly  fee, 
based  on  circulation,  to  either  the  net¬ 
work  or  the  affiliate  or  both. 

“We  expect  affiliate  stations  to  par¬ 
ticipate  in  the  modest  revenue  flow,” 
Crane  said. 

The  primary  users  would  be  news¬ 
papers,  some  of  which  would  want 
national  and  international  news 
photos  from  network  broadcasts,  and 


others  would  want  to  supplement 
their  local  and  state  photos  from  local 
news  programs. 

Crane's  statements  follow  a  recent 
announcement  by  Independent  News 
Network,  a  syndicated  news  network 
carried  by  some  200  stations  nation¬ 
wide,  granting  advance  permission 
for  newspapers  and  other  news  out¬ 
lets  to  publish  pictures  made  from  its 
news  broadcasts  {E&P,  Mar.  8). 

For  years,  it  has  been  a  standard 
practice  for  broadcasters  to  either 
provide  pictures  for  use  by  newspa¬ 
pers  and  wire  services  or  to  grant 
permission  for  use  of  television  news 
pictures. 

Crane  said  CBS  would  continue  to 
provide  photos  for  promotional  pur¬ 
poses,  containing  CBS  logos  or  per¬ 
sonalities,  but  hard  news  photos 
would  have  to  be  paid  for. 

Crane  indicated  that  more  informa¬ 
tion  would  be  forthcoming  later  in  the 
year. 


Hams  Graphics  RS-25 
\  breaks  the  bottleneck 
at  press  delivery. 


The  RS-25  works  directly  inline 
with  most  standard  press  del  iv- 
jT.  •  eries  to  produce  counted, com- 

^  pressed,  and  compensated  stacks 
of  signatures,  4  to  96  pages,  at  rates 
up  to  70,000  cycles  per  hour, 

^  It  significantly  reduces 

manning  requirements  and  im- 
proves  stack  quality  so  follow- 
-  on  operations  are  more  efficient. 

Used  inline  with  slitter/trimmers, 
the  RS-25  produces  stacks  of  glued-on- 
press,  stitched-on-press,  or  unbound  book¬ 
lets,  flyers,  preprints,  and  other  material. 

For  more  information,  write  Harris  Graphics 
Corporation,  Bindery  Systems  Division, 
Champlain,  NY  12919. 


HARRIS 
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Hoax  sheet 

(Continued  from  page  17) 


Another  feature  has  The  Rev.  Jerry 
Falwell  exhorting  his  followers  to  join 
him  “in  still  another  crusade.  .  .  BBA 
or  Book  Burners  of  America.”  The 
story  goes  on  to  report  that  BBA 
chapters  are  being  formed  all  over  the 
country,  according  to  a  Moral  Major¬ 
ity  newsletter. 

The  citizens  of  Virginia  City,  a 
town  of  700  people  situated  about  25 
miles  southeast  of  Reno,  should  not 
be  too  surprised  by  the  zaniness  of  the 
Territorial  Enterprise. 

The  Dec.  13, 1985,  issue  announced 
that  “Our  editorial  policy  will  be  to 
bedevil,  bamboozle,  bewilder  and 
gently  blaspheme  those  bastions  of 
pomposity  proliferating  in  every  nook 
and  cranny  of  our  land. 

“To  be  considered  fair  game  for 
editorial  salvos  will  be  politicians, 
land  developers,  the  clergy,  military, 
our  legislators,  fellow  journalists,  tax 
collectors,  gamblers,  tourists,  real 
estate  peddlers,  whore-masters, 
public  utilities  and  various  snake  oil 
salesmen  and  suede  shoe  artists  of 
every  stripe,  color,  odor  and  descrip¬ 
tion.” 

Grant  and  his  partners  have  paid  a 


price  for  their  freewheeling  brand  of 
journalism. 

“We’ve  lost  about  just  every  local 
advertiser,”  Grant  admits.  “We’ve 
had  threats  of  bombings  and  our  asso¬ 
ciate  editor,  Joel  Jorgensen,  was 
attacked  on  the  street  by  a  man  he  had 
never  seen  before.” 

Ross  Hilton,  president  of  Virginia 
City’s  Chamber  of  Commerce  and 
owner  of  the  Delta  Restaurant,  has 
tried  to  act  as  a  mediator  between  the 
Enterprise  and  business  community, 
but  he  said  it  hasn’t  been  easy. 

“They’re  using  the  paper  as  a  hoax 
and  people  here  are  not  used  to  that 
type  of  writing,”  he  commented. 
“Times  have  changed  since  Mark 
Twain  and  Beebe.  Now  people  go  for 
historic  values,  not  articles  that  tear 
down  the  town  and  hurt  tourist  busi¬ 
ness.” 

Grant  has  made  one  concession  to 
local  complaints.  The  Virginia  City 
News,  which  handles  news  straight,  is 
inserted  into  the  Enterprise  and  will 
become  a  separate  publication  when 
the  T.E.  becomes  a  magazine  in  a  few 
weeks. 

The  Virginia  City  News  is  not 
entirely  free  of  whimsy,  however. 
The  courthouse  beat  is  covered  by 
“I.M.  Informed.” 

But  Brant  said  he  is  not  concerned 
about  losing  local  advertising  because 


the  paper  is  underwritten  by  its  parent 
company’s  profitable  greeting  card 
business.  He  also  said  that  of  the 
Enterprise’s  “20,000  paid  circula¬ 
tion,”  only  1,000  is  in  the  Virginia 
City  area. 

This  accounts  for  the  fact  that  the 
T.E.  is  not  your  everyday  kind  of 
community  newspaper.  Besides  the 
spoofing  stuff,  there  are  smoothly 
written  staff  and  freelance  pieces  on 
differences  between  British  and 
American  slang,  a  review  of  the  Lon¬ 
don  theater  scene,  travel  to  Bali  and 
the  best  restaurants  along  Venice’s 
Grand  Canal. 

And  there  may  not  be  many  local 
ads,  but  you  can  find  plenty  of  them 
for  such  places  as  the  Hotel  Des 
Batignolles  and  Restaurant  L’Am- 
bigu  in  Paris,  the  Bar  Hippocampe  in 
Geneva,  and  the  Hotel  Adler  in  Ham¬ 
burg. 

Grant  disclosed  these  ads  are  trade¬ 
offs  for  meals  and  accommodations 
when  he  and  other  staffers  take  their 
frequent  trips  abroad. 

The  Enterprise  also  is  rich  in  Twain 
lore  and  writing.  Recently,  it  serial¬ 
ized  his  “Innocents  Abroad”  and  fre¬ 
quently  relates  some  of  his  more 
audacious  newspaper  deceptions. 

Such  journalism  has  won  the  paper 
a  few  loyal  supporters,  even  in  Virgi¬ 
nia  City.  One  is  District  Attorney 
Tom  Wright,  one  of  its  contributors 
and  once  assistant  sports  editor  of  the 
old  Reno  Evening  Gazette. 

“We  have  writers,  artists  and 
others  in  this  community  who  appre¬ 
ciate  the  Enterprise’s  tongue-in- 
cheek  approach,”  he  remarked.  “The 
conservative  business  element 
believes  the  newspaper  should  do  all 
it  can  to  attract  tourists  and  bolster 
business.  It  doesn’t  like  its  satiric 
tone.  But  I’m  excited  about  the  direc¬ 
tion  the  Enterprise  is  taking  —  sepa¬ 
rating  news  and  making  itself  a 
national  literary  magazine.” 

However,  the  switch  may  not  win 
over  a  woman,  who  wrote  to  Grant 
recently: 

“The  Territorial’s  once  great  sta¬ 
ture  has  become  twisted  and  unbal¬ 
anced  as  she  is  dragged,  undignified 
to  her  sure  and  eventual 
death  .  .  .  Or  .  .  .  her  publishers 
could  follow  in  the  footsteps  of  their 
hero  and  former  editor,  Mark  Twain, 
and  make  a  hasty  departure  from  this 
town.  Tomorrow.” 

Print  ad  production 
costs  rose  in  ’85 

A  survey  of  print  production  costs 
by  Trout  &  Ries  Advertising  in  New 
York  shows  that  it  cost  8%  more  to 
produce  a  print  advertisement  in  1985 
than  it  did  two  years  ago. 


Soooo,  TELLME.  VHW  CWlWMf  KNOWS 
MY  fiUSiNtSS  WEIL  ENOUGH  To  fiUllJ)  A 
FHONT-END  GTSTm  THAT  Wo(^  THE- 
\N(tY  V/£V<o(tKI? 


MYcao-TKIoeS. 

THtKfCA>COMP’S^. 
||12j6AWEEKr 


,FoR 


For  weeklies  and  small  dailies,  the  Mycro-Comp"*  550  IS  the  solution. 
Call  us  for  the  proof.  Toll  Free  800-835-2055. 

*Avcragc  wrckJy  cosi  of  sample  system  purchased  on  60  month  non-canccllahic  icase. 


9229  East  57th Street  North  •  P.O.  Box  47068  •  Wichita,  KS 67201  •  In  Kansas.  (316)681  0550 
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"It’s  Happening  Across  the  Counti^^ 


Safe,  reliable 
35-bundle-per-minute 
strapping  is  happening 
in  newspaper  mailrooms 
across  the  country, 
thanks  to  the 
Power  Strap  PSN-4. 


Simplified  de.si>*n  and  controls  keep  l’SN-4  performin;*  efficiently  and  reliably. 
l*SN-'i  deliwrs  the  features  you  need  for  Power  Strap  Performance: 

•  Pull  width  infeed  and  outfeed  belts  maintain  positive  bundle  control  for  accurate  strap 
conditioning.  This  combined  with  Power  Strap  s  bundle  conditionin><  sy.stem  makes  the  PSN-4 
the  best  machine  on  thd'market  to  handle  in.serted  products. 

•  I'nique  controlled  liifth-tension  strappinj*  system  that  handles  any  size  product  without 
hazardous  compression  bars  or  clamps. 

•  .Advanced  desi^tn  heal  seal  unit  that  provides  positive  strap  welding  and  is  controlled  by  an 
inteyjrated  microprocessor. 

•  Past  and  ea.sy  spool  reloadiiif*  that  doesn't  require  equipment  shutdown. 

•  .Automatic  strap  feedin><  with  microproce.ssor  controlled  monitoring*  and  cle;i^nys.  ^ 

•  Can  be  confif'ured  in  your  system  as  a  single  machine  or  multiple  units  for  cross 
tie  operations. 

•  The  compact  desij^n  reduces  the  floor  space  requirement. 


\ 


Make  Power  Strap  PSN-i  Peilorinance  happen  in  inmr  inaih'ooin.  Call  or  write 
today  for  more  inform.ilion: 

Power  Strap.  Inc.  •  J  ioOO  (.'enter  Kidtie  Koad. 

Kin>*  James  .South  •  Suite  iitC)  •  Westl.ike,  OH  V'tl'i.o. 

Phone  (SOO)  !!i()-i(iO().  toll-free  f-’Ki)  S7I-I0;');!  in  Ohio. 


'tawa 
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Pulitzer  buys  Chicago  daily,  suburban  chain 

St  Louis-based  publishing  firm  adds  to  its  suburban  Chicago  holdings 


By  Mark  Fitzgerald 

In  a  move  that  strengthens  its 
recent  entry  into  the  Chicago  market, 
Pulitzer  Publishing  Co.  (March  6) 
agreed  to  buy  the  Daily  Southtown 
Economist  and  its  43-title  chain  of 
weekly  papers. 

The  purchase,  which  the  company 
said  was  for  approximately  $40  mil¬ 
lion,  adds  440,000  weekly  readers  in 
Chicago’s  southside  and  its  southern 
suburbs.  Last  year,  Pulitzer  bought 
Lerner  Newspapers,  a  chain  of  53 
weeklies  and  semi-weeklies  with  a 
combined  circulation  of  about 
280,0(X)  in  the  city’s  north  side  and 
northern  suburbs. 

Analysts  immediately  noted  paral¬ 
lels  between  Pulitzer’s  Chicago 
moves  and  the  situation  faced  by  its 
own  flagship  metro  daily,  the  St. 
Louis  Post-Dispatch. 

In  St.  Louis,  a  chain  of  weeklies 
now  owned  by  Ingersoll  Publications 
rings  the  city  and  has  captured  much 
of  the  area’s  print  advertising — parti¬ 
cularly  its  food  advertising.  The 
weekly  newspapers  boast  a  combined 
circulation  of  about  800,000. 


Unions  reach  contract  agreement 
at  the  St.  Louis  Post-Dispatch 


The  St.  Louis  Post-Dispatch 
reached  agreement  (March  6)  with  its 
1 1  unions  on  a  four-year  contract. 

Under  the  contract,  which  has  not 
yet  been  ratified  by  all  unions,  wages 
will  rise  6%  in  the  first  year  and  4.5% 
in  each  of  the  remaining  years,  said 
Post-Dispatch  general  manager  Nick 
Penniman. 

In  the  pact’s  third  year,  employees 
will  receive  an  additional  personal 
holiday  and  the  newspaper  will 
increase  its  contribution  to  the  401 K 


Newspaper  donates  $150,000  to  Rutgers 


The  Journalism  Resources  Institute 
of  Rutgers  University  in  New  Jersey 
recently  received  a  leadership  gift  of 
$150,0()0  from  The  Record  of  Bergen 
Co.,  N.J.,  to  develop  new  programs 
improving  mass  media  coverage  of 
the  health  field. 

The  pledge  of  $50,(X)0  a  year  for 
three  years  is  a  keystone  gift  in  the 


One  source  familiar  with  the  South- 
town  purchase  negotiations  said  the 
St.  Louis  situation  strongly  colored 
Pulitzer’s  thinking  in  the  Chicago 
deal.  The  same  source  cautioned, 
however,  that  there  was  probably  no 
“master  plan’’  in  the  company’s 
mind. 


Penniman  said 
Southtown  owner  Bruce 
Sagan  approached 
Pulitzer  with  the  sales 
offer. 


Pulitzer  Publishing’s  vice  presi¬ 
dent  for  newspaper  operations, 
Nicholas  Penniman  IV,  dismissed  the 
St.  Louis-Chicago  parallel. 

“There  are  a  couple  of  differ¬ 
ences,”  he  said.  “For  one  thing  there 
is  a  lot  of  suburban  competition  in 
Chicago  —  and  there’s  not  here  (in  St. 
Louis).  Plus  our  440,000  circulation, 
which  when  added  to  the  Lerner  cir¬ 
culation  totals  about  710,000,  is  not  as 


retirement  plan. 

With  the  rival  St.  Louis  Globe- 
Democrat  now  publishing  again,  the 
newspaper  won  a  so-called  “most 
favored  nation”  clause  that  allows 
renegotiation  if  a  local  grants  greater 
concessions  to  another  newspaper. 

Penniman  said  the  newspaper, 
which  had  wanted  only  a  one-year 
contract,  also  achieved  “substantial” 
work  rule  changes.  He  declined  to 
detail  the  changes  pending  the  com¬ 
pletion  of  all  ratification  votes. 


university’s  target  goal  of  $250,0(X)  a 
year  to  fund  efforts  of  the  project, 
which  include  seminars,  workshops 
and  conferences  of  both  regional  and 
national  nature  to  provide  journalists 
with  a  background  on  important 
health  topics,  especially  as  they  relate 
to  science  and  technological  develop¬ 
ment. 


potent  a  force  in  Chicago  as  the 
800,(X)0  Ingersoll  has  here. 

“I  don’t  think  the  same  strategems 
obtain  in  Chicago  as  obtain  in  St. 
Louis,”  he  added. 

Penniman  said  Southtown  owner 
Bruce  Sagan  approached  Pulitzer 
with  the  sales  offer. 

Sagan  was  named  president  and 
chief  executive  officer  of  a  new  com¬ 
pany  to  be  called  Pulitzer  Community 
Newspapers  Inc. 

Penniman  said  the  addition  of 
Sagan  will  probably  speed  Pulitzer’s 
work  on  the  Lerner  Newspapers, 
where  he  said  “things  are  up  and 
down.” 

“We’re  on  the  plan  so  far  as  finan¬ 
cials  are  concerned,”  Penniman  said, 
but  production  changes  and  improve¬ 
ments  are  lagging. 

In  addition  to  the  weeklies.  South- 
town  publishes  the  Daily  Southtown 
Economist  with  a  paid  circulation  of 
about  17,(X)0. 

Southtown  also  prints  the  Midwest 
edition  of  the  New  York  Times  and  the 
Christian  Science  Monitor.  Even 
before  the  agreement  with  Pulitzer,  it 
published  several  Lerner  mastheads. 


Letters 

(Continued  from  page  7) 


credit:  they  did  say  “about  90%. ” 
Since  their  obsession  with  disinfor¬ 
mation  gets  in  the  way  of  95%  of  intel¬ 
ligence,  I’d  say  they  probably  meant  a 
figure  more  like  less  than  “1%.” 

I’m  fresh  back  from  another  trip  to 
Taiwan  where  I  delighted  in  seeing 
the  usual,  growing  amount  of  witty, 
unbashful  opposition  literature  cov¬ 
ering  the  local  street  corner  kiosk. 

Check  the  date  on  the  Taiwan  Com¬ 
munique’s  report.  It  probably  says 
something  like  “February  1,  1966.” 
That  is  my  bet. 

David  Lightle 

(Lightle  is  a  public  relations  official 
for  The  Hannaford  Co.,  Washington, 
D.C.) 

(Editor’s  note:  The  information  the 
article  appearing  in  E&P  was  based 
on,  was  obtained  from  an  annual 
report  of  media  worldwide  provided 
by  the  International  Press  Institute.) 
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PR  Newswire 
expands  service 

PR  Newswire  now  offers  two 
national  services  for  corporations  and 
public  relations  professionals  to  flash 
their  news  releases  to  the  media. 

PRN  has  also  launched  a  major  new 
service  enabling  international  corpo¬ 
rations  to  meet  disclosure  require¬ 
ments  for  listing  on  the  London  Stock 
Exchange,  while  also  flashing  their 
news  to  key  decision  makers  at  large 
British  financial  and  trading  compa¬ 
nies. 

For  its  U.S.  service,  PRN  has  com- 

Flood  coverage 

(Continued  from  page  13) 

latest  weather  forecast. 

A  third  of  the  staff  was  stranded  by 
heavy  rains  but  called  in  stories  about 
their  areas,  Taborski  said. 

The  Marin  Independent  Journal’s 
coverage  for  the  week  included  more 
that  59  local  stories  and  42  local 
photos,  said  editor  John  Flanagan. 

The  Sonoma  Index-Tribune  pub¬ 
lished  a  flood  extra,  an  eight-page 
supplement  with  several  photos.  One 
showed  a  youth  pulled  from  roaring 
waters  in  which  two  of  his  compan¬ 
ions  drowned.  Although  the  storm 
was  much  less  devastating  in  south¬ 
ern  California,  newspapers  there  also 
gave  it  major  play. 

The  California  Newspaper 
Publishers  Association  reported  that 
Shelby  Young,  president  of  the  West 
Virginia  Press  Association,  phoned 
CNPA  President  Tony  Newhall, 
offering  aid  to  California  papers. 


bined  its  “Basic  National  News-line” 
circuits  in  the  West,  Florida  and  New 
England  with  its  distribution  in  New 
York  and  the  East.  The  improved  ser¬ 
vice  to  more  than  525  media  was  made 
possible  through  consolidation  of 
various  circuits,  previously  offered  as 
separate  services. 

The  larger  —  and  also  new  —  “Full 
U.S.  News-line”  reaches  some  800 
newsrooms  throughout  the  country. 
The  service  couples  nationwide  dis¬ 
tribution  with  saturation  coverage  in 
various  metropolitan  and  regional 
areas,  including  Chicago,  Dallas, 
Detroit,  Pittsburgh  and  the  Mid- 
Atlantic. 

In  addition,  PRN  continues  to  offer 
targeted  saturation  coverage  —  avail¬ 
able  separately  or  in  groups  —  to  a 
wide  range  of  regions  across  the  coun¬ 
try.  The  opening  of  a  PRN  office  in 
Raleigh,  N.C.,  late  last  year  brings 
the  number  of  bureaus  to  12. 

The  new  International  Investors 
Research  Wire  offers  direct  and 
simultaneous  transmission  of  corpo¬ 
rate  press  releases  to  the  15  largest 
British-based  market-makers  in  U.S. 
securities  and  to  the  London  Stock 
Exchange. 

lAPA  censures 
Mexican  college 

In  a  rare  action,  the  Inter  American 
Press  Association  Executive  Com¬ 
mittee  recently  voted  unanimously  to 
end  all  cooperation  with  the  autono¬ 
mous  University  of  Guadalajara  in 
Mexico,  because  of  an  honorary 
degree  the  university  recently  con¬ 
ferred  on  President  Alfredo  Stroess- 
ner  of  Paraguay,  one  of  the  principal 
opponents  of  press  freedom  in  the 
hemisphere. 


Sunflower  Group 
announces  co-op 
coupon  program 

The  Sunflower  Group,  headquar¬ 
tered  in  Overland  Park,  Kansas, 
announced  the  details  of  its  1986 
newspaper  best  food  day  cooperative 
coupon  program. 

Highlights  of  this  year’s  program 
include  41  million  paid,  audited  cir¬ 
culation  in  the  major  markets  and  an 
additional  33  million  newspaper  cir¬ 
culation  available  in  C  &  D  County 
supplemental  markets  for  filling  to  the 
major  market  Sunday  free  standing 
inserts. 

During  1986,  Sunflower  will  offer 
50  cooperative  program  dates  versus 
only  38  in  1985.  Sunflower  will  con¬ 
tinue  to  offer  its  clients  a  flexible  crea¬ 
tive  format,  color,  no  production  or 
break  charges  and  free  computer  ser¬ 
vices.  Additionally,  Sunflower  will 
hold  its  $1.25  per  thousand  distribu¬ 
tion  cost  for  national  coupon  only 
with  insertion  within  the  cooperative 
program. 

The  Sunflower  Group 'has  also 
announced  that  it  will  field  a  Sunday 
FSI  in  C  &  D  County  supplementary 
markets  during  1986.  The  program. 
Sunflower  Supplementary  Inserts, 
will  deliver  7.4  million  unduplicated 
circulation  outside  the  major  markets 
to  households  that  have  never  before 
received  FSI  coverage.  Sunflower 
has  scheduled  four  insert  dates  in 
May,  June,  August  and  November  at 
key  promotion^  times. 

Based  on  the  enthusiastic  client 
response,  the  company  plans  to 
increase  the  number  of  distribution 
dates  in  1987. 


ARLO  AND  JANIS".  The  comic  strip  for  YUCCIES.* 


M  WAYIFIGURLWE  MBED 
SEVERAL  THOUSAND  D0UAR& 
^  TO  BE  RAT  WOKE/ 


You’ve  lived  through  the  ’60s  and  ’70s,  now  laugh 
through  the  ’80s  with  ARLO  AND  JAMS  —  a  great 
comic  strip  by  Jimmy  Johnson. 

Since  ARLO  AND  JANIS’s  debut  in  July  1985,  the  strip 
has  been  growing  in  popuiarity.  It  is  carried  by  more 
than  250  newspapers  nationwide. 

gIS  NEWSPAPER  ENTERPRISE 

ASSOCIATION 

200  PAAK  AVENUE .  NEW  YORK,  NEW  YORK  10166 

AN  AmUATC  or  UNITED  MEDIA  A  SCNIPPS  HOWARD  COMPANY 

*Young  Upwardly-mobile  Comics-readers. 
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SYNDICATES 


Reaction  to  a  major  syndicate  merger 

Executives,  editors,  creators,  and  a  journalism  school  dean 
comment  on  King's  acquisition  of  Cowles  Syndicate 


By  David  Astor 

There  were  several  major  syndicate 
acquisitions  during  the  1960s  and 
1970s.  But  as  “merger  mania”  swept 
the  U.S.  this  decade,  very  little  sig¬ 
nificant  consolidation  took  place  in 
the  feature-distributing  world. 

That  ironic  situation  changed  last 
week  when  King  Features  Syndicate 
purchased  Cowles  Syndicate  and  its  35 
features.  King,  which  is  the  country’s 
first  or  second  biggest  syndicate, 
expects  to  close  on  the  merger  by  the 
end  of  this  month. 

“It  was  certainly  one  of  the  largest 
acquisitions  in  recent  years,”  said 
United  Media  president  and  chief 
executive  officer  Robert  Roy  Metz. 
UM,  which  is  the  other  top-two  com¬ 
pany  in  the  industry,  began  when 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association  came 
under  the  same  roof  in  1978. 

A  year  later,  the  biggest  purchase 
between  the  time  of  the  United/NEA 
deal  and  King/Cowles  transaction 
took  place  when  Universal  Press  Syn¬ 
dicate  bought  the  old  Washington  Star 
Syndicate.  Universal  president  John 
P.  McMeel  recalled  that  the  1979  deal 
involved  almost  25  WSS  features, 
including  the  columns  of  James  J.  Kil¬ 
patrick  and  William  F.  Buckley  Jr. 

Even  with  the  seven-year  gap 
between  the  Universal  and  King 
buys,  Metz  said  there  has  been  a  basic 
consolidation  trend  in  the  syndicate 
industry  for  the  past  25  years  or  so. 
He  noted  that  developments  such  as 
the  decrease  in  the  number  of  truly 
competitive  newspapers  and  the 
advent  of  computer-to-computer 
delivery  of  features  have  made  it 
harder  for  all  but  the  largest  syndi¬ 
cates  to  survive. 

Indeed,  several  syndicate  execu¬ 
tives  believe  one  or  more  additional 
acquisitions  are  possible  in  the  not- 
so-distant  future.  But  the  question  is: 
are  mergers  healthy  for  the  industry? 

A  couple  of  those  interviewed  said 
consolidation  avoids  a  certain  amount 
of  feature  duplication  and  simplifies 
matters  when  it  comes  to  feature 
buying  and  selling.  Indeed,  one 
executive  said  that  some  newspaper 


Cowles  Syndicate  president  Dennis  R. 
Allen  (left)  with  'The  Family  Circus' 
cartoonist  Bil  Keane  at  the  Reuben 
Award  ceremony  in  New  York  City  last 
year.  (Photo  by  David  Astor.) 

editors  may  be  pleased  at  having  less 
syndicate  salespeople  to  see. 

But  another  observer  said  he  would 
rather  not  have  smaller  syndicates 
disappear.  “It’s  good  to  have  as  many 
syndicates  as  possible,”  stated  Ben 
Bagdikian,  the  journalist/author  who 
is  currently  dean  of  the  University  of 
California  at  Berkeley’s  Graduate 
School  of  Journalism.  For  one  thing, 
he  noted  that  “smaller  syndicates  are 
frequently  the  innovators”  in  the 
industry. 

Metz  said  he  believes  consolidation 
“is  not  good  or  bad  per  se”  but 
depends  on  the  way  the  syndicates 
who  survive  run  their  companies. 

How  do  people  feel  about  the 
King/Cowles  deal  (see  E&P,  March  8) 
in  particular? 

“King  has  made  a  fine  acquisi¬ 
tion,”  stated  Philadelphia  Inquirer 
assistant  managing  editor  Bob  Green¬ 
berg,  who  will  succeed  King  presi¬ 
dent  Joseph  F.  D’Angelo  as  president 
of  the  Newspaper  Features  Council 
next  month.  “Cowles  has  extremely 
good  features  that  will  help  the  King 
lineup  tremendously.” 

Metz  said  King  “acquired  some 
very  fine  features  and  I  wish  them 
well.” 

“I’m  saddened  by  the  demise  of 
Cowles,”  declared  McMeel,  who  said 
the  64-year-old  syndicate  —  which 
may  have  been  the  country’s  seventh 
largest  —  had  “good  features”  and 
“good  leadership.”  And  he  stated 
that  he  was  sorry  there  will  be  less 


competition  in  the  syndicate  industry. 

But  McMeel  did  say  King  was  a 
“fine  organization”  and  that  he  was 
“delighted”  Cowles  president  Dennis 
R.  Allen  would  be  joining  the  King 
executive  staff.  Greenberg  added  that 
Allen  is  a  man  who  “comes  up  with  a 
lot  of  creative  ideas.” 

Tribune  Media  Services  editor 
Michael  Argirion  said,  “Anytime  a 
syndicate  is  purchased  it  sort  of 
closes  up  our  business  a  little  bit 
more.  But  it’s  probably  a  strong  move 
on  the  part  of  King.  Obviously,  King 
is  a  major  syndicate  operation.  They 
will  do  a  good  job  (with  the  Cowles 
features).” 

Greenberg  said  the  acquisition  is  an 
“opportunity  for  Cowles  people  to 
have  more  exposure  in  newspapers” 
because  of  King’s  “enormous”  sales 
clout. 

McMeel  stated  that  King  will  have 
no  trouble  selling  real  “heavyweight” 
Cowles  properties  such  as  “The 
Family  Circus”  comic.  But  he  won¬ 
dered  whether  an  organization  as 
large  as  King  will  be  able  to  devote 
sufficient  time  and  energy  to  promot¬ 
ing  and  selling  the  Cowles  features 
possessing  smaller  client  lists. 

McMeel  reported  that  Universal, 
which  was  not  one  of  the  syndicates 
bidding  for  Cowles,  had  no  plans  to 
change  the  way  it  operates  to  compete 
with  a  bigger  King.  “We’re  very 
aggressive  already,”  he  stated. 

Metz  expressed  similar  sentiments 
about  United  Media.  And  while 
United  “always”  keeps  an  eye  out  for 
acquisitions,  Metz  said  the  King  pur¬ 
chase  will  not  cause  the  company  to 
step  up  its  efforts  in  this  area. 

Argirion  of  TMS  stated,  “I’m  sure 
if  a  syndicate  becomes  available  we 
will  look  at  it.” 

How  do  Cowles  creators  —  whose 
features  will  soon  bear  the  King 
copyright  —  feel  about  the  acquisi¬ 
tion? 

“It  was  a  surprise,”  said  Terry 
Kovel,  who  writes  “Kovels:  Antiques 
and  Collecting”  with  her  hus¬ 
band  Ralph.  The  couple  have  been 
affiliated  with  the  Des  Moines-based 
Cowles  —  which  was  known  as  the 
Register  and  Tribune  Syndicate  until 
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last  year  —  for  over  three  decades. 

But  Kovel  said  she  and  her  husband 
are  happy  about  coming  to  King, 
which  is  headquartered  in  New  York 
City.  The  columnist  noted  that  King 


Cowles  purchaser  King  Features  Syndi¬ 
cate  held  a  party  in  New  York  City  last 
month  to  mark  the  debut  of  the  'Ask  Dr. 
Ruth'  column.  Appearing  at  the  event 
were  (from  left)  King  executive  editor 
James  D.  Head,  King  senior  editor 
Merry  Clark,  sex  counselor  Dr.  Ruth 
Westheimer,  and  King  president 
Joseph  F.  D'Angelo. 

does  not  have  an  antiques  feature  to 
compete  against  and  said  of  the  syndi¬ 
cate:  “They  do  a  good  job.  I’ve 
always  heard  that.” 

“The  Family  Circus”  creator  Bil 


Comics  with  the  most  clients 


“Peanuts”  and  “Garfield”  have 
the  most  newspaper  clients  in  a  com¬ 
ics  ranking  report  compiled  by  Fea¬ 
ture  Research. 

The  subscriber  totals  for  the 
numerous  strips  and  panels  listed  in 
the  report  are  significantly  lower  than 
the  numbers  that  syndicates  offer. 
One  major  reason  for  this  is  that  FR 
last  summer  surveyed  84%  —  not 
100%  —  of  daily  and  Sunday  U.S. 
newspapers.  Also,  the  Garland,  Tex.- 
based  company  did  not  include 
weekly,  college,  and  foreign  papers  in 
its  totals. 

Still  another  reason  why  the  FR 
figures  are  lower  is  that  some  syndi¬ 
cates  pad  their  client  numbers. 

FR’s  figures  do,  however,  provide 
an  approximate  sense  of  which  com¬ 
ics  are  more  popular  than  others.  The 
top  20: 

1.  “Peanuts”  by  Charles  M.  Schulz 
of  United  Feature  Syndicate,  1,514. 

2.  “Garfield”  by  Jim  Davis  of 
United,  1,330. 

3.  “Blondie”  by  Dean  Young  and 
Stan  Drake  of  King  Features  Syndi¬ 
cate,  1,292. 

4.  “Beetle  Bailey”  by  Mort  Walker 
of  King,  1,256. 

5.  “Hagar  the  Horrible”  by  Dik 
Browne  of  King,  986. 

6.  “The  Born  Loser”  by  Art  San- 


som  of  Newspaper  Enterprise  Associa¬ 
tion,  931. 

7.  “Frank  &  Ernest”  by  Bob 
Thaves  of  NEA,  930. 

8.  “The  Family  Circus”  by  Bil 
Keane  of  Cowles  Syndicate,  885. 

9.  “Doonesbury”  by  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate, 
812. 

10.  “Andy  Capp”  by  Reggie 
Smythe  of  News  America  Syndicate, 
747. 

11.  “Shoe”  by  Jeff  MacNelly  of 
Tribune  Media  Services,  726. 

12.  “B.C.”  by  Johnny  Hart  of 
NAS,  686. 

13.  “Hi  and  Lois”  by  Walker  and 
Browne  of  King,  684. 

13.  “The  Wizard  of  Id”  by  Hart  and 
Brant  Parker  of  NAS,  684. 

15.  “Dennis  the  Menace”  by  Hank 
Ketcham  of  NAS,  657. 

16.  “Barney  Google  &  Snuffy 
Smith”  by  Fred  Lasswell  of  King, 
605. 

17.  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group,  539. 

18.  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  Universal,  534. 

19.  “Berry’s  World”  by  Jim  Berry 
of  NEA,  517. 

20.  “Marmaduke”  by  Brad  Ander¬ 
son  of  United,  454. 


Column  discusses  places  to  visit 


A  weekly  feature  that  discusses  his¬ 
toric,  recreational,  scenic,  and  “high- 
interest”  places  to  visit  near  Ameri¬ 
ca’s  42,000-mile  Interstate  highway 
system  is  being  introduced  March  23 
by  Universal  Press  Syndicate. 

Some  of  the  locales  highlighted  in 
“Quick  Stops”  include  the  town  of 
Salem  in  Massachusetts,  the  Truckee 


River  in  California,  the  DeSoto 
National  Memorial  in  Florida  (near 
where  Spanish  conquistadores  landed 
in  1539),  the  Custer  Battlefield 
National  Monument  in  Montana,  and 
the  over- 1,500-year-old  Hopewell 
Indian  earthen  walls  in  Ohio. 

The  650-750-word  “Quick  Stops” 
(Continued  on  page  40) 


Keane  said  he  is  sorry  that  a  “great 
institution”  is  being  dissolved  and 
that  so  many  Cowles  employees  will 
be  losing  their  jobs.  “I  certainly  hope 
they  will  all  be  well  taken  care  of,” 
stated  the  cartoonist. 

But  Keane  said  he  likes  the  idea  of 
joining  King.  “I  feel  the  move  can 
only  be  good  for  ‘The  Family  Cir¬ 
cus,”’  stated  Keane.  He  noted  that 
his  26-year-old  comic  already  appears 
in  almost  all  major  U.S.  markets  (and 
over  1,000  papers),  but  that  King’s 
“tremendous”  sales  force  could  find 
the  panel  more  newspaper  subscrib¬ 
ers  —  “especially  overseas.” 

The  cartoonist  added  that  he  is 
already  friends  with  several  King 
executives  and  has  a  lot  of  respect  for 
them  and  their  syndicate. 

Keane  emphasized  that  he  enjoyed 
his  long  affiliation  with  Cowles  and 
said  he  had  the  advantage  there  of 
being  a  “big  fish  in  a  small  pond.” 
Now,  the  cartoonist  continued,  he 
will  be  a  "big  fish  in  a  big  pond  with  a 
lot  of  other  big  fish!”  Keane  stated 
that  he  will  be  competing,  in  a  sense, 
with  other  “family-oriented”  King 
comics  such  as  “Blondie”  and  “Hi 
and  Lois”  but  said  he  thought  “Fam¬ 
ily  Circus”  sales  would  hold  their 
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Mother's  Day  is  a  multimillion  dollar 
industry.  And  our  MOTHER'S  DAY 
MINI  is  an  easy  way  for  you  to  tap 
that  cash  flow.  It's  also  just  one  of  our 
23  special  feature  packages.  Choose 
from  13  articles  plus  art  that  you  can 
use  as  an  advertising  supplement  or 
editorial  filler.  Remember  Mom's  the 
word  for  increased  readership. 

Call  toll-free  800-445-4555  for  the 
table  of  contents.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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(Continued  from  page  39) 

is  by  Los  Angeles  resident  James 
Joseph,  who  has  authored  17  books 
(many  of  them  travel-oriented)  and 
contributed  to  other  books  and  a  num¬ 
ber  of  magazines.  His  column  origi¬ 
nated  in  a  Ford  Motor  Company 
publication. 

Client  papers  for  “Quick  Stops,” 
which  gives  readers  directions  to  the 
featured  locales  at  the  end  of  each 
column,  include  the  Detroit  News  and 
San  Diego  Union. 

Literacy  effort  starts 

A  number  of  newspaper,  magazine, 
and  book  cartoonists  are  participating 
in  a  national  tour  to  promote  literacy 
and  creativity. 

The  Cartoonists  Across  America 
group  is  appearing  at  schools,  book¬ 
stores,  community  centers,  and 
museums.  The  stops  have  included  or 
will  include  southern  California, 
March  7-9;  the  San  Francisco  area, 
March  14-16;  Oregon,  March  18-19; 
Seattle,  March  20-22;  and  Van¬ 
couver,  March  23. 

Coming  in  April,  May,  and  June 
will  be  appearances  in  Las  Vegas, 


NEW  COMIC 

PLEASES  KIDS 

King  Tot  is  called  “funny”  by  96%  of 
children  and  94%  say  they  would 
read  King  Tot  in  their  newspaper,  ac¬ 
cording  to  a  February  survey  of  201 
school  kids. 


King  introduces  a  graphic  feature 


'Bei\TNq\C\x>as\\oo\d 
be  W,'saS 


Available  daily  &  Sunday. 
CALL  714-496-1025 

DAVY  ASSOCIATES 

34192  Violet  Lantern,  Dana  Pt.,  CA  92629 


“Cambridge  Reports,”  a  thrice- 
weekly  public  opinion  feature  in  a 
graphic  format,  was  introduced 
March  3  by  King  Features  Syndicate. 

It  depicts  what  Americans  think 
about  the  national  deficit,  military 
spending,  business  dealings  with 
South  Africa,  toxic  waste  disposal, 
“natural”  foods,  child  care  and  pen¬ 
sion  equity,  and  a  variety  of  other 
topics. 

The  feature  is  based  on  consensus 
polls  conducted  in  people’s  homes  by 
the  Massachusetts-based  Cambridge 
Reports,  a  public  opinion  research 
company. 

King  said  the  initial  client  list  for 
the  feature  —  which  can  be  run  in 


Denver,  Kansas  City,  St.  Louis,  Chi¬ 
cago,  Detroit,  Toronto,  Montreal, 
Boston,  New  York  City,  Philadel¬ 
phia,  Baltimore,  Washington,  D.C., 
Atlanta,  New  Orleans,  Houston, 
Austin,  Dallas/Fort  Worth,  Albu¬ 
querque,  Santa  Fe,  Phoenix,  and  Tuc¬ 
son. 

The  CAA  tour  is  being  produced  by 
the  International  Humor  Advisory 
Council  and  organized  by  Debra 
Leighton  of  3908  E.  4th  St.,  Long 
Beach,  Calif.  90814,  (213)  439-4166. 
There  are  no  widely  syndicated  news¬ 
paper  cartoonists  in  the  core  CAA 
group,  but  Leighton  said  endorsers 
include  “Peanuts”  creator  Charles 

M.  Schulz  of  United  Feature  Syndi¬ 
cate.  And  she  added  that  cartoonists 
can  join  the  tour  in  a  particular  locale. 

Leighton  noted  that  recent  United 
Nations  statistics  place  America  49th 
out  of  158  member  countries  in  liter¬ 
acy  and  that  U.S.  government  figures 
say  72  million  Americans  are  func¬ 
tionally  illiterate. 

N. M.  Mauldin  exhibit 

Bill  Mauldin  of  News  America  Syn¬ 
dicate  is  the  subject  of  an  exhibition  at 
the  Fogelson  Library  Center  in  Sante 
Fe,  N.M.,  March  14  through  April  4. 
The  editorial  cartoonist  will  also 
receive  an  honorary  doctorate  from 
the  College  of  Santa  Fe,  May  10. 

Doiis  are  introduced 

A  line  of  dolls  based  on  the  King 
Features  Syndicate  characters  of 
Blondie,  Beetle  Bailey,  Hi  and  Lois, 
and  Popeye  is  being  introduced  by  the 


The  Lure  of  “Natural”  Foods 
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color  or  black  and  white  —  is  com¬ 
prised  of  over  75  papers,  including  the 
Dallas  Morning  News,  Detroit  Free 
Press,  and  San  Antonio  Light. 


Presents  division  of  Tomy  Corpora¬ 
tion  this  month. 

Also,  a  Jeane  Dixon  doll  kit  has 
been  introduced  by  Atlanta  Novelty. 
Astrologist  Dixon  is  distributed  by 
the  Los  Angeles  Times  Syndicate. 

‘House’  feature  offer 

To  mark  the  country’s  improving 
real  estate  market,  Edith  Lank  is 
offering  a  free  six-week  trial  subscrip¬ 
tion  to  her  self-syndicated  “House 
Calls”  column. 

Lank’s  weekly  feature  has  won 
eight  national  awards  and  appears  in 
papers  such  as  the  Chicago  Sun- 
Times,  Dallas  Morning  News,  Miami 
Herald,  and  San  Antonio  Light. 

The  columnist  —  based  at  240 
Hemingway  Dr.,  Rochester,  N.Y. 
14620  —  has  also  written  the  Modern 
Real  Estate  in  New  York  textbook, 
which  is  going  into  a  new  edition. 

It  discusses  families 

A  five-part  series  called  “Secrets  of 
Strong  Families”  is  being  offered  by 
the  Select  Features  division  of  News 
America  Syndicate. 

The  educators  who  authored  the 
8,000-word  series  (which  is  also  avail¬ 
able  in  a  shorter  two-part  format) 
studied  3,000  families. 

Cartoonist  with  NEA 

Tom  Jenkins’  March  1  story  about 
Drew  Litton  should  have  mentioned 
that  the  sports  cartoonist  is  syndi¬ 
cated  by  Newspaper  Enterprise  Asso¬ 
ciation. 
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Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company  _ _ _ 

Nature  of  Business  _ _ _ _ 

Address _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


Outstanding  Gommentaiy 


George  F.  Will  Dana  Summers  Charles  Krauthammer  Richard  Cohen  Colman  McCarthy 

Conservative  Commentary  Mtorial  Cartoons  Essays  on  the  News  Insight  &  Humor  liberal  Perspective 


Mike  Lane  Hobart  Rowen  Lou  Cannon 

Editorial  Cartoons  Economic  Policy  Inside  the  Oval  Office 


Geoffi?eyMoss 
Op^  Illustrations 


Philip  Geyelin 
Foreign  Affairs 


\^siy^on  Post 
Writers  Group 

For  rates  and  availability,  call  collect  or  write: 
The  Washington  Post  Writers  Group. 
Washington,  D.C.  20071,  (202)  334-6375 


From:  The  Washington  Post 
Writers  Group 

To:  Readers  of  DaiJy  Newspapers 


David  S.  Broder  Ellen  Goodman 

Political  Analysis  Woman’s  Viewpoint 


Neal  R.  Peirce 
Grassroots  Reporting 


William  Raspberry  Edwin  M.  Yoder,  Jr. 

Minority  Urban  Affairs  American  Institutions 


We  Editorial  Page 


Shop  talk 

(Continued  from  page  52) 

Rowan,  “Government  and  Politics” 
is  designed  to  help  students  “under¬ 
stand  the  federal  government,  the  role 
of  the  media  in  the  political  and  policy 
process,  and  how  the  regulation  of 
communications  is  evolving,”  the 
syllabus  says. 

Despite  the  short  quarter  and  the 
7:30  a.m.  Friday  class,  student 
reporters  and  Medill  alumni  view 
their  Washington  experience  favor¬ 
ably. 

Reporting  for  MNS  clients  “gives 
you  the  feeling  you’re  doing  this  for  a 
purpose  other  than  your  own  educa¬ 
tion,”  Sullivan  says. 

Though  it’s  “for  real,”  MNS 
reporters  still  pay  Northwestern’s 
$3,000  tuition  for  the  quarter. 

“This  is  like  an  internship  where  we 
pay,”  Pliskin  says,  adding  that  a 
stipend  might  add  to  the  “realness” 
of  the  work. 

The  Medill  master’s  program 
includes  offerings  in  science,  eco¬ 
nomic,  legal,  and  arts  reporting.  And 
most  students  cover  a  metro  beat  in 
Medill’s  Chicago  urban  affairs 
reporting  class. 

But  “the  ultimate  test  was  coming 
to  Washington  and  putting  the  skills 
I’d  learned  to  use  in  reporting  about 
stories  on  a  national  level,”  Kauf- 
mann  says. 

The  rewards  for  passing  this  test 
include  a  valuable  resume  credential 
and  perhaps  a  competitive  edge  in  the 
job  market. 

“To  an  editor  looking  at  a  resume, 
it  indicates  the  person  has  had  some 
serious,  practical  experience  in  a 
tough  news  town,”  says  Mary  Leo¬ 
nard,  Detroit  News  Washington 
bureau  chief  and  1971  Medill  gradu¬ 
ate. 

Prato  notes  that  several  broadcast 
news  directors  have  told  him  they 
consider  Medill’s  graduate  program 
equal  to  one  year’s  work  experience. 

Ellzey  says  he’s  hired  at  least  a 
half-dozen  of  the  Sun-Herald’s  MNS 
reporters.  Having  worked  with  MNS 
enables  him  to  put  them  into  a  “sig¬ 
nificant  beat”  as  soon  as  they  arrive, 
he  says. 

And  because  the  Washington  pro¬ 
gram  teaches  them  to  deal  with 
elected  officials,  he  says  they  can 
easily  “deal  with  local  yahoos.” 

Whether  dealing  with  bureaucrats, 
dictating  stories  or  wrestling  with 
recalcitrant  word  processors,  Medill 
dean  Edward  Bassett  says  the  pro¬ 
gram’s  hands-on  emphasis  is  an 
advantage  to  graduates. 

“Where  you’re  actually  doing  it,” 
he  says,  “you  have  gained  a  tremen¬ 


dous  advantage  over  (other  students) 
who  are  still  more  or  less  going 
through  the  motions.” 

“It  was  probably  the  best  real-life 
journalistic  experience  we  got  at 
Northwestern,”  agrees  Leonard.  “It 
gave  a  sense  of  a  newsroom,  dead¬ 
lines,  racing  around  —  feeling  really 
important.” 

Cole  says  it’s  “doing  live  material 
that  gets  into  print  that  real  people  get 
unhappy  with  —  not  just  an  instruc¬ 
tor,  but  sometimes  a  congressman.” 


“This  is  iike  an 
internship  where  we 
pay,”  Piiskin  says, 
adding  that  a  stipend 
might  add  to  the 
“reainess”  of  the  work. 


Alexander  recalls  an  MNS  story 
about  a  senator’s  arrest  here  for 
drunken  driving  which  appeared  in  a 
paper  in  his  home  state. 

“He  has  not  forgotten,”  he  says. 

Still,  some  find  that  being  a  student 
reporter  in  this  competitive  news 
town  can  be  a  hindrance. 

“It  would  be  nice  if  we  had  a  green 
card,”  Pliskin  says,  noting  that  MNS 
reporters  are  unaccredited. 

In  order  to  avoid  explaining  his 
quasi-professional  status,  Pliskin 
says  he  identifies  himself  to  sources 
as  a  Herald  News  —  rather  than  as  a 
Medill  News  Service  —  reporter. 

But  Sullivan  disagrees. 

“I  think  if  students  are  reporting 
well,  they  should  be  recognized  for  it. 
We  shouldn’t  be  afraid  to  use  the 
(MNS)  name,”  she  says. 

“I  don’t  think  about  the  disadvan¬ 
tage  (of  being  a  student  reporter)  as 
much  as  1  do  about  the  advantage  of 
writing  for  a  real  newspaper,”  she 
says. 

Pioneer  Press 
adds  two  weeklies 

Pioneer  Press  of  Barrington,  Ill., 
recently  announced  the  addition  of 
two  community  weeklies  in  Buffalo 
Grove  and  Wheeling,  Illinois.  The 
Buffalo  Grove  Countryside  and  the 
Wheeling  Countryside  will  replace 
Pioneer’s  Countryside  Reminder 
News,  which  served  the  two  north 
suburban  communities  since  1977. 

The  change  is  being  made  to  pro¬ 
vide  both  villages  with  their  own  local 
newspapers  that  will  have  intensified 
coverage  of  schools  and  government 
for  each  municipality. 


Libel  laws 

(Continued  from  page  18) 

Diseases,  part  of  the  National  Insti¬ 
tutes  of  Health  under  the  Department 
of  Health  and  Human  Services. 

After  extensive  study  of  scientific 
papers  and  the  research  on  which 
they  were  based,  they  concluded  that 
much  of  the  scientific  work  was 
flawed  and  some  of  the  reported 
experimentation  never  took  place. 

Further,  they  said,  they  found  that 
some  prominent  scientists  signed 
their  names  to  papers  about  projects 
they  did  not  originate  and  sometimes 
were  not  even  familiar  with. 

Stewart  and  Feder  said  they  wrote 
their  own  scientific  paper  exposing 
the  situation,  carefully  citing  public 
documents  supporting  their  thesis. 
They  did  not  specify  the  names  of  the 
criticized  scientists  although  the 
numerous  citations  would  have 
enabled  anyone  checking  on  the 
paper  to  figure  out  the  identities. 

Stewart  and  Feder  said  they  sub¬ 
mitted  their  paper  to  British  and 
American  journals  for  publication, 
but  all  have  turned  it  down  for  fear  of 
libel  suits. 

They  testified  that  they  offered  to 
leave  out  the  work  of  any  of  the  scien¬ 
tists  who  complained  in  advance,  and 
agreed  to  accept  all  the  changes  in 
wording  that  the  journal  editors  sug¬ 
gested.  Still,  they  said,  no  journal  has 
agreed  to  publish  their  paper. 

“Disclosure  about  misconduct  is 
being  suppressed,”  Stewart  said.  He 
said  that  even  if  an  abbreviated  ver¬ 
sion  of  their  work  was  published, 
“We  had  hoped  others  would  make 
similar  studies,  but  in  view  of  our 
experience  we  are  sure  that’s  not 
going  to  happen.” 

National  weekly 
paper  started 

A  new  national  newspaper,  Hamp¬ 
ton’s  Weekly  Conservative  Chronicle 
was  recently  launched  by  Hampton 
Publishing  Co.,  Hampton,  Iowa.  The 
32-page  tabloid  joins  two  other 
weekly  papers  owned  by  the  com¬ 
pany. 

Editorial  matter  of  the  new  publica¬ 
tion  consists  entirely  of  recent  col¬ 
umns  by  30  syndicate  editorial  com¬ 
mentators  and  selected  cartoons.  The 
newspaper  has  the  rights  to  more  than 
24  cartoonists  and  caricaturists. 

The  Conservative  Chronicle  is 
priced  at  $32  a  year  and  is  sold  by 
subscription  only.  Initially,  there  will 
be  no  paid  advertising  in  the  newspa¬ 
per. 


42 


EDITOR  &  PUBLISHER  for  March  15.  1986 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ACTION  UNES 


MAKE  HELP-MATE  your  newspaper’s 
consumer  action  line  column. ..for 
results.  For  14  years,  local  impact  at 
low,  syndicated  rates.  For  details,  write 
Fanning  Features,  Box  30836,  Bethes- 
da,  MD  20814  or  call  (301)  530-8752. 


BOXING 


BOXING  “  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


CARTOONS 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


HOME  VIDEO  column  by  editor  of 
national  consumer  video  magazine. 
Reviews,  news,  etc.  Can  be  tailored  to 
your  needs.  Video  Beat,  4254  Old 
Topanga  Cyn.  Rd.,  Calabasas,  CA 
91302  (818)716-1486. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


CURRENT  AFFAIRS 


"BITE  BACK"  by  H.  Dale  Hall,  D.D.S  is 
a  dentist’s  down-to-earth  advice  and  his 
updates  on  dental  health.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children’s 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 
to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  International  Medical 
Tribune  Syndicate,  257  Park  Avenue 
S.,  19th  FI.,  New  York,  NY  10010. 


"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 
So  writes  a  reader  to  "SENIOR  CLINIC” 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read 
ers  decide.  Samples,  rates.  Dr.  Macin 
nis,  HFM  Literal  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 


MONEY 


MONEY  MATTERS:  Entertaining  invest¬ 
ment  column  for  family  newspapers. 
Informative  advice  from  a  25-year  veter¬ 
an  stockbroker  who  writes  about  real 
investment-consulting  experiences. 
Only  a  small  charge  for  600  words  on 
weekly  or  bi-weekly  basis.  Call  Bo 
Engel  today  for  free  samples  of  th 
feature  the  makes  investing  fun. 

(202)  861-9700  or  (703)  525-7164. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan. 
1802  S  13th,  Temple,  TX  76501. 


REAL  ESTATE 


FREE  SIX-WEEK  SUBSCRIPTION 
Spring  special — no  obligation 
human  interest  real  estate 
800-word  weekly  Q&A 
11th  year,  leading  dailies 
Winner  8  national  awards 
Box  18447,  Rochester,  NY  14620 
HOUSE  CALLS  -  (716)  473-4973 


SCIENCE 


COSMIC  KIDS  STUFF.  Illustrated 


SPORTS  columns  for  your  weekly  or  science  young  (11-17)  reader  column, 
small  daily  are  now  offered  by  former  Topical,  accur^e,  timely,  fun.  Reader 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd  ’ 

Ave.,  Stratford.  CT  06497.  1 1202.  (718)  253-5832. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


MANAGEMENT  SEMINARS 


SEMINARS  for  publishers  and  mana¬ 
gers.  How  to  negotiate  more  effectively  NEWSPAPER  APPRAISALS  for  estate 
(17  years  experience  in  the  industry,  8  planning,  tax,  partnership,  loan,  depre¬ 
years  Dow  Jones  management  ciation,  insurance,  corporate  and 
committees).  personal  worth.  Sensible  fees. 

(lilbert  Faulk  Brochure.  Krehbiel-Bolitho,  Inc., 

Faidk  International  Robert  N.  Bolitho,  4210  Johnson  Drive, 

Suite  lOOA,  Fairwav,  KS  66205 

New  York,  NY  10005 
(212)  619-5666 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(202)628-1133 
Serving  Publishers  since  1959. 
Over  300  newspapers  Sold. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  8ox  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASS0- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  T)<  78703 
(512)  476-3950 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


1 1  YEAR  OLD  WEEKLY  in  Rocky  Moun¬ 
tain  Colorado  resort  city.  Near  Purgatory 
ski  area.  1986  estimated  gross 
$190,000,  respectable  net.  Asking 
$125,000  or  best  offer.  Reply  to.- 
Publisher,  Box  2258,  Durango,  (Color¬ 
ado  81302.  Or  call:  (303)  259-0346. 


DON’T  MIND  COMPETITION? 

Then  this  is  the  property  for  you.  All  the 
tools  are  in  place  to  make  this  Mid¬ 
south  business  an  excellent  growth 
vehicle.  Included  are  a  3,000  paid- 
circulation  weekly,  an  area  sales  group 
for  12  additional  weeklies,  a  black- 
oriented  paid  community  weekly,  a 
commercial  job  printing  shop,  and  a 
monthly  direct  mail  service  serving 
15,000  homes.  $375,000  with  owner 
financing.  Call  write:  Jim  Hall  Media 
Services,  Inc.,  Box  1088,  Troy,  AL 
36081  (205)  566-7198. 


VERY  PROFITABLE  Texas  Panhandle 
weekly,  largest  in  county.  Includes  real 
estate.  $250K  with  owner  financing. 
TIRED  OF  COLD  WEATHER?  Profitable 
Rio  Grande  Valley  weeklies.  Asking 
$240K,  with  some  real  estate.  15  year 
owner  financing.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


WEEKLY  IN  GREAT  HUNTING/ 
FISHING  AREA.  Computerized  typeset¬ 
ting.  $15,000  down.  Box  302,  Augusta 
MT  59410. 


GROWING  FLORIDA  suburban  weekly. 
No  competition.  3500  paid,  just  turn¬ 
ing  profitable.  Second  class  permits. 
Carries  city  legals.  Good  penetration  of 
explosive  market.  Will  sell  paper  alone 
or  with  modern  building.  Paper  alone 
priced  less  than  ’85  gross  of  $215,000 
in  stock  sale.  Terms.  Principals  only. 
Write  Box  9807,  Editor  &  Publisher. 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


SEMI-WEEKLY 

Non-competitive  county  seat,  absentee 
owner,  management  available,  real 
estate  included,  $525,000  with 
$152,500  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEW  HAMPSHIRE  strong  weekly  with 
TMC  and  real  estate.  Owner  financing. 
James  A.  Martin  Associates,  Box  798, 
Dublin,  OH  43017  (614)  889-9747. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 
Nassau  County,  New  York  established 
chain  of  seven  weeklies  in  prosperous- 
New  York  City  suburban  communities. 
Gross  projects  $500,000  for  1986  with 
greater  potential.  $400,000.  New  York 
Publishing  Corp.,  16  Driftwood  Drive, 
Port  Washington,  NY  11050,  (718) 
445-9005. 


OWN  A  PRICE  OF  PARADISE— Weekly 
newspaper  &  graphics  arts  business  in 
Lahaina,  Maui,  Hawaii.  Surrounded  by 
white  sand  beaches,  cool  green  moun¬ 
tains.  Did  $215,00()  in  '85,  on  track  to 
$300,000  this  year.  Computerized, 
own  typesetting  &  pasteup.  Asking 
$295,000.  Serious  inquires  only,  no 
phone  calls.  PO  Box  10427,  Lahaina, 
HI  96761. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  grovrth  area— projected 

1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only  $650,000. 
Box  9803,  Editor  &  Publisher. 


THREE-COUNTY  weekly  chain  with 
good  profit  history.  $300,000  includes 
real  estate.  Jack  Stoner,  Box  G,  Gettys¬ 
burg,  SD  57442.  (605)  765-2464  or 
765-2785. 


NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

CHEMCO  POWERMATIC  S2024 
process  camera.  20  %  to  500  %. 
Produces  top-quality  work. 

(619)  489-1901. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


CONSULTANTS 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 


ENGINEERING  & 
INSTALLATIONS 


Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  m.  Daniel  L.  Barratta  (305) 
293-4985. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


PUBUCATIONS  FOR  SALE 


HERE'S  YOUR  CHANCE  to  break  into 
booming  day  care  market.  Year  old, 
bimonthly,  national  day  care  paper  for 
sale  at  low,  low  five  figures.  Strong 
editorial  carries  ads.  Other  acquisitions 
force  sale.  Box  9784,  Editor  & 
Publisher, 


PUBUCATIONS  WANTED 


PUBLISHER  of  newsletter-style 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  pten- 
tial.  Will  also  provide  venture  capital  for 
worthwhile  new  publishing  start-ups. 
Replies  confidential.  Write  Box  9770, 
Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed”  by  editor — publisher — broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  DIRECTORS  and 
Publishers:  No  Newspaper  is  too  large 
or  too  small  for  our  company  to  give  your 
circulation  a  boost.  Quality  new  orders 
at  an  affordable  price.  Write  or  call; 
you'll  be  glad  you  did!  Dan  Campbell 
and  Associates,  3468  Center  Road, 
#10B,  Brunswick.  OH  44212. 

(216)  225-7440. _ 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET 


NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


2  BALDWIN  108  Count-O-Veyors.  A.R. 
Dewar.  (818)  885-5995. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  PO  Box  55,  Southboro,  MA  01772. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45“  90“  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements,  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


Ideal  plastic  wrap  (2)  like  new  1980 
vintage.  New  cost  $25,000  each.  Aver¬ 
age  cost  to  operate  2  cents  a  bundle. 
Our  price  $12,500  each.  Immediately 
avaiblable.  IDAB  440  stackers 
$12,000  each.  Mid  America  Graphics, 
l-(800)  346-3026  ext.  965. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


MISCELLANEOUS 


Bunn  Tying  Machine-Like  New 
Astro-Upright  Camera  18  x  22 
Amergraph  P-14  Pmt  Processor  (new) 
8'  Adjustable  Art  Table 
2-4'  Adjustable  Art  Tables 
2-Foster  12  Drawer  Files  18”x26" 

0_Ai4 

Call  (515)424-6719.  Ask  for  Ron. 


NEWSPAPER  LAYOUT  SHEETS.  Print¬ 
ed  in  non-reproducing  blue.  Choose 
from  six  styles  (8-6  col  &  tab).  Call 
Marion  Color  Press,  PO  Box  9,  1009  N. 
Court,  Marion,  IL  62959  (618) 
997-9717, 


_  I  NEWSPRINT  FOR  SALE 


an  Channel  28-30  LB  NEWSPRINT  ROLLS  all  sizes 
irts.  BEHRENS  Pulp  &  Paper  Corp 

IS  485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
rs  stackers  Telephone:  (714)  646-5565 

6's  - 

PHOTOTYPESETTING 
AM,  CG  Rental/Purchase.  $150/Month 
and  up.  Weber  (216)  729-2858. 

les  APS  MICRO  5  "G",  70  Pica,  10  Meg 

ode  E227  hD  with  Graphics  Option,  1  year, 

FRIES  $47,500. 

^  BOB  WEBER.  (216)  831-0480. 

EDITOR  &  PUBLISHER  for  March  15,  1986 


EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING  j 

BUY/SELUBROKER  reconditioned  CG  ; 
typesetting  equipment.  Large  supply  of  I 
Cu  parts  available.  Call  GRAPH-X  INC.i  I 

(215)  439-1942. _  I 

PACU  CAD 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600  i 
_ (614)  846-7025 _ 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. _ 

CG  8600-45  pica— 350  fonts — 
excellent  condition.  Inland, 
(800)255-6746. _ 

COMP  IV  8  HR,  With  Parts  Kit,  $4500; 
COMP  IV  8  HR,  (Model  88),  $3250; 

CG  7200  I  HEADLINER,  14-72  PT., 
$1500. 

BOB  WEBER.  (216)  831-0480. 

COMPLETE  Varityper  Epics  front  end 
system:  310  control  unit,  (3)  314 
terminals,  5810  phototypesetter,  inter¬ 
face,  766  processor  and  6  type  discs. 
Excellent  price. 

Jeff  Byrd  (804)  288-5463. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

"Sell  for  the  most" 

_ (216)  562-5000 _ 

DISCOUNT  PROCESSORS 
NEW  or  RECONDITIONED 
Call  Prepress  Production  Group  for  your 
PROCESSOR  NEEDS.... 

(216)  562-8140 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

EDIT  7900  HR  UNIVERSAL,  $5500; 
CG  EDITWRITER  ICI,  $1000; 

MDT  350,  $1750. 

BOB  WEBER.  (216)  831-0480. 

_ PRESSES _ 

Goss  Community  7  units  SC  folder  and 
I  community  folder  1973. 

I  Harris  V-15A  7  units  1977. 

I  (312)  459-9700.  Telex  206766. 

Goss  SSC,  8  units,  U.O.P.,  1976-84 
SSC,  11  units,  U.O.P.,  1976-85 
SC,  8  units,  1973-81 


Suburban  1500,  6  units,  1973-76 
Urbanite  1000,  5  units,  3-color 
Urbanite  lOOO,  10  units, 
1977-79 

Metro,  6  units,  3  Half-decks 
U^per  formers  for  Urbanites  and 

Harris  V15A,5  units,  1975 
VISA,  2  units,  book  folder 
845,  4  units  and  8  units 
1650,  4  units  and  5  units 
Daily  King,  7  units,  KJ8 
Butler  splicers,  4042-8/- 12/- 16/ 

-18  models 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4". 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4  units. 

-V-15  "Vanguard",  5  units. 

GOSS 

“Metroliner",  6  units,  3  half  decks. 


EDIT  7700  II  HR,  Rev.  Lc.,  Ruling,  I  ,2”,  2:1  folders,  1981 
{7250-  1  -Urbanite,  6  units,  2  folders,  Cary 

EDIT  7770  II  HR,  $9500;  ,  900  series. 

EDIT  2750  II,  Rev  E,  $3000.  -SSC  Community,  8  units,  1982. 

BOB  WEBER.  (216)  831-0480.  ; 

,  KING 

MYCRO-TEK  1100,  4  Terminals,  4  I  -Colorking,  5  units,  KJ8. 

Floppies,  Interfaced  to  and  including  i  -Colorking,  2  units,  KJ4. 

Linotron  202  with  32  fonts,  $22,500; 

MERG.  LINOSCREEN  II,  Tablet,  10 
Meg  H.O.,  $13,500. 

80B  WEBER.  (216)  831-0480. 


BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


LIKE  NEW  AM  VARITYPER 
6400-Digital  Preview  + ,  w/24  fonts 
5810-Image  Preview  +,  w/18  fonts 
5618-Image  Preview 
5414-w/Telecom 
2-4800's  w/Rules  Plus 
7100-Processor 

Call  (515)  424-6719.  Ask  for  Ron. 

MCS  10  8202,  512K,  $7250; 

MCS  10,  512K,  1  Terminal  &  Floppy, 
$4250; 

MCS  5,  128K,  $3000; 

MCS  ACI,  $2500. 

BOB  WEBER  (216)  831-0480. 

MCS  10  8400,  Preview,  2  Term.,  4 
Floppies,  512K,  Ruling,  Permakwik 
with  Drier,  Furniture,  $29,000; 
MYCRO-TEK  1100,  4  Terminals,  4 
Floppies,  Interfaced  to  and  including 
Linotron  202  with  32  fonts,  $22,500. 
BOB  WEBER.  (216)  831-0480. 

sell 


Harris  JF-12  folder,  cross  perf.  cyl. 
double  parallel  and  fold  excel¬ 
lent  condition.  (305)  423-4330. 


!  Harris  V-700  4  add-on  units. 

!  Harris  8  unit  V  15A  as  is  or  completely 
I  refurbished.  50  HP  drive  Harris  V15A 
I  add  on  units  completely  refurbished 
j  Harris  V-25  add  on  units  (two) 
I  completely  refurbished 
j  All  equipment  available  immediately  in 
I  our  warehouse,  delivery,  installation 
j  and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 

;  (203)264-1802  Telex  140186 


Reconditioned  CG  MDT-350.  $3150. 
MDC-350  dealers  demo  model.  $4250. 
GSE  (716)  385-3027. _ 

TWO  CG  Videosetters  universal,  loaded, 
new  tube  in  one,  other  one  is  good 
$6,750  for  one,  $12,000  for  both 
;  Editwriter  $7,700;  Rev  D;  MCPO 
1  $7,500. 

!  DAVID  JOHN  (216)562-5000. 


MCS  8400/8600  systems.  Buy,  s 

and  broker.  Inland,  (B00)255-6M6  _ 

MERGENTHALER  Linotron  202  CRT  ' 

typesetter  with  4-station  Mycro-Tek  ,  nr 

IlOO  news  system.  Under  service  I 

contract  since  new.  Cost  $50,000  new.  ^  LR,  six  strips  $7450.  (716)  385-3027. 

$22,000.  I  USED  COMPUTYPE  equipment- 

(619)489-1910. _  I  Compustore  doublewide,  and  several 

EDITWRITER  7500;  LR,  RevD;  7200;  *  terminals  including  format  terminals 
RC  Processor;  Library;  $6,950;  Comp  i  and  peripheral  equipment.  Call  Larry 


IV  B,  HR;  Library;  $5,000;  Comp  .;  , 
$750.  DAVID  JOHN  (216)  562-5000.  ' 

FOR  SALE— 3  Compugraphic  MCS  • 
typesetting  terminals  with  keyboards  I 
and  controllers,  1  double  and  1  single  < 
disc  drive.  Under  service  contract,  must  j 
sell.  Individual  sets  $6,000  or  entire  I 
package  $16,000.  Call  Mr.  Bossone  | 
(516)796-1000. 


Carbonelli,  The  Daily  News,  Greenville, 
Ml  (616)754-9301. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


EDITOR  &  PUBLISHER  for  March  15,  1986 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983.  ! 
I  PEC  INCORPORATED  i 

97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE  folder  no.  897  with  ' 
100-HP  Fincor  drive.  Not  used  since  ' 
rebuilt.  With  or  without  Cole  1/4  fold  ; 
attachment.  Bell-Camp,  (201) 
796-8442. 


Goss  Community,  7  units  2  Folders- 
Also  7  unit  V-15A  JF  15  Folder-Priced  i 
to  sell.  John  Tevlin  (813)  576-0370  ‘ 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


JF  4  folder.  1977  Harris  double  para¬ 
llel,  fold,  Vi  fold  folder  with  50  H.P. 
motor  for  sale,  22  %  cutoff. 

J.D.  Quirk 

MPG  Communications 
(617)  746-5555 


LIQUIDATION  SALE  OF  2  S.  FLORIDA  ' 
NEWSPAPER  PLANTS.  Equipment  i 
includes  5/unit  color  King  web  W/KJ6 
folder  and  stacker,  (3)  3  challenge  3K  > 
trimmers,  Harris  3300  typesetting  ; 
systems,  A&M  Comp-set  4510/504, 

I  Clark  roll  clamp  fork-lift,  complete  , 
I  composition  camera  and  editing  depart- 
I  ments.  Call  (617)  794-1787  or  (305) 

:  592-6404. 


NEW  TYING 
MACHINES 

$12,400.00 


New  Power  Strap  PSN-2  auto¬ 
matic  t3ring'  machines  (25  to 
28  BPM )  available  immediate¬ 
ly  with  warranty.  Installa¬ 
tion  and  service  support 
available.  Hig'h  speed  model 
with  side  guides  and  bundle 
stop  •  $13,900.00. 


HALL  SYSTEMS,  INC. 
24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 


SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
A-Unlts  Sold  &  On  Edition 

223/4"  Cutoff 
55"  or  56"  web  width 
Pump  and  rail  inking  system 
Arranged  for  60,000  P.P.H. 
Doubie  2:1  Foider 

Equipment  In  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


1977  Harris  845,  5  units,  2  MEG 
pasters,  2  position  roll  stand,  RBC-2 
folder  and  tab  single  web  ribbon  slitter. 
(208)  342-3549. 


PRESS  EQUIPMENT 

3  Unit  News  King  with  KJ4  or 
KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on 
units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder, 

30  HP  drive. 

6  Unit  Harris  V-15A  with  2:1 
JF25  folder 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  for 

Urbanite  press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


SALE  SUCCESS 
HAS  LOADED  OUR 
WAREHOUSE  WITH 
TRADE-INS 


‘HARRIS  VI 5 &  V22 
•  COMMUNITY 

■  SUBURBAN 

■  WEB  LEADER 
‘NEWSKING 
•COLORKING 


WEB  PRESS 
206/22S.4S45 

RENTON,  WA  98055  TX:152589 
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TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  (k)lor  cylinder 
GOSS  METRO  ADD-ON 
22  Vi"  cutoff 
1  -  unit 

1  •  Ksif 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  ABO 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16”  cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

MERGANTHALER  PACER  36"  web 
offset  press,  with  4  units,  Mogul  folder 
and  electric  hoist.  40  LP,  extra  unit  for 
parts.  (915)  566-9449. 

SUBURBAN  double  parallel  folder,  2-4 
position  roll  stands.  (818)  885-5995. 

V15D  4  units  JS  25  folder  upper 
former. 

VI 5D  4  units  V  22  folder  double  para¬ 
llel. 

(403)  289-1400 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 

Paper  roll  dollies  ' 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

WANTED  TO  BUY 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 

VENDING  MACHINES 

NEWSBOXES:  12  Used  Berkeley-Small 
Newspaper  vending  boxes  (K-80's)  set 
up  for  $.35.  Good  condition,  reasonably 

griced.  Miami  Location.  Call  Mr. 
arbanel  at  (305)  377-3721. 
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NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


HELP 

WANTED 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  is  seeking  two  faculty  at  the 
Assistant,  Associate,  or  Full  Professor 
level  to  teach,  according  to  their 
specialties,  writing,  editing  and  layout 
for  the  mass  media,  photography,  news¬ 
paper  and  magazine  writing  and  report¬ 
ing,  world  media  systems,  public  infor¬ 
mation  techniques,  and  mass  commu¬ 
nication  in  modern  society.  Ph.D.  or 
equivalent  required.  Teach,  in  English, 
three  courses  per  semester.  Rank, 
salary  based  on  qualifications  and 
experience.  Two-year  appointments 
begin  September  1986;  renewal  possi¬ 
ble.  Air  travel,  housing,  and  partial 
school  tuition  included  for  expatriates. 
Write,  with  resume,  to:  Dean  of  the 
Faculty,  The  American  University  in 
Cairo,  866  United  Nations  Plaza,  New 
York,  NY  10017. _ 

The  Department  of  Communication, 
College  of  Arts  and  Sciences,  Georgia 
State  University,  Atlanta,  Georgia,  anti¬ 
cipates  two  assistant  professorships, 
available  September  1,  1986:  one  to 
teach  broadcast  journalism,  to  conduct 
research  in  mass  communication,  and 
to  perform  service;  one  to  teach  public 
relations  and/or  organizational  theory; 
to  conduct  research  in  speech  or  mass 
communication,  to  perform  service. 
Ph.D.  required.  Salary  competitive. 
Professional  and  teaching  experience 
valued.  Tenure  tack  positions.  Depart¬ 
ment  offers  undergraduate  degrees  in 
journalism,  speech,  and  theatre  and  a 
Master  of  Communication  degree  with 
concentration  in  print  journalism,  publ¬ 
ic  relations,  radio-TV-film,  speech,  and 
theatre.  Review  of  applications  begins 
April  15-May  15,  1986.  Curriculum, 
vitae  and  three  recent  letters  of  refer¬ 
ence  required.  Send  applications  tO:  Dr. 
Mary  L.  Grabbe,  Interim  Chairman, 
Room  741-General  Classroom  Building, 
Georgia  State  University,  University 
Plaza,  Atlanta,  GA  30303.  (404) 
658-2294.  Georgia  State  University,  a 
unit  of  the  University  System  of  Geor¬ 
gia,  is  an  Affirmative  Action,  Equal 
Opportunity  Employer. 


SEARCH  REOPENED.  Tenure  track 
assistant  or  associate  professor  sought 
for  new,  vigorous  Department  of 
Communication  Studies  to  begin 
September  1986.  Primary  duties 
include  teaching  print  journalism 
courses,  and  department-wide  courses 
in  mass  media  and  society,  communi¬ 
cation  theory,  and  media  law/ethics. 
The  ideal  candidate  will  have  solid, 
recent  journalism  experience,  as  well  as 
familiarity  with  related  areas  such  as 
public  relations  and  advertising.  Cort¬ 
land  emphasizes  advisement  and  in 
teraction  with  students,  as  well  as 
department  and  college-wide  participa¬ 
tion,  competitive  salary,  potential  for 
personal  and  professional  growth,  and  a 
collegial  faculty.  Ph.D.,  college  teach¬ 
ing  experience,  and  research  interest 
required.  The  college  is  an  Affirmative 
Action,  Equal  Opportunity  Employer. 
Send  cover  letter,  resume,  and  three 
letters  of  recommendation  by  April  15, 
1986,  tO:  Jane  Rhodes,  Search  Commi- 
tee,  (Communications  Studies,  SUNY 
Cortland,  PO  Box  2000,  Cortland,  NY 

13045. _ 

PHOTOJOURNALISM  GRADUATE 
ASSISTANTSHIPS  available.  Have  two 
openings,  beginning  August  16,  1986. 
Assistantships  pay  $4500  per  nine 
months  plus  waiver  of  most  tuition. 
Decision  will  be  made  by  June.  If  inter¬ 
ested  write  for  application  to  Dr.  John 
Lopiccolo,  Graduate  Director,  College  of 
Journalism,  University  of  South  Caroli¬ 
na,  Columbia,  SC  29208. 

DIRECTOR  OF  NEWS  SERVICES 

University  of  Colorado  At  Denver 
CU-Denver  is  seeking  a  Director  of  News 
Services  to  assume  responsibility  for 
institutional  public  relations,  news 
media  and  community  relations,  publi¬ 
cations  and  internal  communications: 
C.U.  Denver  is  an  urban  university  of 
approximately  11,000  students,  with 
Colleges  and  Schools  of  liberal  arts  and 
science,  business,  education,  engineer¬ 
ing,  music,  public  affairs,  and  design 
and  planning.  It  is  one  of  four  campuses 
of  the  University  of  Colorado. 

The  Director  of  News  Services  will  work 
closely  with  other  external  relations 
director,  such  as  alumni  relations, 
development,  and  legislative  relations. 
A  major  responsibility  will  be  to  develop 
and  direct  a  comprehensive  public  rela¬ 
tions  plan  for  the  campus.  Director 
administers  a  news  services  staff  of 
three  and  will  need  to  aggressively  seek 
out  news  from  within  academic  prog¬ 
rams  and  research  activities  on  the 
campus. 

The  position  requires  a  Bachelor’s 
degree  and  a  minimum  of  five  years  of 
broad  public  relations  experience 
encompassing  broadcasting  and  print 
media  relations,  publications,  institu¬ 
tional  marketing,  special  events,  and 
speech  writing.  Strong  writing  and 
speaking  skills,  and  the  ability  to  deal 
effectively  with  people  are  necessary. 
Experience  in  higher  education  would 
be  helpful. 

Salary  is  commensurate  with  experi¬ 
ence  and  qualifications. 

Please  submit  a  letter  of  application,  a 
support  resume,  three  references  and 
two  samples  of  work  including  one  news 
release  and  one  example  of  a  marketing 
brochure  by  April  11,  1986  to: 

Dean  John  M.  Ostheimer,  Chair 
News  Services  Director 
Search  Committee 
University  of  Colorado  at  Denver 
Box  144 

1100  14th  Street 
Denver,  CO  80202 

CU-Denver  is  an  affirmative  action/ 
equal  opportunity  employer. 

EDITOR 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  to  teach  edit¬ 
ing,  layout,  newswriting,  and  related 
courses  in  an  established  journalism 
program  within  the  department  of 
communication.  Minimum  require¬ 
ments:  at  least  2  years  of  professional 
journalism  experience;  Master’s  degree 
in  journalism  or  related  area;  evidence 
of  participation  in  scholarly/ 
professional  activities,  and  evidence  of 
future  scholarly  promise  and  profes¬ 
sional  growth.  Preferred  qualifications: 
Doctorate  in  journalism  or  related  area; 
classroom  teaching  experience,  experi¬ 
ence  in  academic  settings;  evidence  of 
ongoing  publication/scholarly  activity. 
Salary  negotiable.  Send  letters  of  appli¬ 
cation,  resume,  and  names,  addresses 
and  telephone  numbers  of  three  refer¬ 
ences  to:  Office  of  Employee  and  Staff 
Relations,  State  University  of  New  York, 
College  at  Brockport,  Brockport,  NY 
14420.  Deadline  for  applications  April 

21,  1986.  AA/EOE. _ 

CALIFORNIA  COLLEGE  NEWSPAPER 
ADVISOR.  Must  have  completed  all  of 
the  requirements  for  a  master’s  degree 
in  journalism,  communications,  or  a 
related  field.  Must  have  experience  in 
newswriting,  reporting  and  must  have  a 
thorough  understanding  of  all  of  the 
processes  related  to  newspaper  produc¬ 
tion  including  word  processing,  typeset¬ 
ting,  layout/paste-up,  and  printing. 
Should  be  familiar  with  media  law  and 
the  journalism  code  of  ethics.  Must 
possess  or  qualify  by  California 
Community  College  instructor’s  creden¬ 
tials  in  communication  services.  Teach¬ 
es  course  work  in  publication  writing 
and  editing  as  well  as  classes  in  news¬ 
paper  production.  Teaches  additional 
courses  in  any  of  the  following:  Intro¬ 
duction  to  Public  Relations;  Advanced 
Newswriting  and  News  Reporting; 
Photojournalism;  and  Survey  of  Mass 
Media.  As  a  faculty  advisor,  coordinates 
production  of  the  student  newspaper 
(approximately  30  issues  per  month). 
This  a  ten-month  assignment.  (August- 
June)  And  is  a  tenure-track  position. 
Summer  assignment  is  optional.  Start¬ 
ing  date:  Wednesday,  August  20, 
1986.  Salary  $21,()72-$35,488; 
excellent  benefits.  Interested  persons 
must  submit  a  district  application  and 
resume  to  Personnel  Services  by  5  PM 
on  Friday  April  11,  1986.  RANCHO 
SANTIAGO  COMMUNITY  COLLEGE 
DISTRICT,  17th  Street  at  Bristol,  Santa 
Ana,  CA  92706,  (714)667-3320,  affir¬ 
mative  action,  equal  opportunity 

employer. _ 

PHOTOGRAPHY:  Assistant  or  associate 
professor  for  expanding  photography 
program  starting  August  8,  1986. 
Master’s  required,  doctorate  preferred. 
Ideal  candidate  would  have  minimum  5 
years  successful  professional  and/or 
teaching  experience;  multi-image 
expertise,  research  interest  and  an 
excellent  portfolio.  Nine-month  tenure- 
track  position.  $24,500  minimum. 
Send  letter  and  resume,  along  with  offi¬ 
cial  college  transcripts  directly  from  the 
colleges,  and  at  least  three  recommen¬ 
dation  letters  to:  Dean  Robert  M. 
Ruggles,  School  of  Journalism,  Media 
anoGraphic  Arts,  Florida  A&M  Univer¬ 
sity,  Tallahassee,  FL  32307.  Applica¬ 
tion  deadline  April  10,  1986.  FAMU  is 
an  equal  opportunity/equal  access 

university. _ _ _ 

DRAKE  UNIVERSITY  seeks  assistant 
professor  in  Media  Graphics;  teaching 
responsiblities  in  graphics  and  photo¬ 
graphy.  Tenure-track.  Candidates 
should  have  three  to  five  years  profes¬ 
sional  and  or  teaching  experience, 
advanced  degree,  commitment  to 
undergraduate  instruction.  Applications 
from  minority  group  members  and 
women  encouraged.  Send  resume  and 
references  to  Dean  Herbert  Strentz, 
School  of  Journalism  and  Mass  Commu¬ 
nications,  Drake  University,  Des  Moines 
I  A,  50311. 

&  PUBLISHER  for  March  15,  1986 


HELP  WANTED 


JOURNALISM 

Instructor/Assistant  Professor.  Full 
time,  possibly  tenure  track  (awaiting 
budget  approval).  MA  and  professional 
experience  required,  Ph.D  preferred. 
Teach  undergraduate  classes  including 
basic  journalism  skills,  reporting  and 
editing,  feature  writing  and  others  in 
applicant’s  speciality.  Assist  in  deve¬ 
lopment  of  journalism  program.  Advise 
undergraduate  majors.  Appointment 
begins  August,  1986.  Send  resume  and 
three  letters  of  recommendation  by  May 
1  to;  Dr.  Vivian  Dicks,  Chairperson, 
Communication  Studies  Department, 
University  of  Detroit,  4001  W.  McNi- 
chols,  Detroit,  Ml  48221.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 


NORTHEASTERN  UNIVERSITY, 
Boston,  seeks  Assistant  Professor  of 
Journalism  starting  Fall  1986.  Depart¬ 
ment  needs  greatest  in  advertising,  PR; 
will  also  consider  candidates  with 
credentials  in  media  theory,  research  , 
news-editorial,  photojournalism,  or 
design  and  graphics.  Minimum  qualifi¬ 
cations:  M.A.  and  five  years  full-time 
media  experience.  Ph.D  preferred 
tenure  track  position.  Send  vita,  names/ 
addresses  of  three  references  and  non- 
returnable  copy  samples  to  Journalism 
Search  Committee,  102  Lake,  North- 
easetern  University,  Boston,  MA 
02115.  Full  consideration  given  to 
credentials  received  by  April  7,  1986. 
Northeastern  is  an  Equal  Opportunity/ 
Affirmative  Action,  Title  IX  University. 

SOUTHERN  METHODIST  UNIVERSITY 
is  seeking  an  associate  or  full  professor 
for  a  tenure-track  position  beginning 
fall,  1986.  Will  teach  courses  primarily 
of  upper-level  nature.  (Precise  courses 
scheduled  will  depend  upon  the  parti¬ 
cular  qualifications  of  the  individual 
hired.)  Focus  will  be  on  concepts  or 
theories  rather  than  on  basic  skills 
courses.  Typical  areas  would  be 
management,  economic  analysis,  critic¬ 
ism,  policy.  International  communica¬ 
tions,  communications  theory,  or  public 
affairs  reporting.  Must  have  a  distin¬ 
guished  record  as  a  professional  jour¬ 
nalist  or  as  an  academician  with  an 
outstanding  record  as  teacher  and  scho¬ 
lar.  Applicants  whose  background 
relates  to  the  profession  should  have 
broad  experience,  preferably  with 
national  or  international  ties,  and  with 
knowledge  of  both  print  and  broadcast 
journalism.  Applicants  from  the 
academic  area  must  have  a  PhD,  a 
strong  and  consistent  record  of  publica¬ 
tions,  distinction  as  a  classroom  teach¬ 
er,  and  acknowledged  participation  in 
national  journalism  organizations.  Appl¬ 
icants  should  submit  a  letter  and 
resume  by  May  15  to  the  Search 
Committee,  Center  for  Communication 
Arts,  Southern  Methodist  University, 
Dallas,  TX  75275.  Southern  Methodist 
is  an  affirmative  action/equal 
opportunity/Title  IX  employer. 


JOURNALISM:  Instructor  or  assistant 
professor;  tenure  track  position;  avail¬ 
able  Fall  1986.  Teach  introductory 
journalism,  reporting,  news  andieature 
writing.  Maintain  media  contacts. 
Advise  students.  Must  have  profession¬ 
al  newspaper  and  college  level  teaching 
experience  and  ability  to  work  with 
modern  lab  equipment.  M.A.  required, 
Ph.D.  preferred.  Letter  of  application, 
resume  and  three  references  tO:  Dr. 
James  Cox,  Department  of  Communica¬ 
tion  Arts,  L.B.  8091,  Georgia  Southern 
College,  Statesboro,  GA  30460.  Appli¬ 
cation  deadline:  April  14,  1986. 
AA/EQE _ 

EfcP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  needed  for 
Claremore  (OK)  Progress,  a  5-day  offset 
daily.  Applicant  must  have  advertising 
management  or  a  minimum  of  five  years 
experience.  Organization,  people  and 
communications  skills  a  must.  A  non¬ 
chain  operation  currently  paying  near 
'30,000  with  salary  and  bonuses.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  248,  Claremore,  OK 
74018. 


ADVERTISING  DIRECTOR 
A  47,000  circulation  daily  and  Sunday 
newspaper  in  one  of  the  most  competi¬ 
tive  metro  markets  in  the  country  is 
looking  for  an  aggressive  professional 
sales  oriented  advertising  director. 
Must  have  a  proven  sales  track  record, 
be  a  sales  leader,  have  administrative 
ability  and  work  well  as  a  member  of  the 
overall  management  team.  We  are 
located  in  New  York  State's  beautiful 
and  growing  capital  district.  Competi¬ 
tive  salary  and  benefit  package.  Send 
resume  to  Robert  G.  Wahl,  General 
Manager,  The  Times  Record,  501 
Broadway,  Troy,  NY  12181.  An  Equal 
Opportunity  Employer. 

ASSISTANT  CLASSIFIED 

ADVERTISING  MANAGER 
Challenged  by  telephone  sales?  Excited 
about  advertising  and  an  opportunity  to 
work  in  a  fast  growing  market?  The  Port¬ 
land  Press  Herald/Evening  Express  and 
Maine  Sunday  Telegram  need  a  mana¬ 
ger  to  work  with  our  classified  advertis¬ 
ing  staff.  Our  need  is  for  a  take-charge 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing  and  moti¬ 
vating  the  classified  advisor  staff. 
Candidates  must  have:  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  leadership  qualities  and 
demonstrated  managerial  skills;  excel¬ 
lent  communication  and  interpersonal 
skills;  previous  telemarketing  experi¬ 
ence;  computer  literacy  a  plus. 

We  offer  a  starting  salary  in  the  upper 
$20’s,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Portland,  all 
with  Maine’s  largest  newspapers 
(90,000  daily;  140,000  Sunday). 
Submit  letter  of  application  and  resume 
in  confidence  to:  (auy  Gannett  Publish¬ 
ing  Co.,  Attn:  Personnel  Department, 
PO  Box  1460,  Portland,  ME 
04104-5009.  Following  a  review  of 
resumes  received  our  personnel  depart¬ 
ment,  we  will  make  interview  appoint¬ 
ments  by  telephone  with  selected  appli¬ 
cants.  No  telephone  inquiries  please. 
Equal  Opportunity  Employer  M/F. 
Smoke-free  environment. 


CLASSIFIED  ADVERTISING  MANAGER 
We  have  been  retained  by  a  growing, 
medium-sized  Midwest  paper  (Zone  5) 
to  recruit  a  Manager  of  Classified  Adver¬ 
tising  to  assume  full  responsibilty  for 
classified  advertising  and  supervise 
sales  personnel.  Qualified  candidiates 
will  have  3-5  year’s  ad  management 
experience.  College  degree  a  plus.  If 
interested  in  this  attractive  opportunity, 
call  or  send  resume  and  salary  history  in 
confidence  to: 

Mr.  Jack  Boettcher 
Executive  Vice  President 
Conley  Associates,  Inc. 

81(J  Cardinal  Lane 
Hartland,  Wisconsin  53029 
_ (414)  367-7300 _ 

REGIONAL  SALES  MANAGER 
Join  the  Orange  County  Register,  1985 
Pulitzer  Prize  winning  newspaper  and 
share  our  tremendous  growth  as  a 
regional  sales  manager  in  our  retail 
territorial  sales  division.  Candidates 
need  professional  track  record  in  sales 
management,  be  able  to  train,  direct 
and  motivate,  sales  staff.  We  offer  a 
competitive  salary  and  benefits  pack¬ 
age.  Send  resume  and  salary  history  tO: 
Orange  County  Register,  Personnel 
Department,  625  N  Grand,  Santa  Ana, 
CA  92711. 


HELP  WANTED 


30,000  circulation  daily  in  one  of 
America’s  premier  growth  markets.  We 
need  a  proven  leader  to  develop  and 
train  our  staff  to  insure  our  growth 
keeps  pace  with  our  market  area.  Excel¬ 
lent  opportunity  to  grow  with  a  leading 
media  company.  Send  current  resume 
and  salary  requirements  to  Box  9801, 
Editor  &  Publisher. _ 

ADVERTISING  DIRECTOR 
The  Kingsport  Times-News,  a 
48,000-circulation  all-day  paper  in 
beautiful  and  growing  Upper  East 
Tennessee,  needs  a  talented  a  director 
to  replace  a  fine  one  who’s  moving  to  a 
larger  paper.  We  need  demonstrated 
sales  and  managerial  ability  coupled 
with  the  dedication  to  work  closely  with 
a  team  which  has  made  the  Times-News 
the  largest  daily  serving  this  region  of 
Tennessee  and  Southwest  Virginia.  You 
must  have  experience  as  an  ad  director 
to  be  considered.  Please  submit  letter 
of  application,  resume,  references  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times-News,  PO  Box  479, 
Kingsport,  TN  37662.  An  Equal  Oppor¬ 
tunity  Employer. 

ADVERTISING  MANAGER  for  south 
Alabama  weekly  with  TMC  shopper. 
Duties  include  outside  sales,  train  and 
motivate  staff,  implement  sales  promo¬ 
tions.  Good  salary  and  benefits.  Posi¬ 
tion  offers  growth  opportunity.  Send 
resume  to  Jim  Specht,  Geneva  Publica¬ 
tions  Inc.,  PO  Box  160,  Geneva,  AL 
36340  or  call  (205)  684-2287. 

ADMINISTRATIVE 


HELP  WANTED 


ADVERTISING 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

RETAIL  SALES  MANAGER 
First  in  nation  in  metro  penetration, 
award-winner  in  editorial  and  retail  ad 
design,  60%  share  in  local  advertising 
market  with  commitment  to  individual, 
customer  and  company  values.  Seeks  a 
leader  with  firm  grounding  in  sales 
develop  and  training;  experienced  in 
creative  selling,  organizing  and  motivat¬ 
ing  staff,  budgeting,  goal-setting, 
communicating,  problem-solving,  and 
innovating.  Apply  with  resume  to 
Messenger-Inquirer,  1401  Frederica 
St.,  Owensboro,  KY  42301.  Attention 
Personnel  Direct,  Ms.  Ella  Mae  Peav. 

ADMINISTRATIVE 


FINANCIAL  MANAGEMENT 

Expansion>oriented,  publicly  held,  diversified 
communications  company  with  operations  in 
broadcasting,  publishing  and  outdoor  advertis¬ 
ing  and  headquarters  in  New  York  City  seeks 
aggressive,  responsible  individuals  with  an 
entrepreneurial  flair  for  the  foilowing  positions: 

Assistant  Controller:  To  take  charge  of  corpo¬ 
rate  accounting  functions  and  consoiidations 
assist  in  financial  reporting  and  establishment 
of  policy.  Individual  should  be  “hands  on”  and 
have  experience  in  supervisory  capacity.  Duties 
will  include  start  up  of  accounting  operations  at 
iocations  and  direction  of  controliers  at  operat¬ 
ing  ievel.  Travel  required.  Reports  to  controiier. 

Controller/Outdoor  Advertising:  To  start  up 
accounting  operations  or  this  division  with 
$25,000  miiiion  in  sales  including  the  hiring  of 
staff,  implementation  of  computerized  systems, 
negotiations  with  suppiiers  and  establishment 
of  financial  procedure.  Reports  to  division 
president. 

Candidates  should  have  related  experience  in 
the  accounting/financiai  reporting  fieid.  (Prefer¬ 
ably  a  combinaton  of  “Big  Eight”  pubiic  account¬ 
ing  and  private.)  Coilege  degree  in  accounting 
required,  CPA  a  plus.  Exposure  to  micro¬ 
computer  systems  necessary.  Saiary  40’s.  Send 
resume  to:  Personnei  Director,  PO  Box  96,  Rock- 
efeiler  Center  Station,  New  York,  NY  10185. 


HELP  WANTED  j  HELP  WANTED  HELP  WANTED  HELP  WANTED 

ADVERTISlING  I  ADMINISTRATIVE  i  ADMINISTRATIVE  I  ARTIGRAPHICS 


RETAIL  ADVERTISING  SALESPER¬ 
SON.  Rapidly  growing  Zone  1  daily 
(11,000  circulation)  is  looking  for  a 
people  oriented  go-getter.  Layout  skills 
a  must.  Salary,  excellent  benefits, 
mileage  allowance.  Send  resume 
including  salary  history  to:  Robert 
Traibman,  Evening  Citizen,  PO  Box  40, 
Laconia  NH  03247. 


SALES  MANAGER 
CLASSIFIED  ADVERTISING 
Must  have  strong  sales  management 
background  to  tram,  develop  and  super¬ 
vise  an  outside  sales  staff,  telephone 
solicitation  staff,  and  administrative 
staff.  Effective  organizational,  commu¬ 
nication,  and  time  management  skills 
are  a  must.  One  of  the  Sun  Belt's  choice 
markets.  Send  current  resume  and 
salary  requirements  to  Employment 
Manager,  Charlotte  Observer,  PO  Box  | 
32188,  Charlotte,  NC  28232. 

SALES  REP  Lexington,  Kentucky! 
130,000  circulation  Knight-Ridderj 
newspaper  needs  an  experienced  adver- 1 
tising  sales  rep  to  service  a  variety  of ' 
businesses  and  to  sell  a  variety  of' 
Herald-Leader  advertising  products. 
Write  or  call  Ev  Arnold,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507,  (606) 
231-3103.  EOE  M/F 


SALES — Rapidly  growing  weekly  news¬ 
papers,  on  the  coast  in  oeautiful  S.W. 
Florida  needs  experienced  display  sales 
people.  Phone  (813)  262-7601  Larry 
Burlingame. 


CIRCULATION 


ADVERTISING  TRAINING  i 
EXECUTIVE 

Our  growing  organization  of  daily  and 
non-daily  newspapers  has  an  opening  I 
right  now  in  the  central  office  for  and 
experienced  ad  director  or  retail  ad 
manager  who  has  had  classified  training 
as  wen,  to  become  a  sales  trainer  for  our 
newspaper  staffs  located  in  14  states. 
Here  is  your  opportunity  to  work  with 
thorougly  professional  people  at  a 
professional  level.  If  you  have  had 
experience  in  training  a  local  staff  and 
I  feel  that  you  can  bring  to  this  position 
new  skills  and  ideas,  we  would  like  to 
talk  with  you.  Send  a  complete  resume 
and  cover  letter  to  Box  9808,  Editor  & 
Publisher. 

GENERAL  MANAGER 
The  Reporter,  a  very  well  established  i 
100,000  twice-weekly  newspaper  has 
an  immediate  opening  for  an  exper¬ 
ienced  marketing  and  product-oriented 
manager. 

Set  in  Dover  township,  N.J.,  the  hub  of 
the  state's  fastest  growing  county,  this 
position  offers  a  excellent  career 
opportunity  in  our  new  consumer 
publishing  division  of  Price  Communi¬ 
cations,  one  of  America's  leading 
rowth  media  companies  today, 
ou  will  have  full  managerial  and  P&L 
responsibilities  for  this  newspaper  oper¬ 
ation  along  with  a  strong  salary  and 
excellent  incentive  opportunities 
including  bonus  and  stock  options. 

It's  your  career,  so  please  send  your 
resume  or  letter  of  introduction  to.- 
George  J.  Lister,  The  Register,  1  Regis¬ 
ter  PTaza,  Shrewsbury,  NJ  07701. 


CIRCULATION 


The 

New  England 
Journal  of  Medicine 


PUBLICATION 

DISTRIBUTION 

ASSISTANT  MANAGER 

Challenging  position  for  company  producing  two  weekly 
and  one  monthly  pifclications.  Duties  Include  enhancement 
of  distribution  methods  and  development  of  written  pol- 
iciesand  procedures  for  our  mailing  operation.  Experience 
in  second  and  third  class  mail  regulations  and  permits  re¬ 
quired.  Knowledge  of  mail  room  and  warehouse  proce¬ 
dures  a  plus.  Strong  oral  and  written  communication  skills 
necessary.  Some  college  background  preferred. 

We  offer  an  excellent  salary  and  benefits  package,  which 
includes  three  weeks  vacation  per  year  (4  weeks  after  2 
years),  company  paid  health  and  life  insurance,  thrift  sav¬ 
ings  program,  pension  plan  and  much  more.  If  you  would 
like  to  be  part  of  this  dynamic  organization,  please  send 
your  resume  toe 


lack  King 

Personnel  Manager 
New  EngUnd  Journal  of  Medkine 

1440  Main  Street 
Waltham  MA  02254-0118 
an  equal  opportunity  employer 


PUBLISHER  I 

The  Fontana  Herald-News  is  a  3,000  , 
circulation  community  newspaper  with  ' 
a  bright  staff  meeting  the  challenges  of  ! 
a  competitive  Southern  California 
market.  i 

The  right  person  will  bring  proven  lead¬ 
ership  abilities  for  continuing  improve¬ 
ment  of  the  newspaper  and  strenghten- 
ing  the  market  share  in  circulation  and 
advertising. 

Starting  salary  $40,000  plus  profit- 
sharing.  Full  benefits  package. 

Please  write  me  about  your  reputation 
and  send  with  resume  and  salary  history  I 
to:  David  Martens,  Buckner  News  ! 
Alliance,  215  West  Holly,  Suite  345,  j 
Bellingham,  WA  98225.  Confidence  i 
respected.  | 


_ CIRCULATION _ 

PROMOTION  MANAGER 
For  northeast  daily  and  Sunday  with 
over  3,000  little  merchants  and  adult 
carriers.  Must  have  experience  on 
medium  to  large  daily  in  competitive 
market.  Hands-on  type  position. 
Reports  to  circulation  director.  Starting 
salary  mid  to  upper  $30's.  Excellent 
benefits.  Confidential  handling 
assured.  Our  staff  knows  of  this  ad. 
Send  resume  to  Box  9800,  Editor  & 
Publisher. _ 

CIRCULATION  SALES  MANAGER 
Immediate  opening  for  goal-oriented 
motivator  to  manage  telemarketing  and 
door-to-door  sales  activites.  Our  compe¬ 
titive  market  demands  aggressive  talent  ; 
and  our  company  benefits  as  well  as  | 
advancement  opportunites  are  second  ! 
to  none.  Please  forwrd  your  resume  and  i 
salary  history  to  Ed  Faulkner,  Circula¬ 
tion  Director,  Palm  Beach  Post,  2751  ! 
South  Dixie  Highway,  West  Palm  Beach,  I 
FL  33405. 

CIRCULATION  SALES  MANAGER  ! 
Immediate  opening  for  goal-oriented  I 
motivator  to  manage  telemarketing  and  . 
door-to-door  sales  activities.  Our  j 
competitive  market  demands  aggressive  | 
talent  and  we  offer  solid  company  bene¬ 
fits  and  real  advancement  opportunities 
for  the  right  person.  If  you  are  exper¬ 
ienced  and  have  a  proven  track  record 
in  circulation  sales,  forward  resume  and' 
salary  history  to  Stephen  P.  Staloch,  i 
Circulation  Director,  Port  Arthur  News,  1 
PO  Box  789,  Port  Arthur,  TX  77640.  \ 


CIRCULATION  SALES/  I 
TRAINING  MANAGER 
If  you  are  experienced  in  newspaper  | 
circulation  with  success  in  sales  and  i 
training,  we  need  to  talk.  Our  newspa¬ 
per  has  outpaced  the  competition  in 
both  circulation  and  advertising! 
numbers  and  we  plan  to  keep  it  going.  | 
To  qualify  for  this  just  created  sales/ ; 
training  manager  position,  you  need  at  i 
least  three  years  in  circulation.  We're 
looking  for  demonstrated  supervisory  ; 
skills.  Show  us  you  can  lead  and  motl- : 
vate  ten-year-old  carriers  as  well  as 
other  professional  managers.  We  need  a  1 
creative  person — one  who  has  had  a  | 
hand  in  developing  promotional  prog- 1 
rams  that  met  preset  goals.  And  we 
need  someone  who  can  sell  in  person  , 
and  on  the  phone.  You'll  need  to  be  able  I 
to  show  others  how.  We  offer  continual  | 
challenge  in  a  positive  environment, 
$32-$36M/year  to  start,  excellent 
benefits,  and  a  chance  to  add  to  your  | 
successes.  Please  send  a  cover  letter  | 
and  a  resume  with  salary  history  to  Box  ; 
9787,  Editor  &  Publisher.  | 


ARTIGRAPHK^S  I 

CAMERAMAN  minimum  two  years! 
experience  stripping  black  and  white! 
and  some  four  color  work  for  web  press. 
Offers  competitive  salary,  full  benefits 
package.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  Philadelphia,  PA 
19142. 


CAMERAROOM  MANAGER 
Working  manager  to  oversee  and  train 
staff  in  all  phases  of  camera  and  plate¬ 
making  in  a  web  off-set  plant  that 
supports  five  community  newspapers 
and  a  growing  commercial  business. 
Experience  in  four-color  stripping  a 
must.  Send  resume  and  salary  history  to 
Publisher,  7  Industrial  Park  Circle, 
Waldorf,  MD  20601. _ 

EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  sought  for 
large  Southern  California  daily.  Oppor¬ 
tunity  for  highly  creative  editor  in  fast- 
paced  news  market.  Must  have  metro¬ 
politan  daily  reporting  experience  and 
city  desk  or  similar  experience.  Send 
clips  and  resume  to  Box  9798,  Editor  & 

Publisher. _ 

AGGRESSIVE  WESTERN  Massa¬ 
chusetts  PM  wants  Hispanic  and  black 
candidates  for  general  assignment 
reporting  jobs.  Send  resume,  writing 
samples  to  Bob  Unger,  Managing 
Editor,  Transcript-Telegram,  120  Whit- 
irig  Farms  Rd.,  Holyoke,  MA  01040. 
LAW/BUSINESS  REPORTER  for  rapidly 
growing  weekly  Connecticut  law  news¬ 
paper.  Self-starter,  at  least  1  year's 
experience,  to  do  variety  of  writing 
tasks.  Young,  creative  organization, 
great  potential.  Send  resume,  clips, 
salary  needs  to  Box  9795,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Shopping  Guide  in  Sun  Belt 
85,000  Free  Circulation  Tabloid 
Successful  candidate  will  have  a  sales 
background  with  a  marketing  perspec¬ 
tive,  and  be  able  to  manage  an  MBO 
structured  environment.  A  wonderful 
opportunity  to  lead  a  growing  paper, 
part  of  a  national  organization,  and 
further  develop  its  success  oriented 
culture.  Candidate  must  be  a  person  of 
sensitivity  and  posses  take  charge  abili¬ 
ties.  Salary  commensurate  with  ability. 
Send  resume  with  a  short  narrative  on 
how  you  set  and  reach  goals  to  Morris 
Newspaper  Corporation,  PO  Box  8167, 
Savannah,  GA  31412. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IF  YOU  LIKE  80ATING  and  own  or  have 
owned  a  boat,  then  you  can  imagine 
what  it  would  be  like  to  edit  a  boating 
magazine  and  get  paid  for  something 
you  really  like  to  do,  and  down  south, 
too-no  snow. 

Magazine  publisher  seeks  aggressive 
professional  editor.  Position  requires 
excellent  writing,  planning  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experience,  capable  self¬ 
starters  need  apply— not  an  entry  level 
position,  competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  9756,  Editor  & 

Publisher. _ _ _ 

COPY  EDITOR  for  48,000  AM  located 
in  competitive  North  Jersey  market.  We 
are  looking  for  an  aggressive  editor  with 
an  eye  for  a  layout  and  love  of  language 
who  can  challenge  and  improve  copy. 
Professional  experience  preferred,  but 
will  consider  talented  college  graduate. 
Letter,  resume,  samples  to:  Box  9805, 
Editor  &  Publisher. 


TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
Blvd,  Apt  16A,  Bronx,  NY  10458. 
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EDITOR  &  PUBLISHER  for  March  15,  1986 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


COPY  EDITOR 

Our  38,000  quality  conscious  daily 
newspaper  has  a  vacancy  for  a  copy 
editor.  If  you  are  a  quality  oriented 
wordsmith  with  a  college  degree,  news¬ 
paper  experience  and  at  least  1  year  of 
editing  experience,  we  can  offer  you  a 
good  salary  and  benefit  package,  plus  a 
creative  environment.  Send  resume  and  | 
clips  to  Susie  K.  Wells,  Employment  i 
Manager,  PO  Box  688,  Dubuque,  lA  i 


COPY  EDITOR  for  business  department  i 
of  Connecticut  afternoon  paper.  Seek-  i 
ing  experienced  editor  with  knowledge  ;  ‘j’ 

of  business,  ability  to  analyze  P&L  j  f^gfessiv 
statement  and  lay  out  pages.  Send  clips  requires  o 
and  resume  to  Box  9806,  Editor  &  i 
Publisher.  i  freelancer! 

- ;  knowledgi 

COPY  EDITOR  with  one  or  two  years’ '  movies,  a 

experience  for  four-person  desk  of  important  i 

Pultizer-winning  small  daily  with  high  |  ideas  and  < 
standards.  Ability  to  work  into  slot-relief  I  copy.  Enth 
needed.  Best  recent  J-grad  considered.  '  contacts  a 
Pine  Bluff  Commercial,  300  Beech  St.,  ;  Company 
Pine  Bluff,  AR  71601.  i  available.  • 

CITY  EDITOR  ' 

Suburban  daily  on  the  San  Francisco  _ 

peninsula  needs  an  experienced  city ;  EDITORIAL 
editor  with  copy  editing,  writing  and '  newspaper 
layout  skills.  He  will  report  to  the  Florida  loi 
managing  editor  but  will  run  the  news- 1  tions  plan 
room.  Prefer  strong,  aggressive  candi-}  responsib 
date  with  proven  traclT record.  Good !  backgrouni 
salary  and  benefits.  Please  send  submit;  cellence, 
complete  written  resume,  including  \  manageme 
salary  history,  to  G.C.  Cranor,  General  i  hours  nece 
Manager,  San  Mateo  Times,  PO  Box  |  involvemer 
5400,  San  Mateo,  CA  94402.  er  organzia 

CITY  EDITOR  Publ^^he?' 

Knight-Ridder  newspaper  in  _ 1 

northeastern  South  Dakota  is  look!  ng  for  EDITOR 
a  hard-hitting  but  sensitive  city  editor  to  EDITOR.  Z 
direct  city-size  staff  on  a  21,000  7-day  '  detailed  i 
morning  paper.  Editing  skills  are  top '  editorial/oi 
priorities.  Person  responsible  for  page ,  nating  art 
layout,  headline  writing,  editing  locally  i  some  writ! 
produced  copy  and  directing  local  staff  |  ing.  Must 
in  both  hard  news  and  feature  reporting.  VDT  or  wi 
Experience  as  section  editor  helpful  but  i  resume  an 
not  necessary.  We  are  willing  to  be  a  '  Diego,  CA 

training  ground  for  larger  Knight-Ridder ; - 

papers.  Excellent  salary  and  benefits.  |  EDITORIA 
Send  resume  to  Cindy  Eikamp,  Manag-  i 
ing  Editor,  Aberdeen  American  News, !  Can  you  vi 
Box  4430,  Aberdeen,  S  D  I  articles  G 
57402-4430.  1  retirement 

-  of  persona 

CITY  EDITOR  you  on  the 

Leadership  and  professional  skills  are  magazine, 
qualities  the  Journal  Times  of  Racine,  us  for  advi 
Wisconsin  is  looking  for  in  its  next  city  I  to  get  the 
editor.  Ours  is  a  38,000  daily  serving  | 

175,000  people  in  Racine  County  with  i  For  a  writi 
major  opportunites  for  growth  in  qual-  {  and  delivi 
ity,  service  and  circulation.  j  excellent  | 

The  city  editor  directs  a  staff  of  14  plenty  of  n 
reporters  gathering  city,  county,  busi- !  opportunit 
ness  and  feature  news,  and  reports  j  manager, 
directly  to  the  editor.  resume,  s 

The  successful  candidate  will  have  a  and  a  sh 
minimum  of  five  years  daily  newspaper  summari; 
experience,  proven  reporting  and  writ-  9790,  Edi 
ing  expertise,  demonstrated  leadership 
ability  and  an  unwillingness  to  settle  for  EDITORIA 
less  then  the  best.  Apply  by  March  28 
with  letter  of  application,  resume  with  Are  you  a 
references  and  samples  of  your  best  I  equally  a* 
work  to  Peter  D.  Fox,  Editor,  The  Jour- 1  rnaterial  t 
nal  Times,  212  Fourth  St.,  Racine,  WI  a;e,  our  r 
53403.  An  equal  opportunity  employer.  !  field — nee 

- 1  cles  that 

COPY  DESK  POSITION  |  educated 
The  Lincoln  (Neb.)  Journal  has  an  open-  strong  car 
ing  on  its  copy  desk.  We  are  looking  for  i  writers’  c 
a  person  who  is  dedicated  to  excel- :  originality 
lence,  is  versed  in  wire  handling  and  j 
layout  and  has  the  ability  to  polish  copy.  We’re  offe 
Three  years  desk  experience  preferred,  i  fits  with  p 
The  Journal,  46,000  evening  and  '  and  a  ch 
81, OOO  Sunday,  is  located  in  a  city  with  I  editorial 
a  high  quality  of  life.  Send  resume,  j  and  samp 
work  samples  and  salary  history- j  withalett 
requirements  to;  Gary  Seacrest,  Lincoln  '  ground  ar 
Journal,  PO  Box  81689,  Lincoln,  NE  |  can  put  tl 
68501.  An  equal  opportunity  employer.  {  Editor  &  F 

EDITOR  &  PUBLISHER  for  March  15,  1986 


COPY  EDITOR  I 

Largest  evening  paper  in  the  Carolines  j 
has  copy  desk  opening.  All  phases  of  : 
copy  desk  work  involved,  including  I 
handling  wires,  staff,  copy  and  layout.  | 
Salary  commensurate  with  experience, 
two  years  desired.  Send  resume,  work 
samples  and  references  to;  Robert  S. 
Wilson,  Managing  Editor,  The  Fayette¬ 
ville  Observer,  PO  Box  849,  Fayette- 
ville,  NC  28302. _ 

EDITOR  IN  CHIEF  Exciting  new  nation¬ 
al  teen-age  fan  magazine  (for  girls  age 
ten  thru  fifteen)  seeks  personable, 
aggressive  editor/writer.  Position 
requires  basic  editing/organizational/ 
management  skills  and  supervision  of  { 
freelancers.  Applicant  should  have  a  ! 
knowledge  of  teen-idols  from  T.V., 
movies,  and  pop  music,  and  most 
important  a  talent  for  initiating  exciting  | 
ideas  and  creating  imaginative  up  beat  { 
copy.  Enthusiasm  a  must,  professional  '■ 
contacts  and  prior  experience  a  plus.  , 
Company  medical  benefits  program  ; 
available.  Send  resume,  non-returnable  , 
clips  and  salary  history  and  require-  | 
ments  to  Box  9782,  Editor  &  Publisher.  | 

EDITORIAL  DIRECTOR  for  large  weekly  i 
newspaper  group  in  fast  growing  central  i 
Florida  location — additional  publica-  I 
tions  planned  this  year.  Must  have  ! 
responsible  community  journalism  ' 
background  with  a  commitment  to  ex  I 
cellence,  people  oriented,  strong  | 
management  skills — willing  to  work  the 
hours  necessary  to  achieve.  Community 
involvement  a  must.  National  newspap¬ 
er  organziation.  Send  resume  and  letter 
of  application  to  Box  9752,  Editor  & 
Publisher. 

EDITORIAL  ASSISTANT/COPY 
EDITOR.  Zone  9  news  syndicate  needs  I 
detailed  oriented  person  to  juggle  i 
editorial/organizational  duties.  Coordi-  | 
nating  art  work,  scheduling  features,  | 
some  writing.  Editing  and  fact  check-  j 
ing.  Must  type  70  words  per  minute.  | 
VDT  or  wire  experience  a  plus.  Send  ' 
resume  and  clips  to  PO  Box  190,  San 
Diego,  CA  92112.  No  calls,  please. 

EDITORIAL 

MONEY-MINDED 

Can  you  write  fresh,  clear,  persuasive 
articles  on  investing,  tax  strategy, 
retirement  funding,  and  other  aspects 
of  personal  finance?  If  you  can,  we  need 
you  on  the  staff  of  our  national  business 
magazine.  High-income  readers  look  to 
us  for  advice  on  protecting  and  using  it  I 
to  get  the  best  possible  returns. 

For  a  writer  who  can  interview  experts 
and  deliver  that  advice,  we  offer  an 
excellent  package  of  pay  and  benefits, 
plenty  of  room  for  salary  growth-and  the 
opportunity  to  develop  into  an  editorial 
manager.  Catch  our  eye  with  a  solid 
resume,  strong  samples  of  your  work, 
and  a  sharply  written  letter  that 
summarizes  your  credentials.  Box 
9790,  Editor  &  Publisher. 

EDITORIAL 

WRITER/EDITOR 

Are  you  a  seasoned  professional  who  is 
equally  adept  at  writing  and  editing 
material  on  complex  subjects?  If  you 
are,  our  national  magazine-tops  in  its 
field— needs  you  to  write  feature  arti¬ 
cles  that  will  grab  and  hold  highly 
educated  readers.  You’ll  be  a  really 
strong  candidate  if  you  can  polish  other 
writers’  copy  without  overriding  their 
originality. 

We’re  offering  excellent  pay  and  bene¬ 
fits  with  plenty  of  room  for  salary  growth 
and  a  chance  to  work  your  way  into 
editorial  management.  Send  resume 
and  samples,  but  make  your  best  case 
with  a  letter  that  summarizes  your  back¬ 
ground  and  shows  how  effectively  you 
can  put  thought  on  paper.  Box  9789, 
Editor  &  Publisher. 


ASSOCIATE  EDITOR 
For  an  award-winning  science  magazine 
published  in  New  York.  We  nei^  an 
accomplished  editor  who  can  gracefully 
rewrite  popular  but  sometimes  techni¬ 
cal  articles  on  subjects  ranging  from 
astrophysics  to  anthropology;  someone 
who  would  enjoy  shaping  stories  written 
by  scientists  into  interesting  and  acces¬ 
sible  narrative  accounts.  Competitive 
salary;  excellent  benefits.  Please  send 
resume  and  clips  to:  The  Sciences,  Two 
East  63rd  St.,  New  York  NY  10021. 

BUSINESS  REPORTER  fast  growing 
paper  in  booming  Southern  California 
seeking  aggressive,  knowledgable 
reporter  for  emerging  business  section. 
Applicant  should  have  writing  skill, 
ability  to  find  and  develop  sources  and 
thoroughness.  Send  resume,  clips, 
references  to  Anity  McCue,  Business 
Editor,  The  Press-Enterprise,  Box  792, 
Riverside,  CA  92502. 

CENTRAL  NEW  YORK’S  largest  AM 
daily  is  growing  and  needs  an  assistant 
managing  editor  to  grow  with  it.  We’re 
looking  for  someone  with  drive  and 
experience  to  help  guide  the  energies  of 
an  aggressive,  talented  staff  that  has 
won  anandful  of  major  national  report¬ 
ing  awards  in  the  past  12  months.  We 
want  someone  with  proven  ability  in  all 
aspects  of  editing,  but  whose  real 
strength  is  leadership.  Please  send 
resume  and  a  small  sampling  of  your 
work  to  Mike  Connor,  The  Post  Stan¬ 
dard,  PO  Box  4818,  Syracuse,  NY 
13221. _ 

CITY  EDITOR.  Need  energetic,  exper¬ 
ienced  person  to  direct  local  news 
report.  Layout,  copy  editing  experience 
required.  Award-winning,  18,000 
circulation  Wisconsin  daily.  Competi¬ 
tive  salary  and  benefits.  Respond  to  Box 
9774,  Editor  &  Publisher _ 


■  LIFESTYLE  WRITER 

'  Quality  oriented  progressive  Louisiana 
i  daily  (PM,  circulation  26,000)  seeks 
!  talented  lifestyle  and  fashion  writer. 
Must  be  witty,  creative  and  produce 
lively  clever  copy  and  commentary. 
Writtng  ability  is  the  primary  require- 
i  ment.  Experience  preferred  but  will 
;  consider  entry  level  applicant  with 
I  extensive  experience  on  college  news- 
i  paper.  Send  resume,  clips  and  salara 
:  requirements  to  Box  9750,  Editor  & 
!  Publisher. 

I  REPORTER  WANTED  for  anticipated 
.entry  level  opening  at  respected, 
successful  Upstate  New  York  weekly. 

!  Cover  it  all  in  resort  community.  Accu- 
i  racy  and  energy  a  must.  Send  resume 
tand  references  to  Box  9734,  Editor  & 

!  Publisher. 

'REPORTERS  New  England  AM  daily, 
i  circulation  16,000,  seeks  resumes. 

{ Opening  anticipated  on  this  ambitious, 
competitive  newspaper.  Box  9780, 

I  Editor  &  Publisher. 

[REPORTER  with  one  or  two  years’ 
'experience  or  brightest  recent  J-grad 
I  needed  for  Pulitzer-winning  small  daily 
with  high  standards.  Leadership  poten¬ 
tial  expected.  Pine  Bluff  Commercial, 

1 300  Beech  St.,  Pine  Bluff,  AR  71601. 

i  REPORTERS  &  EDITORS 
43,000  AM  daily  has  the  following 
I  openings: 

:  Copy  Editor:  preferably  with  reposing 
I  experience. 

I  Business/Farm  Writer:  two  years  experi- 
lence  preferred,  but  will  consider  new 
[grad. 

I  Two  General  Assignment  Reporters. 
[Send  clips  and  resume  to  Greg 
Edwards,  Editor,  Belleville  News- 
I  Democrat,  Box  427,  120  South  llli- 
I  nois  St.,  Belleville,  IL  62222. 


THE  SYRACUSE  HERALD  AMERICAN  ' 
is  looking  for  a  Sunday  editor  to  coordi-  i 
nate  coverage  for  six  regional  editions.  | 
Experience  in  producing  Sunday  | 
sections  a  must.  Send  resume  and  : 
samples  of  your  best  work  to  the  : 
Regional  Desk,  Box  4915,  Clinton  ' 
Square,  Syracuse,  New  York  13221.  I 

EXECUTIVE  EDITOR 
The  Telegraph  Herald,  a  progressive, 
five-day  (afternoon)  and  Sunday  news- ' 
paper  of  almost  40,000  circulation  | 
needs  your  development  skills  an 
Executive  Editor,  our  top  editorial  posi- 1 
tion.  The  T.H.  is  the  keystone  in  our 
privately  owned  and  professionally  | 
managed  communications  company.  | 
The  position  requires  a  degree  and  | 
previous  news  judgment  and  the 
people  skills  necessary  to  effectively 
manage  our  editorial  staff.  As  a  member  [ 
of  our  newspaper  policy  group,  you  will  ; 
be  expected  to  contribute  ideas  news- ' 
paper.  We  provide  a  competitive  salary  ! 
and  excellent  benefits,  including  profit  { 
sharing.  Reply  in  confidence  to:  Scott  I 
McKibben,  Publisher,  Telegraph  | 
Herald,  PO  Box  688,  Dubuque,  lA 
52001. _ . 

COPY  EDITOR  I 

The  Journal  Times  a  38,000  daily  in  I 
Racine,  Wisconsin  is  seeking  a  copy 
editor  for  a  6  person  universal  copy  I 
desk.  We  prefer  someone  with  a  mini- 1 
mum  of  three  to  four  years  professional  | 
experience  but  a  top-notch  recent  grad  [ 
with  strong  demonstrable  ability  in  i 
design,  layout  and  copy  editing  will  be 
considered.  We  believe  every  inch  of  our  I 
newshole  is  important  and  we  pride  : 
ourselves  on  a  design  philosophy  that  j 
achieves  high  story  count  but  still ; 
allows  important  stories  to  be  handled 
with  depth.  Submit  letter  of  applica- , 
tion,  resume  and  recent  work  samples  j 
by  March  26  to  Susan  Dembowski,  | 
Human  Resources  Manager,  The  Jour¬ 
nal  Times,  212  Fourth  St.,  Racine,  WI  i 
53403.  An  equal  opportunity  employer.  | 


SPORTS  COPY  EDITOR 
For  growing  Scripps  Howard  AM  daily  in 
south  Florida.  Major  league  paper, 
major  league  coverage,  major  league 
lifestyle.  New  position  expands  sports 
staff  to  eight.  Start  at  $400  a  week  plus 
bonus  system.  Experience  must  demon¬ 
strate  creativity  and  skills  In  modular 
layout,  copy  editing,  headlines,  and 
cutlines.  Send  resume  and  samples  to 
Box  9814,  Editor  4  Publisher. _ 

INVESTIGATIVE  REPORTERS 
Investment  Dealers’  Digest  magazine  is 
beginning  to  produce  the  best  financial 
journalism  in  the  country.  Solid  repor¬ 
ters  of  both  the  financial  and  non- 
financial  background  are  urged  to  reply 
for  a  great  opportunity  in  an  expansion 
environment.  Re^nd  with  note  and 
resume  to  Derek  Drew,  IDD,  4th  floor, 
150  Broadway,  New  York,  NY  1(1038. 
NAPA  VALLEY.  General  Assignment 
Reporters  wanted  for  The  Napa  Valley 
Times  one  of  the  fastest  growing  weekly 
newspapers  in  Northern  California. 
Send  resume  with  all  pertinent  informa¬ 
tion  to  Yvonne  Frauenfelder,  Publisher, 
3188  Jefferson  St.,  Napa,  CA  94558. 

NEWS  EDITOR  for  7  day  daily  in  tough 
market.  Only  those  with  spe^,  sharp 
headlining  and  page  layout  experience 
need  apply.  Call  afternoons  1-4PM  ask 
for  Joseph  Matasich,  Editor  (313) 
482-2000,  Ypsilanti  Press  or  write  to 
same  20  E.  Michigan,  Ypsilanti,  Ml. 

PICTURE  EDITOR 

The  Milwaukee  Journal  is  looking  for  a 
creative  and  energetic  self-starter  to  fill 
a  picture  editor  opening.  Applicant 
should  have  a  good  general  knowledge 
of  picture  editing,  layout  skills,  writing 
and  reporting  skills,  a  sense  of  news 
judgment  and  the  ability  to  work  well 
with  people.  Send  portfolio  and  resume 
to  Pat  Horan,  Picture  Editor,  The 
Milwaukee  Journal,  Box  661,  Milwau¬ 
kee  WI  53201,  or  call  (414) 
224-2228. 


HELP  WANTED 


EDITORIAL 


REPORTER— Small  but  growing  New  ; 
Jersey  daily  seeks  bright,  aggressive  i 
newshound  with  minimum  one  year 
experience  on  daily  or  quality  weekly. 
Must  be  able  to  report  and  write.  Salary 
commensurate  with  experience.  Send 
resume  and  clips  to  Box  9792,  Editor  &  j 
Publisher.  I 


REPORTER— New  York  area  AM  daily 
seeks  reporter  for  hectic,  hard  news 
beat.  Daily  experience,  Spanish  fluency  | 
a  plus.  Box  9793,  Editor  &  Publisher.  | 

REPORTER  APPLICATIONS  now  being  | 
accepted  by  Florida  tri-weekly.  Good 
opportunity  for  hard  working  entry  level  | 
reporters.  Send  resume,  clips  to  The  j 
Editor,  Citrus  County  Chronicle,  PO  Box  ' 
1899,  Inverness,  FL  32650.  | 

REPORTER  SOUGHT  to  cover  land  rush  ! 
in  Phoenix  suburb.  Familiarlity  with  | 
transportation,  zoning,  land  use,  plan-  i 
ning.  Must  be  proud  of  the  craft  of  writ-  j 
ing,  enjoy  digging  out  the  story  wherever  j 
it  takes  you.^ompetitive  salary,  prefer  : 
resident  of  Zone  8  or  southern  Zone  9.  ! 
Must  have  car.  Send  resume  and  clips  i 
to  PO  Box  1113,  Goodyear,  AZ  85338.  I 

SPECIAL  PROJECTS-seek  editor  to  lead  ' 
investigative  and  in-depth  projects  for  , 
Mid-Atlantic  dailies  with  100,000  ■ 
circulation.  Needs  three  years’  experi- 1 
ence  in  investigative  work  and  supervis¬ 
ory  experience.  Also  seek  reporter  for  1 
projects  team;  must  be  aggressive 
digger  and  good  writer  with  at  least  one  | 
year's  experience  in  investigative  i 
reporting.  Send  resume  and  work  j 
samples  to  Box  9767,  Editor  &| 
Publisher.  ! 

IMMEDIATE  OPENING  for  deadline-! 
oriented  person  who  can  do  it  all— write 
interesting  features,  cover  hard  news, 
take  pictures,  lay  out,  paste-up,  and  ! 
write  good  headlines.  Husband-wife  I 
publishers  want  experienced  news- ; 
paper  person  to  do  a  variety  of  duties  : 
and  to  assume  editing  position  in  their  | 
absence.  Quality  6,000  circulation 
weekly.  Salary  $250-$300/week 
depending  on  experience.  Send 
resume,  clippings,  to:  Rosemary  Beth, 
Carbondale  News,  41  N.  Church  St., 
Carbondale,  PA  18407. 


SPORTS  COPY  EDITOR/WRITER 
The  Modesto  Bee  has  an  opening  for  a 
sports  copy  editor/writer  in  the  editorial 
department.  Need  individual  with  up  to 
4  years  daily  newspaper  experience. 
The  position  includes  desk  work,  hand¬ 
ling  agate,  and  writing  about  outdoor 
subjects  and  sports.  Excellent  company 
benefits.  Send  application  /resume,  ^ 
work  samples  and  the  names  and  tele- ! 
phone  numbers  of  three  professional ; 
references  to  Personnel  Department, ; 
The  Modesto  Bee,  PO  Box  3928,  i 
Modesto  CA  95352,  Attn:  Marilyn 
D'Accardo.  By  March  17,1986.  E.O.E.  ■ 


SALES 


HELP  WANTED 


_ EDITORIAL _ i 

THE  BAKERSFIELD  CALIFORNIAN  has  | 
an  immediate  opening  for  a  back-up 
wire  editor-copy  editor.  Working  hours 
generally  will  consist  of  nights  and  I 
weekends.  Applicants  should  have  at  I 
least  five  years  experience  and  demons¬ 
trate  sound  news  judgment  and  layout 
skills.  Color  experience  helpful.  The 
Californian  is  an  85,000  morning  daily 
which  recently  opened  a  $21,000,000 
offset  printing  facility.  Send  resumes 
and  tearsheets  to  Jim  Varlw,  Assistant 
Managing  Editor-News,  PO  Bin  440, 
Bakersfield  CA  93302.  No  phone  calls 
please.  E.O.E.  | 


SPORTS  EDITOR  for  small  community 
minded  mid-south  daily  needed.  Will 
manage  three  person  staff,  covering 
preps,  local  college.  Must  be  lively 
writer,  tough  questioner,  challenging 
copy  editor,  good  planner,  with  know 
how  to  cover  sports  news  as  well  as 
games.  Resume,  salary  requirements, 
letter  discussing  your  favorite  y)orts  to 
cover  and  why  to  Box  9771,  Editor  & 
Publisher. 


SPORTS  EDITOR  mature  well  organized  i 
leader,  good  planner  and  motivator  to 
manage  8  person  staff  on  award¬ 
winning  200  year-old  82,000  combined 
daily  87,000  Sunday.  We  need  some¬ 
one  who  has  been  sports  editor  of  a 
medium  size  AM  daily  or  number  2  on  a 
larger  paper.  We  cover  Masters  Golf  i 
Tournament,  four  major  colleges  in  • 
football  and  basketball  and  scores  of  | 
preps.  We  want  a  good  mix  local  and 
national  sports.  Ability  to  manage  more 
important  than  daily  column  writing. 
Let'cer,  resume  and  samples  to  Howard 
Eanes,  Executive  Editor,  Augusta 
Chronicle  and  The  Augusta  Herald,  PO 
Box  1928,  Augusta,  GA  30913. 

REPORTERS  WANTED  for  sports  and 
news  on  small  daily  and  weekly  in  Adir¬ 
ondack  Mountains  of  New  York  State. 
Cover  high  school,  college  and  world 
class  sports  and  general  news.  Winter 
sports  mecca  of  Lake  Placid  and  Olymp¬ 
ic  Training  Center  are  part  of  the  beat.  | 
Only  fast  writers  with  touch  typing  abili¬ 
ty  need  apply.  Openings  now  and  in  late 
May.  Send  resume,  clippings,  and 
references  to  William  Doolittle,  Adiron¬ 
dack  Daily  Enterprise,  Box  318,  Sara- 
nac  Lake,  NY  12983. _ 

AGGRESSIVE  BUSINESS  REPORTER 
To  join  Pulitzer-winning  Knight-Ridder 
daily  in  Georgia's  second-largest  city. 
We’re  expanding  our  business  coverage 
to  match  burgeoning  economy  here.  If 
you  have  lots  of  energy,  some  solid 
business-writing  experience  and  know 
how  to  craft  a  clean,  sparkling  report 
that  delves  beyond  the  obvious,  get  in 
touch.  We'll  also  be  looking  for  a  few 
sterling  reporters  shortly.  Send  resume 
and  clips  to  Jack  Swift,  The  Ledger-  | 
Enquirer,  PO  Box  711,  Columbus,  GA  i 
31994.  I 


SALES 


PRESS  SALES  PERSON 
A  world  leader  machinery  trade  is  looking  for  an 
aggressive  sales  person  to  market  a  unique  and  tech¬ 
nologically  advanced  Newspaper  Printing  Press 
throughout  the  United  States.  They  are  expanding 
their  printing  machinery  division  in  Chicago  to  offer  a 
complete  range  of  sales,  technical  and  after-service 
support  of  their  offset  newspaper  press. 

Interested  and  qualified  candidates  should  send 
resumes  and  salary  history  to  Box  9802,  Editor  & 
Publisher. 

50 


HELP  WANTED 


UBRARY 


ASSISTANT  MANAGER 
Major  South  Fla.  metro  newspaper  has 
an  opening  for  an  assistant  manager  of 
library  services.  Person  should  have 
experience  In  a  newspaper  library  with 
leadership  skills.  Knowledge  of  elec¬ 
tronic  storage  and  retrieval  systems  Is 
desirable.  Send  resume  and  salary 
requirements  to:  News  &  Sun-Sentinel 
Company,  Personnel  Department,  PO 
Box  14430,  Fort  Lauderdale,  FL 
33302. 


HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN 
I  Knowledgable  person  in  all  aspects  of 
;  mailing  second  class,  third  class  and 
'  bulk;  To  work  for  growing  mailing  opera- 
i  tions  that  produces  half  a  million  pieces 
ja  week.  Applicants  must  be  familiar 
jwith  Cheshire  and  Videojet  mailer, 
i  Salary  negotiable  based  on  experience 
land  qualifications.  Location  southeast 
I  corner  Zone  2.  Send  resume  and  refer- 
jences  to  Box  9748,  Editor  &  Publisher. 


MARKETING _ | _ MARKETING 


Product  Marketing 

SYSTEM  INTEGRATORS,  INC.,  a  leading  supplier  of 
Computer-Aided  Publishing  systems,  is  seeking 
candidates  for  a  key  position  in  our  Marketing  Department 
at  our  World  Headquarters  in  California. 

The  position  offers  the  challenge  of  planning  new  markets 
for  advanced  text  and  graphics  systems.  Candidates  must 
have  a  minimum  of  three  years  experience  in  marketing 
publishing  systems  with  a  marketing  or  journalism  degree. 
An  advanced  business  degree  is  preferred. 

We  offer  a  complete  benefit  package,  including  an 
E.S.O.P.,  and  an  employee  stock  purchase  plan  with 
competitive  compensation  based  on  experience.  Send 
resume,  salary  history,  and  professional  references  to: 


System  Integrators,  Inc. 

P.O.  Box  13626 
Sacramento,  CA.  95853 
Attn:  Personnel  Department 
(916)  929-9481 

We  are  an  Equal  Opportunity  Employer. 


FREELANCE 

PRESSROOM 

NEW  PUZZLE  MAGAZINE  looking  for 
crossword  puzzles  written  by  free¬ 
lancers.  Ready  to  buy  1  or  100.  Please 
send  credentials/resume  and  usual 
payment  range  to  Box  9773,  Editor  &  | 
Publisher.  i 

THE  GALVESTON  DAILY  NEWS,  Texas’ 
oldest  newspaper  located  on  beautiful 
Galveston  Island  in  the  Gulf  of  Mexico 
has  immediate  opening  for  an 
experienced  pressroom/camera  foreman 
for  7-day  morning  news  operation. 
Excellent  salary,  profit  sharing  and 
other  employee  benefits.  Plus  the  satis¬ 
faction  of  being  part  of  a  dedicated  and 
committed  newspaper  family  of  employ¬ 
ees.  8-Unit  Harris  845  press  in  good 
condition  previous  experience  on  a 
similar  press  would  be  highly  benefi¬ 
cial.  Will  consider  a  pressroom  foreman 
or  assistant  foreman  on  similar  equip¬ 
ment.  If  this  job  interests  you  write  a 
letter  of  application  or  send  resume  to 
Bill  Cochrane,  Production  Manager, 
Galveston  Daily  News,  PO  Box  628, 
Galveston,  TX  77553. 

PUBUC  RELATIONS 

PUBLIC  AFFAIRS  OFFICER 

This  is  a  senior  management  position 
with  the  Missouri  Department  of 
Conservation.  The  ideal  candidate  must 
be  progressive,  have  a  proven  record  of 
accomplishments,  creative  leadership 
ability  and  good  communication  skills. 
Responsible  for  a  substantial  budget 

and  supervision  of  a  diversified  staff 
of  34.  Plans  and  directs  an  aggressive 
conservation  information  and  public 
relations  program. 

The  Department,  recognized  as  a  leader 
in  consen/ation,  was  established  by  a 
constitutional  amendment  49  years 
ago.  Conveniently  located  in  Jefferson 
City,  Missouri;  population  33,619;  near ' 
University  of  Missouri  (Columbia)  and 
lake  of  the  Ozarks;  competitive  salary; 
comprehensive  benefits  and  excellent 
work  environment. 

For  details  and  an  application  contact: 
Roger  E.  Ponder,  Personnel  Officer 

ASSISTANT  PRESS  FOREMAN 
Growing  17,500  daily  PM,  20,000 

1  Suiiday  AM,  Zone  3  newspaper  seeks 
assPstant  press  foreman  with  Urbanite 
and  4-color  experience.  Send  resume 
and  salary  requirements  in  confidence 
to  Box  9/60,  Editor  &  Publisher. 

‘  ASSISTANT  PRESS  MANAGER 
!  Needed  for  a  growing  newspaper/ 

!  commercial  operation.  Great  opportuni- 
’  ty  for  candidate  with  good  character  and 

1  high  career  goals.  Send  resume  with 
,  references  and  salary  history  to  Box 
,  9725,  Editor  &  Publisher. 

Missouri  Department  of  Conservation 
2901  W.  Truman  Blvd.,  PO  Box  180 
Jefferson  City,  MO  65102-0180 
(314)751-4115 

Apply  immediately. 

An  Equal  Opportunity  Employer. 

PRESSMAN  minimum  two  years  exMri- 
ence  on  Goss  Community  or  (joss 
Suburban  press.  Offers  competitive 
salary  and  fully  paid  company  benefits 
package.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave,  Philadelphia,  PA 

1  19142. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGEMENT 
Medium  daily  northern  MN.  Complete 
prepress  knowledge  and  management 
skills  necessary.  Press  and  mailroom 
experience  benefical.  Immediate  open¬ 
ing.  Send  resume  to  Box  9813,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
The  position  requires  supervision  of  all 
daily  production  operations,  newspaper 
inventory  management,  department 
planning,  budget  and  monitor  of  same, 
liaison  and  communication  with  other 
company  departments.  Must  be  a  good 
communicator  and  have  leadership 
qualities  in  participative  style  of 
management.  The  position  reports  to 
the  vice  president  of  production. 

Send  resume  to  Robert  E.  Lee,  Human 
Resources  Department,  Jackson  News¬ 
papers,  40  Sargent  Drive,  New  Haven, 
CT  06511. 

EOE 


PHOTOGRAPHER 

PHOTOGRAPHER  Connecticut  daily 
now  in  redesign  project,  seeks  resumes 
from  ambitious  well-organized  photo¬ 
graphers,  interested  in  helping  spark  a 
paper  on  its  way  up.  Box  9779,  Editor  & 
Publisher. 


PHOTOGRAPHER 

University  of  Missouri  J-School  gradu¬ 
ate  with  three  years  experience  seeking 
full-time  job  as  photojournalist  on  daily 
or  weekly  newspaper.  Call  or  write  to 
Chris  Beck,  5940  S.  Cass  Ave.  Apt. 
1-F,  Westmont,  IL  60559,  phone  (312) 
852-7989. _ 

PHOTOGRAPHER 

Join  a  team  that  believe  a  great  news¬ 
paper  must  be  built  around  great  photo¬ 
graphy.  The  Sandusky  Register,  a 
27,500  PM,  seven-day  daily  on  Lake 
Erie  between  Cleveland  and  Toledo  is 
seeking  a  photographer.  Prefer  applic¬ 
ants  from  surrounding  states.  Base 
salary:  $225  weekly.  Send  letter 
describing  your  goals,  a  resume  and  15 
photo  clips  (non-returnable  unless 
SASE  enclosed)  of  sports,  news  and 
feature  work  to  Rex  Rhoades,  314  West 
Market  St.,  Sandusky,  OH  44870. 

POSITIONS 

WANTED 

_ ADVERTISING _ 

25  YEARS  in  ad  sales,  15  in  manage¬ 
ment,  desires  change. 

Ph.  (505)  393-5435  after  5  PM  (MST). 


AD  DIRECTOR-Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Strong  on  promotions!  Prefer 
Zone  4,  3  or  5.  Box  9799,  Editor  & 
Publisher. 


CARTOONIST 


CREATIVE  Cartoonist  with  experience 
seeks  position  as  assistant  to  estab¬ 
lished  cartoonist  to  help  with  strips, 
panels,  etc.  Will  relocate.  For  samples 
and  resume  write:  Mark  Szorady,  2087 
Temblethurst,  Cleveland  OH  44121  or 
call  (216)  662-7513  9AM-4PM  M-F. 


EXPERIENCED  EDITORIAL  cartoonist 
with  lively  ideas  and  a  strong  portfolio 
seeks  a  ^sition  with  a  daily.  Norman 
Arrington,  Rt.  3,  Box  312A,  Tecumseh, 
OK  74873. 


CIRCULATION 


CIRCULATION  DIRECTOR  of  weeklies 
seeks  post  as  daily  Circulation  Manager 
15,000-25,000.  Have  home  delivery. 
District  Manager  supervision,  TMC 
background.  Call  Garry  Sadler  (301) 
485-1198  early  morning/after  5  p.m. 
Eastern  time. 


POSITIONS  WANTED 


CIRCULATION 


BOY  CREW  SPECIALIST 
45  year  old,  (20  +  years  experience); 
Seeking  permanent  position  as  outside 
sales  contractor  with  medium  to  large 
size  newspaper.  Excellent  references. 
Quali^  volume  order  guaranteed.  Avail¬ 
able  immediately.  Write  Box  9738, 
Editor  &  Publisher. 


TOP  REPUTATION  west-coast  circula¬ 
tion  manager  available  soon.  18  years 
experience,  degree.  If  you  desire  a 
people-oriented  manager  who  is  promo¬ 
tion  minded  and  budget  effective,  write 
Box  9809.  Editor  &  Publisher. _ 


_ FREELANCE _ 

GOTTA  STORY?  Need  it  written!  Call 
the  freelancer  (805)  393-6617.  Cali¬ 
fornia  -  all  topics  -  photos  -  graphics. 


PHOTOJOURNAUSM 

COMPETITIVE-INNOVATIVE  PHOTO¬ 
REPORTER  with  polished  studio  skills. 
2  years  on  weekly.  Seeking  position 
with  graphically  oriented  small  daily  or 
large  weekly.  Any  Zone.  Call  or  write 
Ken  Steinhardt,  3127  Bagley  Ave.,  Los 
Angeles,  CA  90034,  (213)  558-1922. 

MULTI-SKILLED  PHOTOGRAPHER 
with  a  nose  for  news  and  J-school 
degree,  seeks  bureau  or  staff  position. 
Aggressive,  dramatic  news  and  sports 
ability.  Creative  eye  for  features.  Six 
years  daily  and  weekly  experience. 
Former  Penn  State  Photo  Editor.  Bob 
Kiefer,  9  Bond  PL,  W.  Caldwell,  NJ 
07006  (201)  226-9258  pm. _ 


PRESSROOM 


MY  LARGE  LONG  ISUND  web  plant  is 
quiet  more  than  half  the  time.  I  prefer 
the  sound  of  presses  printing,  folders 
folding  and  trimmers  trimming.  If  you 
are  a  pro  with  the  following  come  and 
make  some  noise.  I'm  committed  to  an 
aggressive,  competitive  marketing  prog¬ 
ram  and  I'll  put  my  money  where  my 
mouth  is.  Reply  in  confidence  to  Box 
9794,  Editor  &  Publisher. _ 


_ EDITORIAL _ 

COPY  EDITOR/WRITER 
Graduate  student  seeks  position  as  copy 
editor  or  feature  writer.  MA  in  journal¬ 
ism;  BA  in  English;  extensive  experi¬ 
ence  in  proof  reading  and  wriitng  for 
entertainment  publications.  Samples  of 
work  upon  request.  Please  write  or  call 
Denise  Ezell,  3036-D  5th  Ave.,  Tusca¬ 
loosa,  AL  35401,  (205)  349-2651. 


COPY  EDITOR,  3  years  experience, 
seeks  spot  on  mid-to-large  daily.  Will 
complete  Penn  State  graduate  course- 
work  June  6.  Reed  Parsell,  206  McKee, 
University  Park,  PA  (814)  862-4626. 


DISTINCTIVE  STYLE,  not  a  hack.  Just 
getting  started,  not  a  lack.  Degrees  In 
psychology  and  J  school  too.  Seasoned, 
able,  will  work  for  you.  Kindly  contact: 
Ron  Victor,  1329(5  Cedar  Rd.,  Cleve- 
land  Heights,  OH  (216)  321-4825. 

EDITOR/REPORTER,  six  years  on 
cultural  and  religion  beats  seeks  posi¬ 
tion  on  daily  or  weekly  newspaper  in 
Zone  1.  Management,  public  speaking 
and  marketing  experience.  Idea  person, 
focused,  enthusiastic  and  disciplined. 
Portfolio  includes  assignments  in 
Middle  East.  Box  9810,  Editor  & 
Publisher. 


JOURNALISM  PROFESSOR  with  news¬ 
paper  experience  and  printer's  ink  in 
veins  wants  to  cover  arts,  features, 
supervise  internships  for  medium  to 
large  daily.  Box  9788,  Editor  & 
Publisher. 


LEGAL  or  Political  reporter  for  daily 
newspaper  or  trade  publication.  Daily 
newspaper  and  radio  experience.  1  Vz 
yearsof  law  school.  Any  zone.  Box  9811, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


MUCKRAKING  DAYS  with  Jack  Ander¬ 
son  almost  over.  Six  years  daily  experi¬ 
ence  in  West.  Want  feature  or  general 
assignment  spot  on  medium  to  large 
daily  in  West  or  East. 

Vic  Kolenc,  1401  16th  St.  N.W., 
Washington  D.C.  20036.  (202) 
483-1442.  (202)  244-7408. 

REPORTER  SEEKING  to  add  or  bolster 
a  labor  news  beat  on  your  paper.  With  7 
years  experience  in  graduate  study, 
unions  and  news  reporting,  I  can  give 
your  business  stories  another  angle  and 
their  readers  information  on  a  very 
important  part  of  their  lives:  their  work 
and  how  it's  changing.  Box  9775, 
Editor  &  Publisher. 

TRAVEL  AND  FOOD  writer/editor  tor 
major  metro  daily  seeks  similar  posi¬ 
tion.  Editing,  design,  layout  and  head¬ 
line  experience.  Box  9785,  Editor  & 
Publisher. 


WANT  SOMEONE  WITH  a  Harvard 
degree,  a  dozen  awards  and  10  years  of 
experience?  I'm  not  your  man.  However, 
I  do  have  a  degree  from  a  reacted 
J-school;  a  half-dozen  awards;  7  years 
of  newsroom  experience  and  great  clips 
and  references.  I'm  creative,  skilled 
and  hard-working.  If  you  need  an 
experienced  reporter  or  a  feature,  food 
or  other  section  editor.  I'm  your  woman. 
Box  9776,  Editor  &  Publisher. 


SPORTS-young,  energetic,  4  years  on 
dailies  covering  nationally  ranked  pro, 
college  and  high  school  teams  in  all 
sports.  Was  writer/editor  at  college  daily 
voted  1  in  USA  by  SPJ/SDX.  Columns, 
features,  breaking  news,  and  sports 
trivia  a  specialty.  Also  layout  and  gener¬ 
al  assignment  experience.  Box  9796, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR/ 
graphics,  skilled  in  redesign,  seeks 
large  or  medium  paper.  Seasoned  as 
reporter,  deskman,  executive.  Knows 
color,  charts,  maps,  pagination, 
formats.  Will  combine  top  news  func¬ 
tion  with  graphics.  Box  9766,  Editor  & 
Publisher. 


COPY  CHIEF  major  state  capital  daily, 
20  +  years  experience,  awards,  seeks 
career  management  position.  Box 
9804,  Editor  &  Publisher. 


MATURE  FEATURE  WRITER/EDITOR 
seeks  position  on  bi-weekly  community 
paper  with  strong  commitment  to  timely 
features  attractively  illustrated.  Exten¬ 
sive  experience  with  all  topics  usually 
assign^  to  the  soft  news  section  -  relig¬ 
ion,  social,  fashion,  food  -  as  well  as 
special  advertising  inserts.  Plenty  of 
layout,  cutline,  camera/darkroom  exper¬ 
ience.  Accustomed  to  long  hours  on 
production  day.  Suited  to  the  Mid-west. 
Crazy  about  New  England.  Resume  and 
samples.  Let's  talk.  (504)  343-6639. 


WARMER  CLIMATE  desired  by  10-year 
news  veteran  who's  done  it  all:  sp^s, 
local  reporting,  features  and  editing 
financial,  entertainment,  local  and  wire. 
Looking  to  leave  medium-size  Midwest 
daily  for  sports  or  entertainment 
reporter/editor  position  where  the 
snow  doesn't  fall.  Box  9781,  Editor  & 
Publisher. 


WASHINGTON  INSIDER  seeks  return  to 
journalism  as  bureau  chief,  columnist 
or  special  writer.  FTemium  experience 
in  international,  economic  and  political 
reporting.  Outstanding  ability  to  guide 
young  staff.  For  information  or  conver¬ 
sation,  write  Box  9794,  Editor  & 
Publisher. 


SCIENCE,  medical,  health,  environ¬ 
mental  writer.  Experience  on  metro 
daily.  MA  in  journalism.  College  news¬ 
paper  editor.  MA  in  teaching  science. 
State  certified  to  teach  physics,  chemi¬ 
stry,  biology,  and  English.  Can  translate 
technical  language  into  readable, 
understandable  copy.  Box  9812,  Editor 
&  Publisher. 


TALENTED 

JOURNALISTS 

AVAILABLE 

All  levels  of  experienced  reporters,  writers,  and  editors  available 
due  to  the  closing  of  The  Columbus  Citizen-Journal  last  Decem¬ 
ber.  Contact  William  S.  Keesee,  34  South  3rd  St.,  Columbus,  OH 
43216,  or  telephone  (614)  461-5154  for  resumes  or  list  of  available 
personnel. 


EDITOR  &  PUBLISHER  for  March  15,  1986 


51 


SHOP  TALK  AT  THIRTY 

A  Washington  news  bureau  staffed  with  cub  reporters 


By  John-Manuel  Andriote 

“I  started  from  nothing  last  fall,” 
says  Ellen  Sullivan,  23,  a  graduate 
student  at  Northwestern  University’s 
Medill  school  of  Journalism.  “I  had 
no  experience,  didn’t  know  how  to 
write  a  lead.” 

“Now  I  find  myself  mingling  with 
Washington  Post  people,  correspon¬ 
dents  from  all  over  the  country.  And 
sometimes  I  know  the  issues  better 
than  they,”  she  says. 

Sullivan  is  one  of  24  Medill  News 
Service  print  and  broadcast  reporters 
covering  the  Washington  scene  for 
the  service’s  14  newspaper,  16  tv  and 
10  radio  station  clients. 

MNS  began  in  the  spring  of  1966 
offering  clients  “news  from  Washing¬ 
ton,  D.C.,  tailored  to  the  local  angle 
of  (their)  newspaper  or  broadcast  sta¬ 
tion.” 

Medill  is  still  the  country’s  only 
journalism  school  with  a  student- 
staffed  Washington  bureau  covering 
day-to-day  news. 


MNS  reporters  follow 
Issues  ranging  from 
farm  bills  and  nuclear 
energy  to  International 
trade  and  defense 
contracting  —  all  of 
which  somehow  affect 
folks  back  home . . . 


Former  Medill  dean  I.W.  Cole 
launched  the  school’s  Washington 
satellite  to  give  graduate  journalism 
students  a  Washington  perspective  on 
issues  they  might  expect  to  later 
cover. 

“If  you  are  going  to  do  an  adequate 
job  covering  local  affairs,  it’s  useful 
for  you  to  have  the  opportunity  to  see 
the  federal  government  close  up,” 
says  Cole,  now  director  of  the  Gan¬ 
nett  Urban  Journalism  Center  at 
Northwestern. 

Though  originally  clients  paid  a 
token  $1  for  the  service  —  MNS  had 
to  charge  something  in  order  to  qual¬ 
ify  to  use  congressional  press 
galleries  —  daily  papers  now  pay  a 
$100  monthly  fee  for  the  bureau’s  ser¬ 
vices. 

From  the  Brawley  (Calif.)  News/ 
Imperial  Valley  Press  (circ.  4,911)  to 
the  Oakland  Press  (circ.  70,582)  in 
Pontiac,  Mich.,  MNS’s  small  to  mid¬ 


size  clients  can’t  otherwise  afford  a 
Washington  correspondent  or 
bureau. 

“We  don’t  have  the  wherewithal  to 
send  reporters  to  Washington  to  see 
our  congressmen  and  senators  in 
operation,  our  tax  dollars  at  work,” 
says  Tom  Becherer,  news  director  of 
tv  station  WLKY,  Louisville,  Ky. 

Since  1978,  MNS  has  offered 
broadcast  clients  Washington  cover¬ 
age.  Students  produce  and  edit  radio 
and  tv  stories  on  MNS  equipment, 
then  send  them  to  clients  —  including 
several  network  affiliates. 

“Sometimes  MNS  stories  lead  the 
newscasts,”  says  Louis  Prato,  direc¬ 
tor  of  MNS’s  broadcast  division. 

Prato,  who  is  also  treasurer  of  the 
Radio/Tv  News  Directors  Associa¬ 
tion,  describes  MNS  as  “a  Washing¬ 
ton  bureau  staffed  with  cub  report¬ 
ers.” 

MNS  reporters  follow  issues  rang¬ 
ing  from  farm  bills  and  nuclear  energy 
to  international  trade  and  defense 
contracting  —  all  of  which  somehow 
affect  folks  back  home  in  Tennessee, 
Wisconsin,  South  Carolina  or  Texas, 
a  few  of  MNS  client  home  states. 

And  there  are  exciting  moments. 

Richard  Pliskin,  MNS  reporter  for 
the  Passaic  (N.J.)  Herald-News,  says 
that  while  covering  the  Superfund 
reauthorization  bill  his  first  week  in 
Washington,  two  New  Jersey  con¬ 
gressmen  actually  gave  him  inter¬ 
viewing  preference  over  a  Post 
reporter. 

On  his  sports  beat,  broadcast 
reporter  Grant  Vitti’s  “jackpot 
story”  covered  the  Kansas  City  Roy¬ 
als’  White  House  visit. 

Print  students  have  the  option  of 
coming  to  Washington,  while  broad¬ 
cast  students  are  required  to  spend 
one  of  their  1 1-week  quarters  working 
out  of  the  F  Street  news  bureau.  Each 
is  assigned  to  report  for  a  paper  or 
station  and  is  given  a  general  beat  — 
such  as  health,  religion  or  labor  —  to 
cover  as  well. 

Bureau  chief  —  and  journalism 
professor  —  Charles  Alexander  says 
the  goal  of  the  Washington  quarter  is 
to  teach  graduate  students  the  “life  of 
the  correspondent.” 

He  says  there  are  three  steps  to 
cultivating  this  life:  learning  how  the 
federal  government  works  and  how 
it’s  covered;  developing  a  sense  of 
enterprise  and  initiative;  learning  to 
deal  with  editors. 

Alexander,  former  chairman  of 
ASNE’s  “Education  for  Journalism” 


committee,  says,  “I’ve  been 
impressed  with  how  fast  they’re  able 
to  master  all  this.” 

But  student  reporters  and  clients 
view  that  fastness  —  the  11 -week 
quarter  passes  very  quickly  —  as 
something  of  a  handicap. 

“You  just  become  oriented  and  it’s 
time  to  go,”  says  Carol  Kaufmann, 
MNS  reporter  for  the  LaCrosse 
(Wis.)  Tribune. 

Though  she  sees  the  Washington 
quarter  as  “the  ultimate  challenge,” 
she  says  it’s  not  a  realistic  setting 
because  the  entire  news  staff  changes 
each  quarter,  so  there’s  no  one  to  help 
new  reporters  adjust. 

“Any  reporter  spends  a  couple 
weeks  getting  acclimated  to  a  beat,” 
says  editor  Dick  Smyser,  whose 
paper  the  Oak  Ridger,  in  Oak  Ridge, 
Tenn.,  has  been  an  MNS  client  since 
the  service’s  inception. 

“If  you  take  a  couple  weeks,  your 
term’s  over,”  he  says. 


Reporting  for  MNS 
clients  “gives  you  the 
feeling  you're  doing  this 
for  a  purpose  other  than 
your  own  education,” 
Sullivan  says. 


And  it’s  not  only  becoming  familiar 
with  the  Washington  beat  and  the  life 
of  the  correspondent.  It’s  knowing 
what  the  “local  angle”  of  the  paper  or 
station  is,  as  well. 

Kaufmann,  a  LaCrosse  native,  has 
freelanced  for  the  Tribune  since 
1978  —  a  decided  advantage,  she 
says. 

She  says  that  one  of  her  Washing¬ 
ton  sources  was  so  happy  with  her 
knowledge  of  LaCrosse  that  he 
remarked,  “At  least  I  won’t  have  to 
background  you  on  what  a  cow  is!” 

But  not  all  MNS  reporters  have  this 
familiarity. 

Ellzey  says,  “Lots  of  times  they’re 
wondering  if  we’d  be  interested  in  a 
story  and  it’s  hundreds  of  miles  away 
from  our  circulation  area.” 

While  students  are  urged  to  orient 
themselves  to  political  issues  by  daily 
reading  the  Washington  Post  and  the 
New  York  Times,  Medill  requires  one 
academic  orientation  class  during  the 
Washington  quarter. 

Taught  by  broadcaster/lawyer  Ford 
_ (Continued  on  page  42) _ 
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ANPA,  E&P 
San  Francisco, 
and  you! 

The  mix  for  a  great  convention 
Aprii  21-23;  1986 

Create  a  strong  presence  at  the  convention, 
and  at  post-convention  time,  with  ad  messages 
in  Editor  &  Publisher. 

1.  ANPA  CONVENTION  ISSUE -April  19 

Editorial  content  includes  the  calendar  of  activities  and  meetings,  names  and  hotel  addresses  of  attend¬ 
ees,  and  vignettes  of  personalities.  Copies  are  distributed  to  attendees  at  the  convention  in  addition  to 
E&P's  normal,  broad  distribution  to  readers  at  home. 

SPACE  RESERVATION  CLOSE:  APRIL  4  COPY  CLOSE:  APRIL  9 

2.  ANPA  POST-CONVENTION  ISSUE -April  26 

E&P's  Post-Conference  Issue  provides  readers  with  reports  of  Convention  meetings  and  activities,  texts  of 
speeches,  photos,  keen  reporting  of  industry  activities. ...  It  is  a  record  of  activities  for  the  conventioneer  and 
keeps  the  rest  of  the  newspaper  community — those  publishing,  advertising  agency,  and  business 
executives  who  couldn't  get  to  the  convention — Informed  of  the  events  and  happenings  of  convention 
week.  Your  ad  message  in  this  issue  will  maintain  and  strengthen  the  presence  you  had  at  the  convention! 

SPACE  RESERVATION  CLOSE:  APRIL  16  COPY  CLOSE:  APRIL  18 


Co//  or  write  your  E&P  representative  TODAY. 


New  York 

Chicago 

Los  Angeles 

San  Francisco 

Toronto 

11  West  19th  Street 

303  East  Ohio  Street 

Suite  500.  Wilshire  Boulevard 

Suite  505, 433  California  Street 

148  King  Rood  E. 

New  York.  NY  10011 

Chicago.  IL  60611 

Los  Angeles,  CA  90010 

San  Francisco,  CA  94104 

King  Ontario  LOG  1KO 

(212)  675-4380 

(312)  645-0123 

(213)  382-6346 

(415)  421-7950 

(416)  833-6200 

f||3  Editor  &  Publisher 

11  West  19lh  Street  •  New  Yorli.  N.V.  10011 


YOU  WONT  KNOW  IF  YOU  DON’T  GO 


If  you  believe  that  newspapers  need  to 
be  seen  before  they  can  be  read,  you 
need  to  join  the  more  than  300  news¬ 
paper  e^tors,  photographers  and 
graphics  artists  at  the  second  annual 
PITTSBURGH  CONFERENCE. 

Words  £uid  pictures  work  best 
together.  So  do  people.  That's  why  we’ve 
designed  a  program  that  brings  them 
together.  This  interdisciplinary  seminar 
offers  a  perfect  opportunity  for  news¬ 
paper  editors  to  join  with  the  visual 
journalists  on  their  staffs  as  equal  part¬ 
ners  in  the  process  of  producing  a  total 
newspaper. 

This  yeeu’s  conference  will  include 
Ralph  Langer,  executive  editor  of  The 
DaUas  Morning  News;  Nigel  Holmes,  art 
director  of  Time  Magazine;  Steve  Ring- 
mem,  San  Francisco  Chronicle,  national 
newspaper  photographer  of  the  year; 


Bob  Lynn,  graphics  editor  of  the  Norfolk 
Virginian-Pilot  and  Ledger-Star;  David 
Miller,  art  director  of  USA  Today;  John 
Kaplan,  The  Pittsburgh  Press,  runner-up, 
national  newspaper  photographer  of  the 
year;  Terry  Eiler,  associate  professor, 
Ohio  University;  Heinz  Kluetmeier,  pho¬ 
tographer,  Sports  Illustrated;  and  more. 
The  best  and  the  brightest  in  the  busi¬ 
ness  will  show  you  how  to  improve  your 
image.  The  program  includes  severed 
hands-on  workshops. 

The  1986  conference  is  scheduled  for 
May  9-11.  The  registration  fee  is  ordy 
$40.  Make  plans  to  attend  now. 

Additional  information  may  be 
obtained  by  writing:  J.  Bruce  Baumann, 
assistant  managing  editor/graphics.  The 
Pittsburgh  Press,  34  Blvd.  of  the  Allies, 
Pittsburgh,  Pa.  15230  or  call  (412) 
263-1502. 


THE 

ITTSBURGH 
CONFERENCE 

MAY  9-11,  1986 


SCRIPPS  HOWARD 
ill  NEWSPAPERS 


